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DL EXPO East looks to be a fabricare feast

This month, all focus is on
the DL EXPO East show,
hosted by the Mid-Atlantic As-
sociation of Cleaners and the
NorthEast Fabricare Associa-
tion at the Gaylord National
Resort and Convention Center
near Washington, DC.

Early signs indicated that it
is going to be a heavily-at-
tended show; so far, attendees
have already filled up the ini-
tial block of room set aside, as
well as the second block of
rooms opened after that.

Since then, rooms have
been added again and look to
fill up quickly.

Those who make the trip to
the Gaylord National Resort
will have an up-close look at
all of the latest techology avail-
able in the fabricare industry in
the exhibit hall, including live
demonstrations of the equip-

ment in use.

It will be open on Saturday,
Oct. 17, from 10 a.m. until 5
p-m. and on Sunday, Oct. 18,
from 10 a.m. to 3 p.m.

Another highlight of the
show will be the excellent se-
lection of educational speakers
that will deliver programs on
Saturday and Sunday morning
before the exhibit hall officially
opens.

This  year’s  keynote
speaker is Dr. Alex Ellis, an in-
ternationally recognized lead-
ership expert, award-winning
author and a dynamic motiva-
tional speaker who has made
appearances on CNN, Good
Morning America, BET, Black
Enterprise, and The Steve Har-
vey Morning Show.

His program on Saturday
morning will be on “Building
Your Best Team: Creating a

DLI’s school begins

This month, the Dryclean-
ing and Laundry Institute’s
(DLI) School of Drycleaning
Technology is celebrating its
100th anniversary, marking a
century of hands-on education
that has shaped generations of
drycleaners and laundry pro-
fessionals around the world.

Founded in 1927, the
School of Drycleaning Tech-
nology was the first institution
created exclusively to teach the
science, craft, and business of
professional garment care.

Since welcoming its first
class of 32 students nearly a
century ago, the school has
trained thousands of owners,
managers, supervisors, and
production staff — many of
whom have gone on to become
leaders and innovators within
the industry.

“For 100 years, this school
has helped people build skills,
confidence, and successful
businesses,” said Brian John-
son, DLI’s director of educa-
tion and analysis. “The

Culture of Excellence.”

He will share proven
strategies for building a high-
performance culture where
employees are engaged, ac-
countable, and motivated to
excel.

Attendees will learn how
to strengthen their team, de-
velop leaders at every level,
and create an organization
where excellence becomes the
standard.

Also speaking on Saturday
will be Dave Coyle of Maver-
ick Drycleaners who will pres-
ent a program called “From
Operator to CEO: How to Dou-
ble Your Profit in 90 Days.”

Many drycleaning busi-
nesses can’t grow because the
owner has become its greatest
constraint. I'm going to show
you how to fix that — and in

Continued on page 6

Gaylord National
Resort and
Convention Center
Oct. 16 to 18, 2026

DRYCLEANING & LAUNDRY

EAST

Friday, Oct. 16
Cocktail Reception 5-7 pm

Saturday, Oct. 17
Seminars
Exhibit Hall

8-10am
10am -5 pm
5-6:30 pm

Reception

Sunday, Oct. 18
Seminars
Exhibit Hall

8-10am
10 am -3 pm

100th anmversary celebratlon

methods, equipment, and
chemistry have evolved, but
the mission remains the same:
delivering education that im-
proves quality, reduces risk,
and strengthens the future of
professional garment care.”
Originally a months-long
program that included inten-
sive chemistry instruction, the
School of Drycleaning Tech-
nology has continuously
adapted to reflect advance-
ments in textiles, equipment,
Continued on page 6

Hopmg to exceed expectatlons again

4 launched its first Coats
for Kids drive last year,
i they were hoping to col-
lect 300; they ended up
with 1,200. The final load
of about 270 coats (see
il picture) went out to Proj-
ect Intentional in Novem-
ber 2025. This year, the
company’s back and hop-
Bl ing to exceed their expec-
tations once again as they
kick off their 2nd annual
Coats for Kids campaign.
For the full story, go to
ol page 8.

DLI Director of Education and Analy51s Brlan Johnson (far
left) leads an educational course at the association’s School of
Drycleaning, which is now entering its 100 year in existence.

Sneak Peek
Inside
DLI responds to NY Post article

L 4
6 Last month, DLI took umbrage with an article in the New
York Post for its misleading claims on the industry.

1 2 Assisting an Adrian exhibition

Margaret's recently worked on garments for ASU’s new
exhibit on Gilbert Adrian and his impact on fashion.

Polyester Wars: A new hope?

Polyester began causing cleaners problems in the
1970s, but polyester does not mean what it once did.
Slaying the invisible enemy

What are the causes and cures for bad odors — the in-
visible enemy that can often sneak in.
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s your current POS
software leaving you
leaving you stranded?

Don't let your sluggish POS leave
your business high and dry.

Cleaner Business Systems has
everything you need to keep you afloat:

Reliable software support from real people
Subscriptions starting at $50 per month
Equipment Loaner Program

Robust text messaging, routes, and
integrated payment processing

414 Gateway Boulevard, Burnsville, MN 55337

C I[eaner 800.406.9649

— Business Systems www.cleanerbusiness.com - sales@cleanerbusiness.com

To learn more, visit www.nationalclothesline.com/ads
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Learning what you didn’t know you didn’t know

It was close to a century ago, when the Drycleaning & Laundry Institute
(DLI) first launched its School of Drycleaning in 1927. At that time, America only
had 48 states and a population close to 120 million (which is close to 1/3 of what
it is today). There was no television, no Social Security retirement system, no
federal minimum wage. However, there was a brand new technical training
school for those who wished to learn the skills and strategies necessary to
properly clean garments.

Prior to the formation of a national school for fabricare specialists, many
professionals relied on less consistent methods based on trial-and-error personal
experiences. DLI's school helped establish a body of shared professional
knowledge about fabrics, cleaning chemistry, finishing, risk management, and
garment care.

Throughout its near 100-year history, the school has graduated 390 classes
of both its introductory and advanced courses, literally training thousands of
individuals to be professional cleaners.

We cannot think of any institution that has helped raise the entire level of
professionalism for this industry more, and we certainly would like to thank DLI
for helping to enlighten so many cleaners for so long of a time. After all, it was
historian and educator Daniel J. Boorstin who perhaps said it best, “Education is
learning what you didn’t know you didn’t know.”

We could not agree more. So, kudos to DLI for being a beacon of
information for the industry in all of that time. In that spirit, hopefully we can
help many cleaners with some things they didn’t know they didn’t know... like
is market share really important right now? James Peuster has been watching

the industry and everybody is scrambling for shrinking market share. This is not
the time to sit and wait... or skimp on marketing. For the full column, see page
10.

On a lighter note — than a market share war — George Ingram takes us on
a trip to a galaxy long ago — in the 1970s — when polyester first posed a threat
to the industry. However, the Polyester Wars have seen many changes over the
years and a new hope may be rising. See page 20 for his column.

A common problem many people have in any industry is managing time
properly. This month, Kermit Engh will discuss a strategy that you may not
know about — one designed to organize your approach to achieving your goals.
For his column, see page 18.

As for the rest of our columns, they might not be as thorough as a course at
DLI’s School of Drycleaning, but they offer some sound cleaning tips that you
may or may not already know about.

Are your shirt collars frowning or smiling? Hopefully, it is the former. Don
Desrosiers wants to help you achieve better shirts and it begins with proper
placement on the buck. If the collar seams forms a smile, then you should frown.
Why? Because, you want to see a frown. Find out why on page 22.

Sometimes, even a perfectly cleaned and finished shirt can present an
invisible problem — odors. The irritating invisible enemy can be conquered, but
it will require following the proper procedures outlined for you by Dan Eisen.
For his column, see page 24. Finally, Bruce Grossman returns with his solvent
flow series, this time focussing on checking your machine’s pump performance
to make sure the solvent is moving properly. His column is on page 26.

Contents

News & Features

6 DLI responds to NY Post article DLI claps back
at a NY Post article that misrepresented the industry

12 Margaret’s assists ASU The Gilbert Adrian exhibit
explores the lifelong works of the fashion icon

1 4 390 classes and counting The DLI School of
Drycleaning continues a century-long tradition
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10 James Peuster Market share is more important than
ever right now; it’s a time for the wittiest to thrive

18 Kermit Engh The first step to accomplishing all of
your goals is to learn how to better manage your time

2 0 George Ingram A long time ago in this galaxy, the
Polyester Wars first began. Today, a new hope emerges.

2 2 Don Desrosiers Here are a few more pressing
mistakes that will keep your shirts from looking their best

2 Dan Eisen There are certain procedures that must be
4 followed if you want to eradicate odor problems

2 6 Bruce Grossman Checking the pump performance on
your cleaning machine will ensure proper solvent flow
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Insurance is no place
for the under-prepared;
rely upon a seasoned guide.

In the wilds of insurance, one fire, one mechanical
breakdown, or one slip and fall can trigger a battle
you didn’t anticipate. The landscape is rugged,
unpredictable, and often unforgiving. That's why
you need a seasoned guide—NIE Insurance.

NIE Insurance knows the terrain, identifies risks
before they strike, and leads you safely
through the chaos when you need
help the most.

Contact us today to map
your insurance journey.
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DL EXPO East looks to be a fabricare feast

Continued from page 1
the process, dramatically in-
crease your profits while get-
ting your life back.

Coyle has spent the past 25
years building and scaling one
of the most efficient and
streamlined dry cleaning oper-
ations in the U.S.

As the founder of In The
Bag Cleaners in Wichita, KS, he
has led the company to gener-
ate over $200 million in serv-
ices, consistently ranking in
the top 1% of the industry.

Rounding out Saturday’s
morning programs, DLI will
take time for a Hall of Fame In-
duction Ceremony to recog-
nize this year’s inductees.

Following the presentation
of the awards, each inductee
will have an opportunity to
share brief remarks reflecting
on their journey and the peo-
ple who helped shape their
success.

There will also be a panel

of DLI Hall-of-Famers who
will share their insights with
the crowd.

Featured panelists will in-
clude James Peuster, founder
of The Route Pros; Jane
Zellers, one of the industry’s
most respected training ex-
perts and consultants; and
Chris Edwards, CEO of A
Cleaner World Dry Cleaners.

Sunday’s Schedule

Educational sessions will
resume on Sunday morning
with John Stricker, a Frac-
tional CFO, Business Coach,
and Certified Profit First Pro-
fessional of Stricker Co.

His program will cover the
topic: “Profit with Purpose:
Building Financial Systems
that Work.”

Stricker specializes in help-
ing business owners gain
greater clarity and control over
their financial operations.

His presentation will focus
on building financial systems

that help operators better un-
derstand cash flow, improve
decision-making, and create a
stronger foundation for long-
term growth.

Also speaking on Sunday
will be Senator Mike McKay,
a fellow drycleaner and state
senator for Maryland, will
present “Policy, Politics and
Progress: What Every
Drycleaner Needs to Know.”

The future of the dryclean-
ing and laundry industry is
being shaped by legislation,
regulations, workforce chal-
lenges, environmental policy,
and economic change.

On Aug. 22, the New
York Post ran an article with
the headline “Living near dry
cleaners increases your risk
of devastating disease — with
one of the strongest
clusters NYC:
study.”

It didn’t take long
for the Drycleaning
and Laundry Institute
to respond. Jon Mei-
jer, director of mem-
bership  for  the
association, answered back
by detailing to the New York
Post how the study they ref-
erenced shows merely a cor-
relation but no causation,
between Parkinson’s and
drycleaning plants.

The article also creates a
misleading impression of the
modern drycleaning indus-
try.

The study in question ap-
peared in npj Parkinson’s
Disease in early August
under the name “Nationwide
association between proxim-
ity to dry cleaners and risk of
Parkinson’s disease.”

Authors of the study an-
alyzed Medicare records
from nearly 19 million older
adults in the U.S. They dis-
covered that those living
withing approximately 500’
of a drycleaners had a 14%
greater risk of developing
Parkinson’s disease
pared to those living further
away.

In his letter to the Post,

in

com-

Living near dry cleaners increases your
risk of devastating disease — withone
of the strongest clusters in NYC: study

By Alie Yang
Published Aug. 22, 2026, 10:17 a.m. ET

DLI responds to NY Post article
linking cleaners to Parkinson’s

Meijer emphasized “proxim-
ity is not the same as expo-
sure.” He continued, “The
study identifies an associa-
tion between living near a

NEW YORK POST

drycleaner and Parkinson’s
disease based largely on geo-
graphic proximity. But sim-
ply living near a business
does not establish that an in-
dividual was exposed to a
particular chemical, at what
concentration, or for what
duration. Distance from a
drycleaner is not, by itself, a
measure of chemical expo-
sure.”

“The reported increase in
odds (approximately 14%) is
an association, not proof that
drycleaning chemicals
caused Parkinson’s disease,”
he added. “That distinction is
critical. An observational
study can identify a statistical
relationship worth investigat-
ing, but it cannot establish
causation without addressing
other potential factors.

“The research also has
difficulty accounting for
other neighborhood charac-
teristics, environmental expo-
sures, occupational histories
and lifestyle factors that

could potentially influence
Parkinson’s risk. These limi-
tations deserve considerably
more attention before readers
are led to believe that simply
living near a
drycleaner puts their
health at risk. Re-
into Parkin-
disease and

search
son’s
environmental expo-
sure is important and
should continue. But
it is equally important
that the public receive appro-
priate context about what a
study actually demonstrates
and what it does not.”

The New York Post arti-
cle also referenced “approxi-
mately 72,000 drycleaners in
New York,” — a number that

Meijer felt was high.
“The suggestion that
there are approximately

72,000 drycleaners in New
York is simply not credible.
There are only approximately
25,000 drycleaning extablish-
ments in the entire United
States. Moreover, many busi-
nesses identified to con-
sumers as “drycleaners” are
actually pickup-and-drop-off
locations where no dryclean-
ing equipment or solvent is
used. Clothing is transported
elsewhere for cleaning. Fail-
ing to distinguish between an
operating drycleaning plant
and a retail drop store is a sig-
nificant limitation when at-
tempting to evaluate
potential chemical exposure.”

Stricker

McKay will lead an interac-
tive discussion exploring the
issues that matter most to inde-
pendent business owners.

He will be joined by fellow
legislators for an open conver-
sation on the policies, propos-
als, and trends impacting
businesses like yours.

This engaging session is
designed to encourage audi-
ence participation, giving at-
tendees the opportunity to ask
questions, share concerns, and
gain firsthand insight into the
legislative process.

The Gaylord National Re-
sort and Convention Center is

Sen. McKay

located at 201 Waterfront St. in
National Harbor, MD.

Rooms at a secured dis-
count may still be available.

To make reservations, visit
the official website at www.dl-
expo.com (click on the DL
EXPO East side), then click on
the “Hotel” tab.

The exclusive group rate
for those who mention attend-
ing DL EXPO East is $279 per
night for single/double occu-
pancy.

Cleaners can also register
to attend on the site by clicking
on the “Attendee Registration”
tab and follow the instructions.

DLI’s cleaning school

celebrates

Continued from page 1
environmental practices, and
business operations.

Today, the school offers a
comprehensive  curriculum
that blends classroom instruc-
tion with extensive hands-on
training using state-of-the-art
drycleaning, wetcleaning,
spotting, and finishing equip-
ment.

Courses are designed to
serve students at every stage
of their careers — from new-
comers with no prior experi-
ence to seasoned operators
seeking advanced technical
training.

Instruction focuses not
only on how tasks are per-
formed, but why specific tech-
niques, chemicals, and
processes are used, empower-
ing students to make informed
decisions back in their own op-
erations.

Graduates of the School of
Drycleaning Technology con-
sistently report improvements
in garment quality, stain-re-
moval success, production ef-

ficiency, and  employee
confidence after returning to
their plants.

Many employers view
sending staff to the school as a
strategic investment that re-
duces claims, improves cus-
tomer satisfaction, and
strengthens retention through
professional development.

As part of the centennial
celebration, DLI is launching a
yearlong campaign highlight-

ing alumni stories, historical

100 years

milestones, and the school’s
continuing role in preparing
professionals for the chal-
lenges of today’s garment care
industry.

Submissions may be fea-
tured throughout the centen-
nial  year  across DLI
publications, digital platforms,
social media, and event mate-
rials.

Stories may also be incor-
porated into historical retro-
spectives and future
educational outreach efforts,
as well.

DLI welcomes submis-
sions from owners and opera-
tors; managers and
supervisors; production and
finishing staff; alumni from
resident courses or On-the-
Road programs; and past in-
structors  and  industry
partners.

Stories can be submitted
online at: http:/ /www.DLIon-
line.org/SDCT100

“Whether someone at-

tended five years ago or fifty,
every story helps illustrate
why education remains a cor-
nerstone of this industry,”
Johnson said. “This celebration
is about honoring the people
who made the school what it
is—and continue to shape its
future.”
“This anniversary isn’t just
about looking back,” he
added. “It's about reaffirming
our commitment to education
that helps businesses thrive
today — and for the next 100
years.”
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Max Walker Kkicks offs its annual coat drive

The photo above captures the 5th generation of Max I. Walker’s
family ownership in Omaha, NE. From left to right, Chris
Walker and Casey Walker stand alongside two of the Uniform
Rental Division Operations Team leads — Mark Bolter and
Steve Pottebaum, who oversaw the sorting, cleaning, counting,
and packaging of 1,200 coats during the inaugural coat drive
in 2025.

Following the success of its
inaugural Coats for Kids cam-
paign last year, Max 1. Walker
recently began accepting new
and gently used coats in all
shapes, sizes and colors at all
10 retail locations in the
Omaha, NE, area through Oct.
31

Last year, the company col-
lected 1,200 coats, a figure that
was four times more than its
original goal.

Once the collection period
concludes, the company will
professionally clean every do-
nated coat at no charge before
the items are distributed
through local non-profit Proj-
ect Intentional.

“As a fifth-generation,
family-owned  drycleaning
business, we see this as a natu-
ral extension of our service

mission,” said Casey Walker,
vice president at Max I. Walker.
“We have the infrastructure,
the expertise, and the heart to
take on this project —and we're
proud to be using our re-
sources to continue giving
back in a way that is uniquely
ours.”

Project Intentional will dis-
tribute the cleaned coats
through its annual “LOVE
CAN Store” event in Omaha
this November. The event
adopts 300 single caregivers
and their families each year,
providing winter essentials,
holiday gifts, and other do-
nated items.

“Last year’s response ex-
ceeded anything we imag-
ined,” said Steph Dorland,
marketing director for Max L.
Walker. “Collecting 1,200 coats

Is Back...
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Than Ever!

With its proven effectiveness at
removing oily stains, and its
trusted safety on delicate color
and fabric, TarGo Dry is back!

Now eco- and worker-friendly,
chlorinated-solvent free, California
compliant, biodegradable and
non-combustible.

Use TarGo Dry to remove even your
most difficult oily stains, build your
reputation for quality, and keep
your customers coming back!
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showed what can happen
when a cleaner uses its every-
day capabilities to make com-
munity giving simple. We
hope to surpass that total in
2026 and continue growing the
program year after year.”

“We believe that while
laundry may be our business,
service is our legacy,” added
Walker. “This is just one more
way we can demonstrate the
long-standing values of care,
quality, and community that
define  the  professional
drycleaning industry.”

The campaign is being sup-
ported by regional media part-
ners WOWT First Alert 6 and
Boomer Radio to raise public
awareness and drive dona-
tions.

More information about
Max’s Coats for Kids can be
found online located at
www.maxiwalker.com/maxs-
coats-for-kids.

SDA hosts
plant tours
this month

This month, the South-
west Drycleaners Association

will host a
meeting
and plant

tours from SD A
Oct. 23 to
24 in Salt ’
Lake City,

UT.

There will be a plant tour
of Red Hanger Cleaners and
Faye’s Laundry & Dry Clean-
ing, as well as time for net-
working.

Red Hanger’s newly re-
vamped production facility
features upgraded equipment
and processes that have im-
proved efficiency and stream-
lined operations.

At Faye’s, learn how the
company process routes and
promise next day comforters.
On the drycleaning side, you'll
see Sankosha, Columbia, soak-
ing sinks, Metalprogetti and
newly installed hotheads for
cowboy starch jeans.

There will also be a panel
discussion on the topic of
“Less Labor — More Profit.” It
will take place on Saturday
morning at 8:15 a.m. The plant
tours will follow.

The event will be head-
quartered at the DoubleTree
Suites by Hilton at 110 W. 600
S. in Salt Lake City. SDA has
discounted room reservations
available from a link on its
website.

For more information, or
to register, visit them online at
www.sda.org.



OCTOBER, 2026 / NATIONAL CLOTHESLINE / PAGE 9

WATER WALL

Q{0
O
T e i-‘;.‘»‘

+ Sealed Combustion Chamber
offers efficiencies to 84%

with low excess air levels. + 25 year warranty against
thermal shock.

+ SCAQMD Certified for
less than 20 PPM NOX. + Turn Down Ratio of 6 to 1,

for reduced cycling.
+ Full Modulation

DRYCI.?fﬁ N‘és& ﬁ:U NDRY
¢ BoothE #1A1?T SorH Intertek
PARKER NEVER A COMPROMISE FOR QUALITY OR SAFETY

INDUSTRIAL

323.727.9800 e
O
BOILER

www.parkerboiler.com kAT
. SCAN FOR MORE
sales@parkerboiler.com ¢ INFORMATION

A
'

l
b~

To learn more, visit www.nationalclothesline.com/ads



PAGE 10/ NATIONAL CLOTHESLINE / OCTOBER, 2026

THE ROUTE PRO

How important is market share right now?

I think it's the number one
broken record many of us have
heard as a business owner.

towards finding the path to
surviving and then, hopefully,
thriving.

s we continue to straw

along a diminishing in-

dustry, we know we
need to focus on getting new
customers and getting more
from our current ones. It’s just
that simple.

We are trying in our power
to increase the trends and
spends of our current cus-
tomers, as well as providing
options for new ones. With all
that is going on around us, the
choices and decisions we make
will dictate our future —
sound familiar?

The pie is shrinking. Don’t just sit
there and wait. Some of you feel like
it is survival of the fittest; it’s actually
thriving for the wittiest.

So, what are our options? It's so interesting that many
We look at ways to increase cleaners have made decisions
sales, decrease costs and find based on fears, hope, despera-
the magic pill solution geared tion, and advice.

AguaMax Wetcleani

As a consultant company,
we have fielded many interest-
ing calls for the past years and
look for the short- and long-
term solutions just like every-
thing else. But, here is what I
can share for sure.

Each market has its own
unique challenges, situations
and even solutions.

Depending on demograph-
ics and employment situations,
your market is somewhat dif-
ferent that’'s others, so you
must take that into considera-
tion before making a change.
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It's why I share that what
works in one place may not
equally work in another.

Each market has one thing
in common — go after market
share.

The pie is shrinking. Don’t
just sit there and wait. Some of
you feel like it is survival of the
fittest; it's actually thriving for
the wittiest.

The labor pool has im-
proved. You can no longer
state that there are no good
people out there to hire. You
just need to take a little extra
time looking for them.

We will lose some competi-
tion. The industry limped past
2008 without losing more than
10% of the cleaners.

Covid knocked out a lot of
the competitors that needed to
go, but one thing has hap-
pened is there’s new players
entering our market and a lot
of merging taking place.

The key here is to get ahead
of the competition quicker.

You can make it happen. Sit-
ting back and waiting is not
your best bet.

Get creative and get going
and growing. Unless you can
afford to buy out your compe-
tition, the goal would be to
weaken it by building your
routes stronger than ever.

Don’t skimp on your mar-
keting, your customer service
experience, and give the very
best service your customers
want and deserve.

The bottom line is that we
are blessed to work with many
of the best cleaners who have
made the necessary adjust-
ments the past 25 years that
I've been in the industry.

Many have added addi-
tional vans since Covid and are
exceeding there pre-2020 num-
bers. The time is now to make

it happen!

James Peuster is a consultant
who specializes in route devel-
opment, management and main-
tenance. He offers onsite
consulting as well as ongoing
coaching across the country. He
also has cost groups to monitor
route efficiency. For informa-
tion, call (816) 739-2066, email
RouteProsjJames@gmail.com, or
visit www.theroutepro.com.
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Ill RE V”_ Designed with Your

A mErRT e Businessin Mind

Drycleaners today face new challenges with labor availability, retention, and training chief among them.
At the same time customers demand high quality and quick turnaround time.

/Il TREVIL equipment combines high quality finishing, high productivity, and ease of operation and
training to help you overcome the challenges of today while providing the flexibility to be prepared for
the future.

PRINCESS ULTRA with Touch Screen

Tensioning Blouse / Shirt / Jacket / Form Finisher

* Sizes from O Petite to 3XL and Larger

* Dual, Rotating Front Clamps (Patented System)

e One Heated for Wet Shirts / Blouses

* One Unheated for Drycleaned Shirts / Blouses [ Jackets
e Front Clamps Pivot & Rotate

[IINEW MODEL

No Need to Disconnect & Store Unused Clamp!

TREVISTAR CR3 with Touch Screen

Tensioning Shirt Finisher

Ultra High Quality Finishing
Similar Productivity to Hot Plate Unit
Easy to Operate
Lower Utility Cost
e Smaller Footprint

Heated Cuff Placket Press

T13AOIN MAN///

TREVIFORM with Touch Screen

Tensioning Form Finisher

360 Degree Rotation
Inverter Blower Motor Control
V— Perfect for Wetcleaned & Drycleaned Garments
o //@L:Wﬂ Smaller Footprint

o L=

For additional information and videos of these and other great Trevil products visit:
III TREV”_ www.TrevilAmerica.com

Or make an appointment to visit our showroom in Clifton, New Jerse
AMERICA PP 4

Showroom: 781 Van Houten Avenue, Clifton, NJ 07013 ¢ Telephone: 973-535-8305 ® Email: TrevilAmerica@aol.com

[INEW MODEL

To learn more, visit www.nationalclothesline.com/ads
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Margaret’s sponsors ASU’s Adrian exhibit

Margaret’s the Couture
Cleaner was a contributing
sponsor of the new exhibition
Adrian: Designing Hollywood,
Dressing ~ America, ~ which
opened in late August at Ari-
zona State University’s Fash-
ion Institute of Design and
Merchandising Museum in
Los Angeles.

The exhibition explores the
career and influence of Gilbert
Adrian (1903-1959), the Holly-
wood costume designer and
American couturier whose
work helped define Golden
Age glamour and later shape
American fashion through his
Beverly Hills couture house.

As part of its contribution,
Margaret’s artisans provided
specialized cleaning, care and
repair for eleven historic
Adrian garments, including
gowns, dresses, tailored suits,
men’s sport shirts and a coat.
Each piece received an individ-
ually tailored treatment based
on its age, materials, construc-
tion and design. The collabora-
tion reflects Margaret’s and
ASU FIDM Museum'’s shared
commitment to preserving sig-
nificant examples of fashion
and costume history for future
generations.

“Historic garments tell
their story through fabric, con-
struction and age. We're proud
to help ASU FIDM Museum
preserve Adrian’s legacy,”

&
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noted Chuck Horst, president
of Margaret’s.

Adprian is best known for
his tenure as chief costume de-
signer at Metro-Goldwyn-
Mayer, where he designed
costumes for more than 250
films and helped shape the on-
screen images of Joan Craw-
ford, Greta Garbo, Jean
Harlow and Norma Shearer.

His credits included The
Wizard of Oz, and the phrase
“Gowns by Adrian” became
synonymous with Hollywood
glamour.

After leaving MGM,
Adrian brought his mastery of
proportion, construction, color
and drama to American fash-
ion. He established a couture
salon on North Beverly Drive
and created collections that
helped define a distinctly
American design identity at a
pivotal moment in fashion his-
tory.

Adrian’s  designs  are
known for technical ingenuity,
from architectural shoulders

and precise draping to geomet-
ric construction and inventive
fabric handling.

His modern-art influences
included Cubism and artists
such as Pablo Picasso and
Georges Braque, translated
into garments with striking
graphic and sculptural compo-
sitions.

The eleven garments en-
trusted to Margaret’s reflect
this range, including fluid
crepe dresses, tailored suits,
sculptural outerwear and
graphic sport shirts. Like vin-
tage clothing, couture, cos-
tumes, private collections and
culturally significant textiles,
the pieces required detailed as-
sessment and specialized han-
dling.

For Margaret’s, supporting
Adrian: Designing Hollywood,
Dressing America also connects
the company to Southern Cali-
fornia’s  fashion heritage.
Founded in La Jolla in 1953,
Margaret’s has spent more
than seven decades develop-
ing specialized methods for
cleaning, repair, restoration,
and preservation of excep-
tional garments and textiles.

Today, Margaret’s works
with private clients, collectors,
designers, luxury retailers and
cultural institutions to care for
garments and textiles whose
significance extends beyond
their material value.

Getting Steamed?

When your water heater dies, DON'T replace it!
Get a DynaFluid 2000 from lowa Techniques!

With steam from your boiler and a cold water source, this little valve
makes an infinite supply of hot water. It outperforms water heaters
by every measure, cutting costs and increasing productivity.

¢ L Call lowa Techniques today and learn how the DynaFluid Valve
will help your business!

(800) 727+1592

About lowa Techniques

lowa Techniques is a manufacturer and distributor
of unique products that work in a wide variety of
industries and applications, and currently focuses
on helping dry cleaners make smart choices that
impact the bottom line in their plant operations.

Techn cues”

THE UNIQUE PRODUCTS PEOPLE™

(800) 727+1592 | www.iowatechniques.com

To learn more, visit www.nationalclothesline.com/ads

Photo credit: Gilbert Adrian and Salvador Dali,
Blouse, Spring-Summer 1947, 2008.5.48

2026

Oct. 5-9 The Drycleaning and
Laundry Institute’s (DLI)
five-day Introduction to
Drycleaning course. For more
information, visit
www.DLIonline.org.

Oct. 7 The Drycleaning and
Laundry Institute’s (DLI)
Member Advantage virtual
meeting at 2 p.m. EST. For
more information,  visit
www.DLIonline.org.

Oct. 8 The Drycleaning and
Laundry Institute’s (DLI)
Maintenance Masterclass live
online at 1 p.m. EST. For
more information,  visit
www.DLIonline.org.

Oct. 12-23 The Drycleaning and
Laundry Institute’s (DLI) ten-
day Advanced Drycleaning
course. For more information,
visit www.DLIonline.org.

Oct. 15 The Drycleaning and
Laundry Institute’s (DLI)
Marketing Masterclass at 2
p-m. EST online. For more in-
formation, visit www.DLIon-
line.org.

Oct. 16-18 2026 Drycleaning &
Laundry EXPO East, National
Harbor, MD. For information,
visit www.dlexpo.org.

Oct. 21 The Drycleaning and
Laundry Institute’s (DLI)
monthly featured webinar
“How to Plan for an Exit Even
if You’re Not Ready to Sell
Now” with Dave Coyle of

DANERINE

Send us your upcoming events to be added to
our calendar of events. E-mail them to:

info@nationalclothesline.com.

Maverick Drycleaners. For
more information,  visit
www.DLIonline.org.

Oct. 23-26 Southwest Dryclean-
ers Association (SDA) Meet-
ing in Salt Lake City, UT, plus
plant tour of Red Hanger
Cleaners. For information,
visit www.sda-dryclean.com.

Oct. 23-26 EXPO Detergo In-
ternational 2026 show at Fiera
Milano in Italy. For more in-
formation, visit them online
at www.detergo.eu.

Dec. 3 Heartland Fabricare As-
sociation Holiday Party, The
Greek Islands Restaurant,
Lombard, IL. Cocktails at
5:30 p.m. For information,
visit online at www.heartland-
fabricare.org.

2027

Feb. 10-15 The South Eastern
Fabricare Association (SEFA)
and the North Eastern Fabri-
care Association (NEFA)
present Seminar at Sea, a five-
night, six-day Royal
Caribbean Networking
Cruise. For more information,
visit www.sefa.org or
www.nefabricare.com.

April 25-28 Textile Care Allied
Trades Association Confer-
ence, The Meritage Resort &
Spa, Napa, CA. Visit
www.tcata.org.

July 15-18 Clean Show 2027,
Las Vegas, NV. Call (770)
984-8023 or visit online at
www.cleanshow.com.
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We are family owned and centrally located in Lakeland, Florida.
Our factory trained technicians are able to deliver, install and service most brands.
And, with more than 100,000 parts in stock, our parts department is ready to serve.

Financing Options Available
For New or Used Equipment, Service and Parts call

Gulf Coast

Equipment Sales

4304 Wallace Road, Lakeland, FL 33812
813-253-3191 » 239-288-9386 ® gcdeinc @yahoo.com
gcequipmentsales.com

To learn more, visit www.nationalclothesline.com/ads
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DLI school completes 390th set of courses

Fourteen students com-
pleted the Drycleaning and
Laundry Institute’s (DLI)
School of Drycleaning Technol-
ogy’s Introduction to
Drycleaning course, which
took place from July 13 to 17,
and ten more graduated DLI’s
Advanced Drycleaning course,
which ran from July 20 to 31.

DLI's Introduction course
consists of five days of in-per-
son, hands-on instruction and
the advanced course runs for

ten days.

Founded in 1927, DLI’s
School of Drycleaning Technol-
ogy has helped shape the ca-

reers of thousands of dryclean-
ers worldwide.

Starting this month, DLI
will begin work on its 391th of-
ferings of its Introductory and

Advanced Drycleaning
courses.
The Introductory  to

Drycleaning course runs from
Oct. 5 to 9 and will include
hands-on training for sorting
garments, cleaning delicate
fabrics like silk and satin, oper-
ating drycleaning machines,
removing common stains such
as coffee, ink, and grease,
pressing various garments,
and using tensioning equip-

DLI’s Director of Education Brian Johnson (right) instructs
students at the School of Drycleaning on how to properly finish
a garment.

ment to enhance finishing
quality.

Tuition for the course is
$2,295 for non-members. For
members, it depends on which
level: Members pay $1,395
each, Standard pays $1,116
each, Premier pays $837 each,
and International pays $1,395
each.

The advanced course is
scheduled to meet from Oct. 12
to 23. It will cover more ad-
vanced techniques in fabric
identification, stain removal,
pressing, wetcleaning,
chine maintenance, customer
service, and plant workflow
design.

Tuition is $3,295 for non-
members. Members pay $2,395
each; Standard pays $1,916
each; Premier pays $1,437
each; and International pays
$2,395 each.

DLI will also present more

ma-

opportunities for drycleaning
professionals to learn, grow,
and connect this month online,
including a DLI Member Ad-
vantage virtual meeting that
takes place from 2 to 3 p.m.
EST on Oct. 7.

DLI hosts a free, 45-minute
webinar to help members
make the most of the resources
already included with their
membership.

Attendees will learn how
to access technical assistance,
employee training, business

and technical resources, mem-
ber discounts, peer network-
ing, and other valuable tools
that support business success.

On Oct. 8, the association
will host a Maintenance Mas-
terclass at 1 p.m. EST.

When the machines aren’t
running, you can’'t make
money. This series helps clean-
ers stay ahead of equipment
problems.

Each live session features
short, practical presentations
from supplier and manufac-
turer experts, followed by an
open discussion where atten-
dees can ask questions and

keting Masterclass from 2 to 3
p-m. EST on Oct. 15.

This series works as a
forum for members to learn
about strategies and tactics
that sell drycleaning services.

Also coming up will be
DLI’s featured monthly webi-
nar that will take place at 1
p-m. EST on Oct. 21.

Dave Coyle of Maverick
Drycleaners will present a pro-
gram on “How to Plan for an
Exit Even if You're Not Ready
to Sell Now.”

Meanwhile, DLI will con-
tinue to host its weekly peer-
to-peer = meetings  every

innovation that will:

* Train your managers

Cost per Piece

~J.M.

Q

SCANME '

2

’
ILWIND

FOR PROFITS ™

Experience the first and only industry

* No other product

* Maximize profits comes close
* Lower your costs * So much more,
* Show you your true feature list

could fill this page!

“Since adopting FlightPlan, our overall PPOH has increased by over 25%!”
~ John Mertes, Ziker’s Cleaners

“FlightPlan is a fantastic tool for improving labor efficiency and
monitoring PPLH. It’s essential for cutting costs.”
~ Lee Turley, Five Corners Cleaners

“For years, our plant struggled with marginal productivity.
We tried bonuses, piecework, and outside consultants
—nothing delivered lasting results until FlightPlan.”

Don Desrosiers
tailwind.don@me.com
508.965.3163
www.flightplanforprofits.com

To learn more, visit www.nationalclothesline.com/ads

learn what works in real-world
operations.

During the following
week, DLI will present its Mar-

Tuesday at 11:30 a.m. EST.

To learn more about any of
DLI’s upcoming events, visit
www.DLIonline.org.

DLI’s School of Drycleaning Technology Graduates of its 39oth
Introduction to Drycleaning course, July 13—17, 2026, in-
cluded:(front row, left to right): Enrique Estrada, Martinizing
Cleaners, Flower Mound, TX; Amanda Bumpus, Total Laundry
Services, Destin, FL; Rosemeri Alexandre, The Tailor Com-
pany, Brookline, MA; Paighton Fellers, Don’s Cleaners, Evans-
ville, IN; Sandra Brown, Readywear Cleaners, Highland Park,
IL; and Selenge Chinbaatar, Readywear Cleaners dba Win-
netka Cleaners, Winnetka, IL; (middle row, I-r): Sergio Ferraz,
The Tailor Company, Brookline, MA; Mariia Bernar Sosa, SB
Finance LLC, New York, NY; and Shaik Mydeen, Robbinsville,
NJ; (back row, lI-r): Mohamed Yousef, AMWAG, Cairo, Egypt;
Dakota Collins, JTK Industries Inc dba Lapels Dry Cleaning,
Gilbert, AZ; Chase Brooks, King Street Cleaners, Bryan, TX;
Romaine Williams and Jadon Jordan, Lavada’s Laundry, Inc.,
St. Michael, Barbados.

DLI’s School of Drycleaning Technology Graduates of its 39o0th
Advanced Drycleaning course, July 13—17, 2026, included:
(front row, left to right): Enrique Estrada, Martinizing Clean-
ers, Flower Mound, TX; Amanda Bumpus, Total Laundry Serv-
ices, Destin, FL; Rosemeri Alexandre, The Tailor Company,
Brookline, MA; Paighton Fellers, Don’s Cleaners, Evansville,
IN; Sandra Brown, Readywear Cleaners, Highland Park, IL;
and Selenge Chinbaatar, Readywear Cleaners dba Winnetka
Cleaners, Winnetka, IL; (middle row, 1-r): Sergio Ferraz, The
Tailor Company, Brookline, MA; Mariia Bernar Sosa, SB Fi-
nance LLC, New York, NY; and Shaik Mydeen, Robbinsville,
NJ; (back row, 1-r): Mohamed Yousef, AMWAG, Cairo, Egypt;
Dakota Collins, JTK Industries Inc dba Lapels Dry Cleaning,
Gilbert, AZ; Chase Brooks, King Street Cleaners, Bryan, TX;
Romaine Williams and Jadon Jordan, Lavada’s Laundry, Inc.,
St. Michael, Barbados.
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Cyclohne Series

Classic Design

Built on Trust, Focused on Quality, Efficiency & Classic Performance

e Simplified Engineering
—Clean, Uncluttered & Innovative Design

* Fewer Moving Parts & Flow Controls
e Fewer Valves & Cylinders
* Reduced Maintenance

* Drastically Reduced Air Consumption:
0.30 CU.FT./CYCLE

e Classic Pricing $$$

* Service-friendly Open Frame Design
User-friendly, Easy-load Cuff Clamps

e Lighter than Competitive Models

¢ Fewer Flow Controls

Features
® Robust & Reliable Squeeze Mechanism
Recessed Air Bag Support
* Long & Short Cycles
* Optional ltems * Formed Bucks, Contoured Chests
e Available in Wide or Narrow Bucks & Porous Side Airbags
e Optional Hood e Small, Fitted Shirt Technology

e Optional Tensioning Tailplate e Redundant Pneumatic Safety Systems

See Us at

UNIPRESS.

3501 Queen Palm Drive « Tampa, FL 33619 « 813-623-3731 Booth 301

To learn more, visit www.nationalclothesline.com/ads
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Lplor

spot

Simplified Operations.
Happier Customers.
Stronger Results.

Let’'s Grow Together.

VISIT US AT
BOOTH

215




"

Joinusin
Washington, DC

OCT16-18, 2026

Gaylord National Resort &
Convention Center

Streamline. Automate. Grow.
Get Started with Spot.

XPLORSPOT.COM
801-208-2212
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BUILDING VALUE
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3 KERMIT ENGH

Proper time management is paramount

any of the business
owners I work with
come to me exhausted,

discouraged, and at the end of
their ropes. “There’s not
enough time in a day,” they tell
me. “I'm working harder than
ever just to keep my head
above water. I know I need to
spend more time focusing on
strategic growth, but how will
I ever find it?”

Fortunately, there is a simple
solution — the Silver Bullet I

call a Time Management Plan.

Here’s what you do:

1) Learn the Four Quad-
rants of Effective Time Man-
agement. This framework
comes from Dr. Steven Covey’s
classic book, The 7 Habits of
Highly Effective People. In it,
he posited that there are four
quadrants into which all tasks
fall.

The first quadrant, Impor-
tant and Urgent, consists of
things you simply must do

Urgent Not Urgent

)
§
+ Things you simply These are critical tasks
& must do right now. that can be scheduled
g in advance.
[

These are distractions
g and interruptions,
";: unimportant emails, These are time-wasting
& taks and phone calls activities that should
é that compete for your be completely elimi-
3 attention in the mo- nated or minimized.
Z ment.

now: help a crying child, put
out a fire, and so on.

The second quadrant, Im-
portant and Not Urgent, is the
quality time quadrant — it con-
sists of critical tasks that can be
scheduled in advance. Work-
ing on your business plan, per-
sonal recreation, and bonding
with family belong here.

The third quadrant consists
of Not Important and Urgent
tasks. These are distractions
and interruptions, unimpor-
tant emails, tasks, and phone
calls that compete for your at-
tention in the moment.

The fourth quadrant, Not
Important and Not Urgent, is
the time-wasting quadrant: on-
line games, trivia, unproduc-
tive meetings, and so on.

2) Track the Way You Spend
Your Time. Your next step is to
begin tracking everything you
do for at least one business
week.

Write everything down, ei-
ther as you do it or every hour.
At the end of the day, go back
and assign a quadrant to each
of your tasks. If you are like
most, this will be a very illumi-
nating and embarrassing expe-

Join us at the

Drycleaning &

SETTING THE

Laundry Expo East

OCTOBER 16-18, 2026

BOOTH #307

FULTON BOILER WORKS, INC.

CLASSIC

To learn more, visit www.nationalclothesline.com/ads

rience.

3) Delegate. | know, delega-
tion is hard for independent,
high-charging entrepreneurs
who want to make sure every-
thing is done right and don’t
feel comfortable leaving their
fate in someone else’s hands.
But if you ever want to turn
your business into a revenue-
producing asset, you simply
must master this skill.

We have discussed this in
the past dealing with Hub and
Spoke, where you are involved
in every decision. As you may
remember, this restricts your
company growth and substan-
tially reduces the value of the
business.

After you're done tracking
your time for the week, go
through your logs and identify
every task you could have
given to someone else. Then,
begin the process of assigning
those tasks to others.

It might require that you do
some restructuring of your em-
ployees” job  descriptions
(though in many cases, you can
hand the tasks over without
too much trouble).

Certainly, delegate those
tasks you do not like to do and
tasks that a $15 per hour em-
ployee can do, unless your
time is only worth $15 per
hour.

This can be a particularly
challenging step, so if you're
looking for additional support
and resources, learn more
about Methods for Manage-
ment at www.methodsforman-
agement.com.

4) Fill the Staff Gaps. You
might find that you don’t have
sufficient staff to cover the
workload once you identify the
tasks you really should be del-
egating. That’s when it's time
to recruit new people. Refer to
number three for more help.

5) Use a Default Calendar.
Your default calendar shows
you what to do each hour of
each day to be optimally effec-
tive. You block the most impor-
tant things in your schedule as
an appointment with your-
self... so that you can hold
yourself accountable and
achieve lasting success.

It's easier to understand
when you see it, so create your
own default calendar and put
it to work. This is one of the
most powerful time manage-
ment tools you will ever use.
This calendar may look very
restricting to your schedule

and freedom, but in reality, it is
liberating and productive.

These six Silver Bullets, as
presented in this and several
other recent issues of National
Clothesline, are the building
blocks for success in your busi-
ness.

After all, even small im-
provements in each of these
areas can mean exponential
growth in your profits, cash
flow, and free time.

In order to make these im-
provements a reality, you've
got to do more than just read
about it. You've got to act.

After all, until you convert
your knowledge to targeted,
specific action, the time we’ve
spent together is in vain.

So, what can you do to en-
sure that you get real results
you can see and hold in your
hands?

Create a specific, itemized
action plan. Make sure it’s de-
tailed. Implement the Silver
Bullets we’ve discussed here.

The choice is yours. You can
continue struggling away in
prison week after week, month
after month, year after year...
Or, you can finally take charge
of your business and begin to
reap the financial and emo-
tional rewards you became an
entrepreneur to enjoy.

Kermit Engh has been an
owner/operator in the
drycleaning industry for over
33 years. Notable awards in-
clude CINET’s 2016 Best Prac-
tices for sustainability and
country. He has been a Meth-
ods for Management member
for over 30 years. His current
position as managing partner
and business coach with them
allows him to share his exten-
sive background in strategic
planning, finance, process im-
provement, succession plan-
ning, acquisition and
disposition analysis, packaging
and branding, corporate cul-
ture, employee training pro-
grams, profitability, quality and
production standards, cost
analysis and development of
management KPIs as well as
being a Certified Value Builders
Coach. Contact him at
kengh@mfmi.com.



P
)

sankosha
Evolution
of Excellence

| m—

lim only here for thetboos

OCTOBER, 2026 / NATIONAL CLOTHESLINE / PAGE 19

and the Ieftover

ore, visit www.nationalclothesline

.com/ads

See Us at

DRYCLEANING & LAUNDRY

Booth 101




PAGE 20 / NATIONAL CLOTHESLINE / OCTOBER, 2026

SAFE & SOUND
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Polyester Wars: New hope for fabricare’s future

The 1970s. Fashion turmoil

has engulfed the garment care
industry. Armed with low cost,
bold colors and wash-and-wear
convenience, the polyester leisure
suit was winning victories across
America.

Traditional fabrics were under
attack, and an unsuspecting dry-
cleaning industry was about to
face a powerful new force... poly-
ester.

At the time, I was a young
lad, sporting a 1976 Liberty
Bell Bicentennial t-shirt made
of 100% cotton and

In a galaxy not so long ago...

heading to
Rocky. 1 re-
member it

well because
the shirt
barely fit me ¥
after my first
attempt at laun- \§
dering clothes, or G
perhaps an unex-

pected growth spurt. Polyester

was as foreign to me as Darth
Vader. That was about to
change.

The 1970s brought polyester
into the American wardrobe in
a big way. It was durable, inex-
pensive, wrinkle-resistant and,
perhaps most importantly,
easy to care for at home. Poly-
ester and other wash-and-wear
fabrics represented a signifi-
cant change from a wardrobe
filled with wool suits, dresses
and other garments that rou-
tinely required professional
care.

Then came the leisure suit. If

you are old enough to remem-
ber one, perhaps you remem-
ber the colors, too. Powder
blue, avocado green, burnt or-
ange, brown — and combina-
tions that perhaps should have
remained in a galaxy far, far
away.

Still, the leisure suit offered
something consumers wanted.
It was affordable. It held its
color. It resisted wrinkles. And
you didn’t necessarily have to
take it to the drycleaner.

For the professional gar-
ment-care industry, polyester
landed something of a

sucker punch, but the
2\ industry stayed on
its feet.
The leisure
eventually

/the count. Poly-
ester didn't. It
found sequels. Today,
~ polyester is everywhere,
including throughout the
world of fast fashion. Itis used
in inexpensive clothing, expen-
sive clothing, performance
wear, dresses, jackets,
forms and countless blends.
Professional cleaners handle
polyester garments every day.
But now something unex-
pected has happened.

Episode II: Gen Z — A New
Hope?

uni-

Fast-forward 50 years and
polyester is back in the ring.
Only this time, Gen Z isn't cel-
ebrating its wash-and-wear
convenience. They’re using

polyester as an insult.

A recent USA Today article,
“‘Polyester” is Gen Z’'s newest
viral insult. Here’s what it
means,” by Rachel Hale and
Owen Carry, explored how the
word has become social-media
shorthand for something per-
ceived as low-quality or cheap,
with a broader connection to
Gen Z’s concerns about au-
thenticity. “Bruh, that's poly-
ester.”

And the insult isn’t limited
to clothing. Polyester has mi-
grated into internet culture,
where the word can be applied
to videos, aesthetics and things
that have absolutely nothing to
do with fabric. There are even
“polyester edits” on social
media, including viral Spider-
Man fan edits. Sequels, appar-
ently, are everywhere.

Fifty years after polyester
helped change the American
wardrobe, young people are
using the name of a textile
fiber to insult things that aren’t
even textiles. Those of us in
garment care can take some
solace in the wonderful irony.

Return of the Polyester

Gen Z may be ready to count
polyester out, but professional
cleaners should take a stand-
ing count. After all, polyester
has taken a few punches over
the years, but it's still standing.

Polyester isn’t inherently
cheap or poor quality. Itis a re-
markably useful fiber. It is
strong, resilient, wrinkle-resis-
tant and versatile. It can be
found in everything from inex-
pensive shirts to expensive de-

signer garments.

It is also frequently blended
with wool, cotton and other
fibers to achieve particular
characteristics.

The fact that a garment con-
tains polyester doesn’t neces-
sarily tell you how that
garment should be cleaned.
Fiber content is only part of the
equation. There may be lin-
ings, dyes, trims, finishes, ad-
hesives, embelleshments,
pleats, and construction issues
to consider. That's where our
industry has a significant ad-
vantage in this conversation.

Gen Z knows how to make
polyester memes. Professional
cleaners know how to make
polyester clean.

Quality Awakens

When someone uses polyester
as an insult, they’re really mak-
ing a statement about quality,
authenticity and disposability.
For decades, we’ve watched
clothing become less expensive
and increasingly disposable.
Fast fashion allows consumers
to buy something cheaply,
wear it a handful of times and
move on to the next trend.

That’s not exactly a business
model designed to benefit pro-
fessional garment care. But
younger consumers are also
showing considerable interest
in vintage clothing, thrift
stores, resale and sustainabil-
ity. An interesting contradic-
tion is found here.

The same generation sur-
rounded by inexpensive, dis-
posable clothing is also
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discovering the appeal of
older, better-made garments.
And when a garment is worth
keeping, caring for it becomes
more important.

A vintage wool coat found in
a resale shop may cost consid-
erably less than buying a com-
parable garment new. But once
someone loves that coat, sud-
denly cleaning it correctly mat-
ters. That’s our territory.

The Rise of Sustainability

One more important part of
the Gen Z conversation fits
with professional garment care
particularly well: sustainabil-
ity. We can make sustainability
complicated, but one of its sim-
plest principles is remarkably
straightforward: Wear your
clothes longer.

If professional care helps
someone keep a favorite coat,
suit, dress or blouse looking
good for another five years,
that’s sustainability in practice
— which brings me back to
that Bicentennial t-shirt.

Had someone told that
young lad heading off to see
Rocky that
50 years later
young peo-
ple would be
using “poly-
ester” as an
insult, I
wouldn’t
have understood what they
were talking about.

Alot has changed since 1976.
The leisure suit was knocked
out. Rocky continues to go the
distance. Darth Vader re-
deemed himself in the end.
And, polyester continues to
blend with them all. Now it
has entered another round—
this time as Gen Z slang,.

Through all those changes,
one thing remains remarkably
familiar. People still have
clothes they care about, and,
they need someone who
knows how to care for them.

May the Force — as well as
care labels — be with you.

Cue the Rocky theme.

George E. Ingram is vice presi-
dent of marketing & sales for
National Fire & Indemnity Ex-
change (NIE), an insurer spe-
cializing in the fabricare
industry. In November, George
will participate in Philadel-
phia’s Rocky Run, part of the
celebration marking the 50th
anniversary of Rocky. Appar-
ently, polyester isn’t the only
thing from 1976 hoping to stay
on its feet for the full eight
count.
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SHIRT TALES

5r DON DESROSIERS

Simple pointers for achieving better shirts

ou’ve probably heard
this one before, but still
I bet your presser is
doing it wrong right now. I'm
talking about the collar frown.

When a presser is about to
press a collar, the seam that is
formed when the collar is sewn
to the collar band needs to be
curled a bit in the shape of a
frown, that is, an arc pointing
downward. This is either really
easy to do or rather difficult.
I'll tell you why in a minute.
For now, look at Figure 1
(photo on top left).

This collar is improperly
placed on the buck. The collar
band — the part of the shirt the
collar is sewn to — curves up-
ward, away from the operator.

This is bad for two reasons.
First, notice the extreme left of
the shirt in Figure 1. A little too
much of the shirt is on the
buck. This surely will cause an
errant pressed-in crease. This
will either be touched up or it
won’t be. You decide which is
worse.

Secondly, the shirt won’t
hang on the hanger properly.
Have you ever seen such a
shirt?

It is properly pressed; noth-
ing really seems obviously
wrong but something about it
doesn’t look right. It just might
be that the collar was pressed
incorrectly. There is irony in
this particular tip, unfortu-
nately.

There are some shirts that
will come to your presser with
a somewhat exaggerated smile
arc and you won't be able to fix
it. Too bad, because it really
needs it.

The shirt has a “fused” collar
that has shrunk. The customer
doesn’t notice the shrinking
because the collar band hasn’t
shrunk.

A fused collar is a collar that
is manufactured to always
look like it has heavy starch.
This effect is achieved by fus-
ing the fabric to interfacing
and resin, resulting in a stiff-
as-cardboard collar.

In Figure 2 (pictured on the
right), the collar is placed
slightly differently on the
buck. The collar band is placed
essentially parallel to the front
line of the buck and then curl
back a little bit to create a
frown.

As I said, some shirts won’t
allow you to do this, but if you
can, don’t skip this step.

Fiddling with the backs of

Figure 1 — This shirt is improperly
dressed. The tips of the collar are too
high. The collar seam forms a “smile”

rather than a “frown.”

the shirts not only affects the
quality, but it also wreaks
havoc on productivity.

Often a presser will pull on
the sides and down the middle
of the back while dressing the
shirt. Often, one pull undoes
the other. On most presses,
pull on the sides of shirts that
have side pleats on the back —
and don’t pull on the middle
— it will undo what good you
just did by pulling on the sides.

The result is never pretty. Why
does this happen and how do
prevent it, you ask?

There are four things that
will cause this and for three of
the causes, the fix is easy. The
fourth is something that we
need to live with.

The measuring device on the
sleeve press allows the ma-
chine to adjust itself to differ-
ent lengths of sleeves. This is
usually done by lifting or low-

Il
\i
Figure 2 — There is a subtle but impor-
tant difference here. The button and the
buttonhole are lower — or closer to the

operator — than the center part. This
results in a “frown” shape.

doesn’t, see your owner’s
manual for instructions on
how to adjust it. This is not a
big deal. Get it done. Don’t ask
your presser to compensate for
the machine’s malfunction by
saying something like “just
shine the light beam an inch
below the seam and it will
work fine.”

If you want them to try to do
perfect work, try to make the
machines work perfectly. You

Many pressers choreograph an inexplicable series of
tucks and pulls that are completely unnecessary and
often lead to poor quality results. This has become
habit for your presser, which is most unfortunate,
because breaking that habit can be a bear.

Conversely, when there is a
center box pleat, don’t fiddle
with the sides. You will need to
ease out the air bubble that
often forms under the pleat by
passing your hand downward
from the top of the pleat.

Many pressers choreograph
an inexplicable series of tucks
and pulls that are completely
unnecessary and often lead to
poorer quality results. This has
become habit for your presset,
which is most unfortunate, be-
cause breaking that habit can
be a bear.

Improper placement of the
sleeves on a sleeve press, if
you have one.

Sometimes a shirt that was
just pressed has ugly, sharply
pressed-in wrinkles that ex-
tend inboard from the seam
that connects the sleeve to the
body of the shirt. These are
caused because the sleever
pressed too much of the shirt.

Rather than just pressing the
sleeve and nothing more, this
front part of the body of the
shirt was also pressed by the
steam chests in the sleever.

ering a measuring arm. Most
presses have a light that will
shine their beam onto the shirt.

The idea is to move the
measuring arm so that the
beam of light shines directly on
the seam that is formed when
the sleeve is sewn to the rest of
the shirt. When the machine is
properly adjusted, the press
heads will press only the part
of the shirt that is above the
light beam. Note the phrase
“when the machine is properly
adjusted.” This suggests that
you can do something about
this if it is out of adjustment.

To see if your machine is out
of adjustment or not, follow
this simple procedure: With
the measuring device at any
level, place a piece of masking
tape on the sleeve buck and
draw a dot exactly where the
light beam shines. Now, with-
out moving the measuring
arm, send the buck into the
pressing position.

Draw a line directly under-
neath the press head. It should
intersect the dot that you drew
in the previous step. If it

won’t accept excuses, don’t
give any.

Sometimes the sleeves on a
particular shirt will be shorter
than the shortest setting on the
press. The result will be the
same ugly wrinkles that we are
talking about. This is the cause
that you can’t do anything
about.

We have to suck it up and re-
member that this is the reason
that we have a touch-up de-
partment.

The department does not
exist so that the pressers can do
a lousy job and touch-up gets
to do the shirt over again, by
hand. It exists to do the parts of
a shirt that the equipment is in-
capable of doing.

The third way to get those
wrinkles is to simply not
bother using the measuring
device, reasoning that, “I can
press faster if I don’t use it.”

Silly. The body of the shirt
needs to be sprayed with water
to have any chance that the
wrinkles will be pressed out
while the body is pressed.
When this is done, the same

wrinkles on the back of the
shirt are rarely, if ever, sprayed.
The result, of course, is inferior
quality.

Management needs to be
certain that the equipment is
running properly and that
proper pressing procedures are
followed. That's what manage-
ment is for.

Still, there is a way that we
can get these wrinkles with
properly adjusted equipment
run by a properly trained em-
ployee.

If one sleeve is lower on the
buck than the other sleeve, one
of the sleeves will be over-
pressed, or one will be under-
pressed.

If the light beam shined on
the seam that is lower on the
buck, the other sleeve —
higher up on the adjacent buck
— will get those ugly wrinkles.

It's easy to fix this. Train
your pressers to use the cuff
button as a gauge to indicate
how high or low to place the
sleeve on the buck.

The cuff clip should be di-
rectly underneath the cuff but-
ton on both sleeves. This will
assure that when the measur-
ing device is aimed at the one
seam, that seam speaks for
both.

The sleeve press won't be
around for much longer. If you
still have one, be aware that
more than half of your touch-
up is caused by this machine.
It's time to say goodbye. Just
saying.

“If you do what you ve always
done, you'll get what you always
Qot.”

Don Desrosiers has been in
the drycleaning and shirt
laundering business since
1978. He is a work-flow engi-
neer and a management con-
sultant who provides services
to shirt launderers and
drycleaners through Tailwind
Systems. He is a member of
the Society of Professional
Consultants and winner of
DLI's Commitment to Profes-
sionalism award. He can be
reached by cell phone (508)
965-3163, or email to: tail-
wind.don@me.com.
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THE SPOTTING BoARD

By DAN EISEN

Causes and cures for odor — the invisible enemy

clean garment is one

that is free of stains and

soil and has no odor.
Bad odors can occur for several
reasons, including staining,
smoke, the breakdown of fin-
ishing agents used in manufac-
turing, mildew and solvent
conditions.

Sometimes, an odor is not
noticeable when the garment is
dry. It may become more no-
ticeable on a humid or damp
day or when the garment is
worn. The following is a list of
odor problems I have encoun-
tered during on-site consulta-
tions, along with some of the
effective methods we use to
correct them.

Perspiration

Perspiration can be a very
difficult odor problem due to
several factors. Perspiration
contains many body acids. It
also tends to become set in the
fabric because of its salt con-
tent and the alcohol contained
in many deodorants.

The following procedure
should be used first to remove
the staining and then the per-
spiration odor:

A) Flush

B) Apply neutral lubricant

C) Apply protein formula

D) Flush

E) Apply a cationic deter-
gent plus acetic acid

F) Apply mechanical ac-
tion

G) Flush

H) Apply hydrogen perox-
ide

dure is to treat the garment
with ozone first and then
dryclean it. This helps prevent
the heat of drycleaning from
setting the odor and also pre-
vents the solvent from becom-
ing contaminated.
Wetcleaning with oxygen
bleaches can also be effective in

Drycleaning does not usu-
ally correct problems caused
by fabric finishes. The only so-
lution may be wetcleaning.
Wetclean the garment with de-
tergent and oxygen bleach if
the color and fabric permit.
The garment may also be wet-
cleaned with detergent and

Sometimes, an odor is not noticeable when the garment is
dry. It may become more noticeable on a humid or damp
day or when the garment is worn.

Spray

One very effective odor re-
mover is unscented Lysol.
Hold the spray can about eight
inches from the fabric and
apply a quick spray. Do not
allow the spray to contact the
fabric directly; apply only a
fine mist.
Smoke Odor

Ozone machines and
chambers are very effective for
removing smoke odor. These
machines generate
which oxidizes and neutralizes
many odor-causing  sub-
stances.

I believe the best proce-

ozone,

removing smoke odor. These
include hydrogen peroxide,
sodium perborate and sodium
percarbonate.

Some drycleaners have
found it effective, when possi-
ble, to hang the garments out-
side the store and expose them
to fresh air.

Fabric Finish

Manufacturers may apply
finishes that give fabrics such
characteristics as wrinkle re-
sistance, hand, luster, body
and feel. Some finishes contain
resins or formaldehyde that
can break down and cause a
fishy or otherwise unpleasant
odor.
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acetic acid. Rinse thoroughly.
Acetic acid has proven to

be a very effective agent for

smoke odor removal.

Mildew

Mildew and mildew odor
can be difficult to correct. The
heat of drycleaning may de-
stroy mildew spores but may
not remove the staining or
odor. Perchloroethylene is the
best drycleaning solvent for
destroying mildew spores.

Garments may have to be
treated with oxygen bleach for
further stain and odor re-
moval.  Suitable  oxygen
bleaches include sodium
perborate and sodium percar-
bonate.

If the fabric can withstand
sodium hypochlorite, it is the
best bleach for mildew re-
moval. When using sodium
hypochlorite, remember that it
must first be diluted to one
percent. Even household
bleach contains approximately
5.25 percent sodium hypochlo-
rite. Use one or two ounces of
the diluted solution per gallon
of water.

After treatment, the gar-
ment must be thoroughly
rinsed. Any remaining chlorine

must be completely removed
or properly neutralized before
an acetic acid bath is used.
Never sodium
hypochlorite with acetic acid,
as this can release toxic chlo-

mix

rine gas.

After the chlorine has been
completely removed, use one
or two ounces of acetic acid per
gallon of water. Rinse thor-
oughly.

Drycleaning Odor

When fatty acids and pre-
spotting chemicals build up in
the solvent, odor problems can
occur. Many odor problems are
caused by the overuse of sol-
vent-based paint removers and
certain solvent-based two-in-
one prespotters.

Contamination of the sol-
vent tank by sludge and bacte-
ria can also be a factor. If the
still is not operating properly,
a boil-over can contaminate
the solvent and cause odor.

Removing Drycleaning Odor

1) Use sweetener powder

2) Maintain proper distilla-
tion

3) Clean out the solvent
tank

4) Eliminate or reduce the
use of solvent-based pre-spot-
ters.

Dan Eisen is the former chief
garment analyst for the Na-
tional Cleaners Association and
also an inductee of the
Drycleaning and Laundry Insti-
tute’s Hall of Fame, the highest
honor the association can be-
stow on an individual. For
questions and concerns, he can
be reached at (772) 579-5044,

or by e-mail at dan-
nyeisen39@gmail.com or
through his  website at

www.garmentanalysis.com.

A

PRIEST CLEANERS of Concord, MA, recently purchased and
installed a new Union HLM-8018 soft mount 40lb alternative
solvent machine. Pictured at the start-up are M&R Machinery
President Bob Carozza with plant manager Jay Son.
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his month, I'll continue

I on solvent flow by dis-

cussing the heart of the

solvent flow system, the sol-

vent pump. {Editor’s Note: See

September 2026 issue for Part 1 of
this series.}

The solvent pump on most
drycleaning machines is a cen-
trifugal-type pump. It is a me-
chanical device designed to
move solvent using a motor
that rotates a disk-like device
called an impeller with vanes
on its surface. Fluid enters the
rapidly rotating impeller at its
center and is cast out by cen-
trifugal force along its circum-
ference through the impeller’s
vane tips.

As we all are painfully
aware, there is no end to the
list of junk that solvent washes
through the drycleaning ma-
chine: buttons, lint, pens, pen-
cils, credit cards, collar stays,
pins, coins, and the list goes on
and on. Hopefully, the button
trap strainer will catch most of
these objects.

As we all know, nothing is
100%, and some debris will get
through, and when it does, in
most cases, the pump’s im-
peller will chop it up and pass

WRENCH WORKS

it through to eventually be
trapped in the filter or still.
However, when the pump
can’t chew it up and spit it out,
the debris often slowly accu-
mulates in the area between

the vanes on the pump’s im-
peller. This accumulation is a
cascading process (like a snow-
ball rolling downhill); once it
begins, it rapidly degrades the
pump’s performance.

The following are the most
common symptoms when de-
bris is fouling the solvent
pump’s impeller, and they fall
into two basic categories: elec-
trical and drycleaning quality.

Electrical

CASE 1: When an object
locks up the impeller, prevent-
ing it from rotating, the pump
motor’s excess current draw
almost immediately leads to
overload tripping. This causes
the machine to shut down and
display an error message on
most dry cleaning machines.

CASE 2: When there is a
significant debris build-up in
the impeller vanes, which
drags on the motor. After a few
minutes of operation, the
motor overload trips, causing

CHECKING PUMP PERFORMANCE

FLOW FROM

FLOW

. THROUGH
= FLOW TO

s NO FLOW

SIGHT
GLASS

SETTING UP SOLVENT FLOW PATH

o

>
<

SHUT
VALVE

OPEN
VALVE

CHECK
VALVE

PUMP IMPELLER AND
{ RACEWAY CLOGGED
~ WITH DEBRIS

-
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{ J
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>

>
<
TANK 2 A

PUMP

FROM TANK 1 TO TANK 1

IMPELLER VANES
COMPLETELY CLOGGED
WITH LINT AND DEBRIS

i

TANK SIGHT GLASS

LAZY NARROW SPRAY PATTERN

FULL POWERFUL SPRAY PATTERN

__HERE’S WHAT THE PUMP INTERNALS LOOK LIKE

IMPELLER VANES
CLEARED OF
LINT AND DEBRIS
T

the machine to shut down and
display an error message.
CASE 3: When debris
builds up in the impeller
vanes, a reduced flow rate dur-
ing the drain period results in

DO YOU HAVE A SEVEN

FIGURE BUSINESS

But Less than Six Figure Income?

M

METHODS FOR MANAGEMENT

MIM peer management groups are more than just a network - they are a powerful resource for
professional and personal development. In these groups, you will be able to share knowledge,
discuss challenges, and find solutions with trusted peers who understand your journey.

M{M Currently Has A Limited Number of

Available Memberships in Select Areas!

Learn how becoming a M{M bureau member
can help you maximize your business.

Email ataylor@mfmi.com or call 402-690-0066

www.MethodsForManagement.com

To learn more, visit www.nationalclothesline.com/ads

the solvent level not dropping
below the dry-cleaning ma-
chine basket. Then, when the
extract motor turns on, it at-
tempts to spin the basket
through the solvent; the extra
drag causes the extract motor
overload to trip. This debris
buildup in the impeller may
affect only one or two impeller
vanes, leading to intermittent
tripping of the extract motor
overload.
Cleaning Quality

When debris clogs the im-
peller, there is a marked de-
crease in the volume of solvent
being moved by the pump.
This reduced flow rate can
cause any or all of these unde-
sirable effects.

Greying (Redeposition).
With less solvent flushing
through the garments, particu-
lates that would normally re-
main suspended and be
carried to the filter or still can
settle back onto the garments,
causing greying. If the basket
rotates through solvent left in
the wheel, it can agitate the sol-
vent, splash it against the tub
sides, and wash accumulated
debris onto the garments.

Poor Filtration

Another symptom  of
pump problems is poor filtra-
tion. Flow rate through the fil-
ters is paramount to good
cleaning quality. The solvent
pump must overcome the fil-
ters’ resistance to the solvent

flow. This resistance is called
filter pressure.

When the vanes of the sol-
vent pump become fouled,
there is a marked reduction in
the pump’s ability to force sol-
vent through the filter, thereby
reducing that vital flow rate
with the attendant effects out-
lined in the preceding para-
graph on greying.

Checking Pump Performance

A method T've always
found handy to check pump
performance is to set up the
flow path, so solvent is
pumped from a tank back to
the same tank while watching
the spray pattern across the
tank sight glass.

The area where the spray
fans out over the sight glass is
a good barometer of the sol-
vent pump performance. The
accompanying illustrations
show the valve setup for the
spray pattern check and the
pump's internals.

Bruce Grossman is the Chief of
R&D for EZtimers Manufactur-
ing. EZtimers manufactures
machines that make your ma-
chines run better. For those
needing to replace Zero-Waste
or Galaxy misters, see our SA-
HARA 2 model. For those with
boiler problems, check out our
EZ-Level and EZ-Dose ma-
chines. For more information
on EZtimers products, visit
www.eztimers.com. Please ad-
dress any questions or com-
ments for Bruce to
bruce@eztimers.com or call
(702) 376-6693.
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FINISHING GARMENTS WITHOUT
PRESSING IS NOT NEW

Despite marketing attempts by others, finishing garments without pressing is not
new. Colmac Industries has been designing, manufacturing, and installing
garment finishing equipment for customers who prefer not to press since 1966.

@ ))coLmac

STANDARD FEATURES:
e 5
(G s >
s
Multiple Voltages

Available

Two Year Parts
Warranty

Automatic Garment
Loading And Unloading

Free Phone In Technical

Support For The Life Of
The Machine

CFS 90

Narrow Body Garment Finisher

Made In The USA

See Us at
DRYCLEANING & LAUNDRY

Colmac Industries offers the ideal method of garment
finishing, using the CFS Narrow Body garment finishers.
Other standard features include variable speed, durable
stainless-steel roller-chain conveyor with deep “V* hooks
along with stainless steel interior walls with no exposed

fasteners to increase longevity and prevent garment
damage.

Booth 223

Four CFS Narrow Body garment models are available
with finishing capacities ranging from 50 garments per
hour to more than 600 garments per hour.

Email: info@westernstatedesign.com
— Toll Free: 800-633-7153
= estern State Design, Inc. Fax: 510-783-9748

2331 Tripaldi Way, Hayward, CA 94545

To learn more, visit www.nationalclothesline.com/ads
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SEFA and NEFA will host

NEWSMAKERS

The previous Seminar at
Sea event held earlier
this year brought to-
gether over three
dozen drycleaners
for an unforget-
table blend of edu-
cation, networking,
personal growth and
relaxation. ~

The next time §
out, the event is
scheduled to set

IN PARTNERSHIP
WITH DL

q
s
Socat)

c\EAy

The five-night, six-day
Royal Caribbean Network-

trations are highly
recommended.

The event planning
committee is still work-
ing to finalize the guest
& speaker and topic, they

o\ have informed atten-
w dees to expect: fresh
&/ ideas and outside per-

o

Seminar at Sea this February

At this time, additional
cabins are already being re-
quested, and the organizers
expect the event to sell out
quickly.

The cost will be $784 per
person (double occupancy),
which includes outside cabin
with balcony, taxes and fees.
Drink packages and gratu-
ities are not included.

The rate is subject to
change, and registration is on

Ecotech USA has introduced
the AquaMax Wetcleaning
System, a professional gar-
ment care solution designed to
make wetcleaning easier to
learn, simpler to operate and
more efficient in daily produc-
tion. Combining durable hard-
ware, user-friendly software
and advanced chemistry,
AquaMax enables first-time
operators to wetclean with
confidence from day one.

0? spectives; a motivating
high-level professional
presentation; meaningful net-
working and relationship to
building; and a relaxed, fun
atmosphere unlike tradi-
tional events.

sail from Feb. 10 to ~O

15, 2027, departing

from Port Canaveral in Or-
lando, FL, with scheduled
stops taking place at Co-
coKay,  Bahamas  and
Cozumel, Mexico.

basis.

e

a first come, first served

For more information or
register,
peter@sefa.org call (671) 791-
0128, or visit www.nefabri-
care.com or www.sefa.org.

Professional wetcleaning
has traditionally depended
heavily on individual experi-
ence and technique.

Different operators often
follow different procedures,
making consistent results diffi-
cult to achieve and maintain.

AquaMax changes that
equation by making safe, effec-
tive wetcleaning as simple as
pushing a button: Select a pro-
gram, press start and let the
system do the work.

Experienced professionals
can also modify existing pro-
grams or create customized cy-
cles to meet their specific
needs.

The system addresses an-
other major obstacle to wet-
cleaning: The time and space
required for hang drying. De-

contact

Contactless Automation
at the Front Counter, Plant & Routes

» Heat Seal Presses « Permanent Barcode Clothing Labels
« EzLabelOff - EzLabelDispenser

Presses and Solutions for all Budgets
Best and Free Technical Support Forever
OSHA, UL, CE and TUV SUD

Safety Certified Presses

Pre-printed Sequentially Numbered
eat Seal Barcode Labels

Safely remove a permanent barcode
label with EzLabelOff

Lift a label off in numerical order
with EzLabelDispenser

 Heat Seal Machine
ree 877.906.1818

GARMENT LABELING EXPERTS Booth 100

EzProducts International, Inc.

To learn more, visit www.nationalclothesline.com/ads

Very reliable, easy to fix and upgradeable

DRYCLEANING & LAUNDRY | = .

STOP PAYING TO HAUL
SEPARATOR WATER

REPLACE THAT ZEROWASTE
OR GALAXY

SAI—IARA II

STE

P

GET RID OF YOUR RETURN TANK’S
TROUBLESOME BALL FLOAT VALVE

a 1 NOW
$795

E TINNRRS  *REQURES 24 VAC

MALUFACTURING SOLENQID

www.eztimers.com

702-376-6693

LIATTLER I

STEAM TRAP TESTING MADE EASY

- LEVEL

signed as part of a complete
cleaning-and-drying process,
AquaMax allows garments to
move directly from the washer
into the dryer, streamlining
workflow and increasing pro-
ductivity.

As environmental regula-
tions, solvent costs and work-
place concerns continue to
reshape the garment-care in-
dustry, AquaMax offers a prac-
tical path forward.

Businesses can use the sys-
tem for selected garments, op-
erate it alongside an existing
drycleaning machine, gradu-
ally expand their wetcleaning
services—or transition entirely
to 100% wetcleaning.

For more information, call
(551) 888-9949 or (908) 328-
1406.

To read
and down-
load a
brochure,
scan

top

AM TRAP TESTER

TEST PROCEDURES

‘TEST RESULTS
RED=FAULTY GREEN=0K

ALTERNATING GREEN TO
RED=RERUN TEST

PUSH END OF THE TEST
ADAPTER FIRNILY ONTO
‘THE STEM OF THE
PRESSURE SENSING
VALVE. WHEN SECURE
PRESS THE CONFIRM
BUTTON AND AWAIT

ELECTRONIC LEVEL CONTROL

EZ-1EVEL
k_ RAPIDL;EB;INKING

| PUSHTOTEST

L INDICATES WATER
] SOLENOID

£ 15 OPEN T0O LONG
; -PRESS

s SWITGH TO RESET
A

T

U

§

BLINKING

GREEN INDICATES
LEVEL 1§ OK
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presented by Texcare

Where garmet care ;
sees whats next.

From front counter to finishing see the
equipment, technology, and ideas
shaping the future of dry cleaning,
laundry, and textile care.

-

July 15 - 18, 2027
9 Las Vegas, Nevada:

Compare machinery.
Watch live demos.

Meet the suppliers behind the solutions.
Leave with ideas you can put to work in
your operation.

Scan to learn more.

the-clean-show.us.messefrankfurt.com

To learn more, visit www.nationalclothesline.com/ads




PAGE 30 / NATIONAL CLOTHESLINE / OCTOBER, 2026

Rates: $1.70 per Word. $35 minimum
Deadline 10th of the Month
To place an ad, call (215) 830 8467
or download the form at
www.nationalclothesline.com/adform

Market Place

Business Opportunities

Equipment

and Supplies

Sell Your Drycleaner
New Jersey
Pennsylvania
Delaware

Patriot Business Advisors

Phone: 267-391-7642 ¢ Fax: 800-903-0613
broker@patriotbusinessadvisors.com
patriotbusinessadvisors.com

Visit these Advertiser’s Websites!
Links to all are listed at
www.nationalclothesline.com

Drycleaner

Wanted

Eastern US/Texas Location
$700K Annual + Profitable
Pref. Chain w-Coin Laundry
Established w-Staft
Broker Fee Paid by Buyer
Start with No Obligation -
No Pressure Chat!

Email: Richard@Ehrenassoc.com
Cleaner Consultant/Broker
Text Me to Schedule: 301-715-3680

If you are serious about Retiring or
Slowing Down from your Ownership of
a Larger Dry Cleaner/Coin-Laundry
Chain East of the Mississippi or in Texas,
I have been engaged by an Industry
Group that is seeking to expand in this
general market. They will pay my Broker
Fees and would like to speak with you.
Please contact me by

email or on 301-570-3000.

Richard Ehrenreich,
F-CBI, CED, SBA

Garment Care Sales/Consulting

Plant for Sale Owner retiring - Well
established plant for sale. Building is
also for sale. Good opportunity with
over 100 accounts located in Clinton,
NJ. Call for additional details. 908-892-
9073 — Ask for Josh. 10/26

> »
‘4
e

PROSParts
Your one-stop parts shop

DRYCLEANING & LAUNDRY EQUIPMENT PARTS

NEXT DAY DELIVERY
e —

ALL BRANDS J£5
LOW PRICES

1-866-821-9259
PROSPARTS.COM

Buy Sell Trade National Cothesline
classified ads put your ad before a
nationwide industry audience. To place
your classified ad, download the pdf
form at www.nationalclothesline.com
or call (215) 830-8467

MILNOR Washing Machine for Sale.
Never installed, $9,000. Private party,
call Bill 714-259-9999 x27. Located in
Southern California. 9/26

For Sale: Full service Drycleaner al-
teration shop. Adjacent to Shaw Air
Force Base. Established 45 years,
good customer base with plenty of op-
portunity for growth. Owner retiring.
For additional details, call 803-720-
1875, Ask for Tom. 10/26

QUALITY REBUILT
EQUIPMENT
Specializing in the
Classics of Forenta and
Ajax Presses and some
hard to find parts

Phone: 757/562-7033.
Mosena Enterprises Inc.
mosena@mindspring.com

www.mosena.com

For Sale. Firbimatic hydrocarbon
green earth dry cleaning machine.
Model # FAS32LT3K 2015 Build F80
Omnia. $19,000. 570-575-4397.  9/26

Waste Water

Evaporator

Galaxy Waste Water Evaporator:
Filters, Gaskets, Parts. Call Moore
Services 800-941-6673.

To place your classified ad: Down-
load the pdf form at www.national
clothesline.com/adform, email info@
bpscommunications.com or call (215)
830-8467.

Catalogs

Newhouse Specialty
Company, Inc.

High quality products for Drycleaners
and Garment Manufacturers.
Serving our customers since 1946.

Call 877-435-3859 for a
Newhouse Catalog or go to
www.newhouseco.com

to download and print a page.

Training &

Education

INDEPENDENT
GARMENT ANALYSIS®

New Manual: Procedures and
Chemical Formultations to
Lower Chemical Costs
FREE Chemical Evaluation
of Your Plant Available.
Purchase my Service Package
and receive the following:

* 5 free garment analyses per year
e 1 Art of Spotting handbook
1 Art of Wetcleaning handbook
¢ 6 personalized online training sessions
for any employee on spotting, bleaching,
wetcleaning, drycleaning and fabrics
Cell 772-579-5044
E-mail: cleandan@comcast.net
www.garmentanalysis.com

cleaners

SUPPLY

— SAVE BIG—

ON DRY
CLEANING

SUPPLIES

800-568-7768

CLEANERSUPPLY.COM

HELP
WANTED

Seeking an experienced drycleaner
to join our high volume plant in Mpls,
MN. Must be reliable, detail oriented,
and able to work efficiently in a fast
paced environment. Competitive pay
based on experience. Please email re-
sume to lisa@pilgrimdrycleaners.com
or call 763-425-7524 x231 to apply.
9/26

Miss an issue? Looking for an article?
Want to connect to the industry?
Point your browser to: www.nationalclothesline.com

Complete text of the current issue
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Creative

MARKETING SOLUTIONS TO GROW YOUR BUSINESS

LEARN MORE.

EAST
BOOTH#319

BeCreative360.com | 949.270.1609 | create@becreative360.com




RHI-STEAM

TIME TO UPGRADE YOUR PLANT?

Out with old presses
In with the new, fast, easy finishers!

For: Hand-finished look,
Little or no touch-ups

SAM-451 for Laundry

e 30-40 shirts per hour
e Oversized (3XL) or undersized shirts
e All fabric, including microfiber and tuxedo shirts

SAM-451 for Dry Cleaning
e Shirts
e Blouses
e Lab coats
""" e Men’s & ladies’ jackets (suits and casual)
e Dresses (up to 48” long)

EUROPEAN FINISHING EQUIPMENT CORP.

1 County Road, Unit A-10, Secaucus, NJ 07094
Telephone: (201) 210-2247 Fax: (201) 210-2549

TOLL FREE: (888) 460-9292

sales @histeam.com
www.histeam.com

To learn more, visit www.nationalclothesline.com/ads




