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The Clean Show completed its sixth visit
to New Orleans June 23 with a sold-out exhi-
bition hall and jam-packed educational ses-
sions giving attendees every opportunity to
see all that is available to improve their busi-
nesses and learn ways to do it.

Although final attendance figures were not
available at press time, Clean Show manager
John Riddle said he expects the final numbers
will show a total of about 11,000 attendees,
which would put Clean ’19 short of the 12,563
mark set at Clean ’17 in Las Vegas but in the
ballpark of the last New Orleans show in 2013
and the 2015 show in Atlanta where the show
will next visit in 2021.

It was Riddle’s swan song as manager of
the show, a post he and his company, Riddle
and Associates, has held since 1992. The
show’s five co-sponsoring trade associations
sold the show to the German firm Messe
Frankfurt last year after Riddle had announced
his intention to retire. 

While that changeover was behind the
scenes, another new feature this year was no-
ticed and appreciated by many attendees. That
was the addition of a series of afternoon gen-
eral sessions on topics of interest to a broad
cross section of the industry.

As in the past, each of the sponsoring asso-
ciations presented morning programs on topics
of specific interests to their respective mem-
berships. All sessions, both morning and af-
ternoon, were well attended, testimony to the
desire of attendees to expand their knowledge
to survive and thrive in a changing industry.

Next month’s NATIONAL CLOTHESLINE will
provide detailed reports on all that went on.

Wielding the ceremonial scissors for the Clean Show ribbon cutting is Iris Jeglitza-Moshage, senior vice president
of Messe Frankfurt, the new owners of the biennial exhibition. Representatives of the show’s sponsoring organiza-
tions took part in the opening. The associations sold the show to Messe Frankfurt last year and will retain a non-
ownership role in future shows. Messe Frankfurt has broad experience in organizing trade shows, including
laundry and drycleaning exhibitions in Europe and Asia. 

An expanded menu of Clean Show educational sessions, which included afternoon general sessions in addition to the usual morning sets, were well attended,
some with standing room only, with attendees eager to hear about new ways to advance their businesses.
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The show is over. Now the work begins
Many convention-goers who just spent days at the Clean Show shaking various hands and conversing in the air-conditioned halls of

the Ernest N. Morial Convention Center in New Orleans were quick to post about the experience on social media. Meanwhile, the packed
educational sessions revealed a strong desire from attendees to learn and improve. There was a lot of enthusiasm to be found everywhere.
Combine that with the fun social events and the after-hours release of steam on the streets of the French Quarter, it’s hard not to leave
the Big Easy with a big list of not-so-easy tasks facing you back home.

Fortunately, though, once you leave a particularly successful show like Clean 2019, it is often accompanied by a renewed sense of
inspiration and dedication to go back and try new strategies, install upgraded equipment or even offer a new service. This sense of
purpose is perhaps the biggest intangible result of a trade show. It also might be the most important.

The day-to-day grind of working in a tough industry such as drycleaning can leave one feeling exhausted, overwhelmed and more
than a little disoriented. However, nothing recharges your batteries like taking a step back from your business to talk to others in your
field who have faced similar challenges and obstacles. That, and listening to some divine jazz music while sipping on a hearty hurricane,
is usually enough for a person to be able to decompress.

So, now comes the crucial step: the follow-through. It’s best to strike while the iron is hot (a cliche and a pun!) and the motivation is
high, especially since you’ve just invested a considerable sum to attend the show. You have now seen all of the latest there is to offer
and if Clean didn’t have what you were looking for, well, it might not be invented yet. If that is the case, that would mean waiting another
two years for the next show. Hopefully that isn’t the case because two years can be a lifetime in BST (Business Standard Time),
especially in a highly competitive market.

For those who are ready to invest in their business now, however, try not to put off your newly-formed plans until things slow down
and “all the fires are out.” That will never happen. Chaos is always just around the corner just waiting for a spark to ignite. The only
thing procrastination guarantees is that putting your problems aside will allow them to grow bigger (and, inevitably, multiply). We could
go on, but as Walt Disney was known to say, “The way to get started is to quit talking and begin doing.”

A deadly weapon that can kill a business
In his column this month, Frank Kollman puts it bluntly: “Promotion without training is like giving a supervisor a

dangerous weapon to put you out of business.”
He is specifically talking about the hazards of rewarding top employees by promoting them to supervisory positions where

the skills they bring to the job, regardless of how well suited they were to being a drycleaner/spotter, CSR or finisher, aren’t
adequate for managing people, particularly in today’s environment with layer upon layer of regulations and lawyers who gear
their practices to helping employees “get what’s coming to them.”

The pitfalls are many. Just take a look at his column on page 18 where he lists nine sticky personnel situations that have
no easy answer — and where the seemingly sensible solution could be both wrong and costly. Are your managers equipped to
handle these situations? Are you?

But it’s not just untrained managers who can posses a deadly weapon capable of putting you out of business. Untrained
employees at any position can be a threat, too.

What about the CSR who is off-putting to customers? If they don’t know how to greet customers, handle their garments,
ask the right questions and make sure customers leave feeling good about the experience, how many times do you think that
customer will return? Do they know how to respond to complaints? Are they well versed in the services you offer and know
how to sell them to customers?

Even the best efforts of a CSR at the counter can be undermined by untrained staff in the back. Many times a customer
will bargain a garment to the cleaner because of a stain that they can’t remove. Is your staff knowledgeable on stain removal? If
they have a question about how to proceed, do they know where to get help? It’s readily available if one knows where to look.
Don’t let that garment that a customer brought in to be “saved” end up being totally ruined. That’s definitely bad for business.

No doubt an untrained person in any position has the power to harm the business. And you can’t really blame them.
Whose job was it to see that they were properly trained and supervised?

If your goal is cheap labor or super quick training, you are ignoring the larger picture. The better your training and
development program, the more likely you are to retain employees and see better results, growth and stability.

Your employee culture begins and ends with you. How much time and effort do you spend training them? Are you willing
to put in as much effort as you believe they should? 

BPS
communications inc.

Publisher of
NATIONAL CLOTHESLINE
1001 Easton Rd., Suite 107
Willow Grove, PA 19090
Phone: (215) 830-8467
Fax: (215) 830-8490
info@natclo.com

Web: www.natclo.com
PUBLISHER

Carol Memberg
EDITOR

Hal Horning
CONTRIBUTING WRITER

Chris Pollay
MANAGING DIRECTOR

Leslie Schaeffer
ADVERTISING
Richard Cappo

GRAPHIC DESIGN
Mary Castro-Regan

NATIONAL CLOTHESLINE is not
owned or operated by any national
or regional trade association. Adver-
tisers are solely responsible for state-
ments made in their advertising.
NATIONAL CLOTHESLINE (US
ISSN #07446306) is an independent
trade newspaper published monthly
by BPS Communications Inc. Period-
ical Postage paid at Willow Grove,
PA, and at an additional mailing of-
fice. Postmaster: Send address
changes to: The National Clothes-
line, 1001 Easton Rd., Suite 107, Wil-
low Grove, PA 19090.
•Subscription price for anyone ac-
tively engaged in the drycleaning
and laundry industry in the United
States: $35; Canada $40 (US); All oth-
ers, $75 (US).
•This newspaper is published in
two separate sections. If you do not
receive both sections, please notify
our office.
© 2019 BPS Communications Inc.

A national newspaper    
for drycleaners and launderers

July, 2019 
Volume 60 Number 10

National

Clothesline
PAGE 4 / NATIONAL CLOTHESLINE / JULY, 2019

Regions

Departments

Contents
News & Features Columns

8 Don Desrosiers Over the years, the Clean Show
has been a paradigm of the best the industry offers6 Half science, half art The Wernicks each bring very

different skills to their Oakwood the Greener Cleaner plant

24 West The Clean Show is over, but TCATA’s AnnualManagement and Education Conference is up next

20 South Drycleaning Solvent Cleanup Act up for a ten-yearextension; SEFA votes to move 2020 show to Orlando

16 Midwest Those attending the MWDLI show in August still
can beat the early registration deadline this month

37 A boost for Big Brothers Big Sisters GreenEarthand Lapels culminated clothes drives to support the charity 18 Frank Kollman Promoting employees without
training could lead to big problems down the road

22 Dan Eisen Always test fabrics properly before
subjecting them to various cleaning procedures

Newsmakers3226 Midatlantic Five installments of DLI’s introductory andadvanced drycleaning classes remain on 2019’s schedule

34 Bruce Grossman What are some steps you can
take to stop losing steam and wasting energy?

30 Northeast NCA training opportunities highlight comingmonths; NEFA ready to tee off Clean Classic soon

Dateline36
Information Central36



JULY, 2017 / NATIONAL CLOTHESLINE / PAGE 5

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads



PAGE 6 / NATIONAL CLOTHESLINE / JULY, 2019

A work of art
S

ome might say drycleaning is a
science; others even say it’s an art.
For Alan and Rhonda Wernick,

owners of Oakwood the Greener
Cleaner in Nashville, TN, their business
is equal parts both.

As a lifelong lover of all things artis-
tic, Rhonda brings plenty of the latter
to the mix. Alan, on the other hand,
worked decades as an accountant and
software developer. He paints strokes
in a different medium, one of numbers
and data, instead of watercolors and
oil.

Together they brought their comple-
mentary expertise and experience to
the business ever since they bought it
on April Fool’s Day eight years ago.

“I think we’ve taken it to the next
level,” Rhonda noted, looking back at
that first year. “It was a great business
when we first got it. It was very well
respected. The prior owner definitely
had some personal contact with a lot of
the customers and I think we’re right
now going above and beyond that.”

“The basic company and what peo-
ple think of it has probably not signifi-
cantly changed in that period of time,”
Alan surmised. “What we do on the in-
side is not what they see on the out-
side.”

The couple were probably not as
prepared as they wanted to be for the
drycleaning industry. It was a much
different view from the outside looking
in as opposed to inside looking out.

“When we walked in we found the
facility for the company was a fire drill
every morning. It was. Every. Morn-
ing,” Alan recalled. “It stayed that way
for months. It’s not something you fix
overnight, especially when you have
so many employees.”

It didn’t take long until problems
and complaints began piling up. It was
clear that there was no standardization
in the company. That had to change.

“I ended up starting weekly meet-
ings on Saturdays with all of the CSRs
that ran the entire summer, about 12 to
15 weeks. Basically, we were writing
policies and procedures manuals that
covered everything from answering the
phone to collecting a payment at the
end,” Alan explained. “We sat down
and wrote a two-inch binder’s worth
of policies for our CSRs and that’s what
we’d use to train.”

Then, when multiple route drivers
left the company (for various reasons)
in the same time frame, Alan stepped
up (and into the driver’s seat). The
view was enlightening.

“It’s good to be in somebody’s shoes
for a while to see if it’s still working
properly,” Alan noted. “In doing that, I
found an awful lot of issues that were
— again — no standards of the way
things we were doing in the company.
Now, doing the driving, I could see
how it happened. I made every single
one of the mistakes that they made.”

Long before realizing he needed to
create a new set of protocols for pickup
and delivery route drivers, Alan grad-
uated with an accounting degree from
the University of Oklahoma in 1977.

Over the next 14 years, he worked
at three international accounting firms
including Arthur Young, Inc. His C.P.A.
skills were top notch, but he also had
taken several computer courses in col-

lege, long before the technology was
embraced by the public.

“When the laptops came out several
years later, the firm I was working for
acquired one and I basically acquired
it,” he laughed.

Down the line, he would combine
the disciplines of accounting and com-
puting and start up a prison manage-
ment company with a partner.

“We built a 30-station computer sys-
tem to operate the prison and to moni-
tor and keep track of the inmates,

billing, payroll — everything — in a
small town where you couldn’t find
somebody who could run a word
processor,” he said.

In later years, he worked with vari-
ous start-up companies, often as chief
financial officer, and even consulted
from time to time. Ultimately, though,
he wanted his own business and he cast
a wide search to find the right one.
Then, for some reason, he thought that
the right one might be a drycleaners.

G
rowing up, Rhonda took every
art class she could (“Back when
they still had them,” she said.).

She never had a doubt in her mind
about a life in the arts. After her first
year of college, she switched from
being a piano performance major at the
University of Oklahoma to a graphic
arts major (“It was called Commercial
Arts then,” she mused.)

She worked professionally as a
graphic artist and art director for quite
a few printers and companies, and she
also branched off to teach oil painting,
as well. Then, there’s the dancing.

“I started ballroom dancing,”
Rhonda said. “I started a business
where I did graphic art for modern
dance studios in competitions all over
the United States. I travelled to compe-
titions. I did backdrop design for com-
petitions and different showcase-type
things.”

To sum up, she played music,
danced, taught, created and sold art
and showed it in galleries in a very full
life. Then, they bought Oakwood.

Rhonda wasted no time in adding
creative flourishes to the business
wherever she could, from a logo re-
design to new delivery vehicle wraps.

“When I first got there, because I’m
an artist, I started hanging my paint-
ings in there, which was sort of unique
for a drycleaner,” she said.

Her favorite part of the business,
though, is the wedding gown service.
After all, that is the element that re-
quires the most beauty and flair.

“Recently, we did a whole aesthetic
change and I redecorated the whole
Nashville location,” she explained. “We
painted it and put in different furniture
and made it more of a destination for
the bride or somebody who has a spe-
cial item. We added pulley hooks to the
ceiling so we could hang the wedding
gown from the hooks so we could walk

around it 360 degrees. We put a little
furry white rug under there and they
sit in a cushy chair while we inspect
it.”

The service has been received very
well, so Rhonda is trying another one.

“We’re offering when a bride brings
a wedding gown in, she can choose to
have either a watercolor or an oil paint-
ing done of her or her gown or maybe
a portrait of her bouquet. We are get-
ting some interest in that,” she said.

Certainly it was that kind of creativ-
ity that helped her earn this year’s an-
nual Jack Barth Memorial Award from
the Association of Wedding Gown
Services — that, and maybe because
Oakwood’s wedding gown service has
grown to almost double in size and
now comprises about 10 percent of
gross revenues.

Clearly, the “fire drills” are a thing
of the past, but that doesn’t mean the
Wernicks have finished improvements.

“I work from the theory that I want
people to know why we need this, be-
cause they can’t see the whole picture,”
Alan noted.

Sometimes that means looking at a
problem differently (or with more
eyes), like when he tried to figure out
why pieces would go missing.

“We put in cameras at our facilities.
We monitor,” he added. “We were los-
ing about two pieces a month, which
doesn’t sound like much. Typically,
they were always expensive pieces.”

The cameras revealed that items had
been ticketed incorrectly. Alan figured
out a way to curb the issue.

“We created a program that inter-
faced with our POS software that our
CSRs would run at the end of every
day, and they could use that software
and identify, in effect, those missing
items and go locate them,” he said. “If
they could locate them and it made
sense why they were there, then they

were cleaned. If they weren’t, they’d
either figure out what happened or let
me know. The whole issue was: catch it
before you leave the store, because it
doesn’t make your customer very
happy when they get something that’s
not theirs.”

N
ot all missing garment mysteries
can be solved, but Alan and
Rhonda approach each one with

logic and creativity, the same strengths
that make their business so successful.

In fact, Rhonda has taken a break
from gallery showings as the stress of
creating art in addition to everything
else was too exhausting.

Fortunately, the couple’s son,
Aubrey, has stepped in to help. He
gives the family another set of eyes,
mostly focussing his attention on the
production department.

“He’s very much like his mom. He’s
very creative and not a numbers per-
son,” she said. “He’s very hands-on.
He transformed the production depart-
ment and made it what it is now.”

Today, the entire business is a work
of art, or perhaps it’s similar to a man-
ufacturing business, depending on
which Wernick you ask.

“We have processes. It starts here. It
goes there. We clean it, then it goes to
the presses, except it’s a lot harder than
a manufacturing company,” Alan
noted, expanding the analogy to a car
factory. “A person sitting there putting
on a steering wheel does the same thing
for eight hours a day.”

“Our people have to do a lot of dif-
ferent things,” he explained. “If I’m
looking at a pants presser, not every
pair of pants are the same. They are not
all cotton. Some are silk. Some are span-
dex. Some are women’s pants. Some
have to be creased. Some don’t have to
be creased. They’re having to make de-
cisions while they’re working.”

Drycleaning has proved to be a dif-
ficult industry, but the Wernicks will
continue to refine their masterpiece.

“I try to tell people, drycleaning re-
ally is an art,” Rhonda emphasized. “It
really is creative when you really look
at it... when you’re back there and you
need to figure out what to do to get
that spot out, or how are you going to
press that to make it look its best.
There’s an art to that. It’s really all
about how you look at it at the end of
the day.”
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Did you visit the                              dry cleaning

machine booth in New Orleans? 

CLEAN 2019 Edit

Messages

Send

It was the only booth to visit! No need to look anywhere else.
Yeah, the booth was loaded with equipment and theywere running live demo’s with full loads of garmentswith SENSENE solvent. That was amazing!

OMG and Holy Moly...they are awesome!

I was so impressed I bought 2 for my shop, Ican’t wait to get them installed andrunning...So many Columbia users were thereto talk about their experience with themachine and SENSENE solvent...and I just amso excited to get this system in my shop.

See I told you so...Columbia has always beenthe leader of change in the industry, and theycontinue to be the game Changer! You madethe right choice...call me when your machinesare installed...I’ll come by !

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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SHIRT TALES BY DON DESROSIERS

The things we have seen at Clean
T

he Clean Show has be-
come so much a part of
my life that as you read

this, I am already thinking
about the next one.

Next month, I will have my
usual in-depth coverage of this
month’s show in New Orleans.

I have been to every show
since 1989. If you’ve been
around for a while, you’ll re-
member that it was 18 degrees
in Dallas at the start of that
show, but it was over 80 before
I was homeward. It was the
most memorable for me be-
cause it was my first. 

Two years later, the show
moved to Las Vegas for the
first time. I didn’t think I
would like Vegas (but I do)
and I didn’t expect to go to that
show. I had just built a shirt
wholesaling mega-facility in
April of the previous year.

Back then, I had adopted
the all too familiar “I don’t

need” anything excuse for not
going to a Clean Show. I vehe-
mently disagree with that rea-
soning now. In fact, you
should go more urgently if you
don’t need anything. As I have
said, the Clean Show isn’t a
mall, it’s a university.

Anyhow, my then-partner
and I had recently designed a
truck body specifically for de-
livering shirts. Supreme Truck
Bodies built it for us and they
were so impressed with our
design and their build out that
they got a booth at the Clean
Show to show it off. Our col-
lective ego flew us to Vegas to
see it.

Writing for this publication
was still just a gleam in my eye
in 1990 and for some reason,
in 2001 I did not write a col-
umn about the show, specifi-
cally. I’ve long since made my
coverage of the show very
thorough and hosting a bunch

of movies and pictures on my
website. Nonetheless, it was
fun to look back at previous
Clean Shows. My first Clean
Show column was in 2003.

2003

In Las Vegas, Ajax intro-

duced its Legacy shirt unit. It
was just like the Classic except
that they finally addressed and
fixed the quirks in the Classic.
Quirks that, among other
things, made it a mechanic’s
nightmare. They also added a
back hold-down on their CBS
sleevers.

I might be wrong about this,
but I think that they used or
modified a product invented
by a drycleaner/inventor in
Grand Rapids. FujiCar (yeah,
it was called FujiCar back then)
presented a single-buck unit
that they claimed could do 100
shirts per hour with one oper-
ator.

Hoffman/New Yorker took
sleeve presses to the next level
(which turned out to be the
sleever’s last level). It had all
sorts of clamps and holds to
hold the sleeve taunt while it
was pressed. Also, it had a tiny
press head to press the sleeve

pleats. In retrospect, it was a
last-ditch effort to save the
sleever.

Sankosha introduced an
amazing concept — actively
stretching the collar a split-sec-
ond before the steam head
squeezes it. If I had a nickel for
every collar that I have
“snapped” to ensure a proper
press job, I’d have about 100
million nickels.

Two years before, Unipress
introduced their rotary double
bucks. This model was called
the CRD. In 2003, they modi-
fied the way the cuff is held
with their new model the
CRD-c.

2005

Orlando hosted the Clean
Show for the second time. I ex-
panded my coverage to in-
clude mention of new products
for shirt launderers, as well as
new equipment.

I know that there are some
of you that don’t even know
what “Ajax” is but they
tweaked the shape of their
steam chests for improved
quality. Forenta introduced
their Magna Shirt Unit which
had some super-cool features,
not the least of which was an
LCD panel.

Unipress combined the best
features of Sankosha shirt
units, the best of Ajax and com-
bined it with their decades of
experience to come up with a
completely revamped shirt
unit that they called the Uni-
press NT. FujiStar (yeah, they
called it FujiStar by this time)
found a way to stretch a collar
passively on their collar cuff
machines.

Cleaner’s Supply intro-
duced a whole bunch of new
products that year. They are all
mainstream now, Among them
is the “BOX” buttonhole tags
and their popular Productivity
Monitor invented by yours
truly.

2007

Back in Nevada, this show,
12 years ago presented a host
of new equipment and prod-

ucts. Forenta introduced a new
shape and size collar cone,
available as a single and triple-
head configuration. Cleaner’s
Supply introduced a full-line
of those thick buttons that we
all hate, so now you could
break them in all colors! They
also offered replacement can-
vas for laundry carts, some
with a built-in divider.

Wesvic PieceCounter, now
pretty much a household
word, was first introduced this
year. And I was especially
proud to announce that SPOT,
CompassMAX and DCCS had
all become Tailwind Systems
compatible. 

As for equipment… a ban-
ner year. Unipress introduced
the Thunder which replaced
their old DAYV unit. This be-
came just about the last choice
for someone that still wanted
to press sleeves on a sleever
press. The Thunder was a
body press only.

Forenta finally fixed the
short sleeve pressing issue by
introducing a shirt unit that
had a short sleeve bag that ef-
fectively addressed pressing
short sleeves on a blown sleeve
unit.

Sankosha featured their
new LP170u shirt unit. They
tweaked a few key things on
this unit that now facilitated
maximum productivity. You
could now enjoy the features
of a Sankosha shirt unit with-
out sacrificing productivity!

And speaking of productiv-
ity, Hoffman pioneered shirts
per hour productivity meas-
urement on their new unit. Hi-
Steam displayed their auto-un-
loader, while Veit came up
with a shirt unit that did the
whole shirt, cuffs, collars and
all, in one step, on one ma-
chine.

2009

In ‘Nawlins for the intro-
duction of (get this) three new
shirt units by Forenta. Uni-
press added a much-needed
feature to its NT line and re-
named it the “AP” (for auto-
matic pleater). This moved the
sleeve pleating task from the
collar/cuff machine, which
was a pain, to the body press,
where it all happened auto-
matically.

Sankosha showed off some
machines for folding shirts. It
was great to learn that this
could be done with a very slick
machine!

Covers Etc. rebranded
themselves, YAC introduced a
bagging machine and
www.collarcard.com became a
reality. Spare collar stays, built

Continued on page 12To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads

As I have said, the Clean Show isn’t a mall, it’s a university
and it is fun to look back at previous Clean Shows. My

first Clean Show column was in 2003.
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UUSSEEDD** DDRRYYCCLLEEAANNIINNGG EEQQUUIIPPMMEENNTT PPRRIICCEE
Marvel 30 lb. Transfer Washer/Extractor $3,995
Hoyt 50 lb. Petro-Miser $9,500

DDRRYYCCLLEEAANNIINNGG PPRREESSSSEESS
Forenta Utility Press $3,195
Hoffman Mushroom Topper $3,600
Forenta Single Legger $3,800
Unipress V3 Versaform $8,995

LLAAUUNNDDRRYY WWAASSHHEERRSS && DDRRYYEERRSS
Milnor 35 lb. Washer $2,795
Dexter 60 lb. Washer $3,800
Unimac 60 lb. Washer $4,595

LLAAUUNNDDRRYY PPRREESSSSEESS
Hoffman Bantam Body Press $2,995
Hoffman Double Topper $3,450
Fujistar Double Buck w/unloader $14,000
Ajax CBS Sleever $3,995
Forenta 54” Apparel Press $3,400
Unipress NT2 Double Buck $18,000
Forenta Collar and Cuff $3,600

OOTTHHEERR
Fimas Finishing Board $1,695
Superstarch Starch Cooker $2,995
Boch 20” Extractor $3,995

DF-100U-V3 Rotary Garment Finisher
• Sleek, redesigned control panel for easier operation

• Blower motor increased to help with laundered garments

•  More ventilation slots on the torso

•  Redesigned foot pedals for easier use by the operator

DP-420TU-V2 Utility Press
• Self-contained vacuum

• Automatic motor stop (after 10 seconds)

•  Inverter for Vacuum Motor

All Equipment Tested Prior to Shipping
Your Satisfaction Assured

DDRRYY CCLLEEAANNIINNGG PRICE
Sankosha Triple Puff Iron $1,960
Forenta Utility Press $6,295
Lattner 20 H.P.WLF Boiler $14,995
Forenta Form Finisher $3,995
Unisec 50 lb. Dry to Dry Easysec $29,995

LLAAUUNNDDRRYY
Forenta 19VS Topper $4,595
Ipso 50 lb. Gas Dryer $3,350
Bantam Body Press $3,995
Wascomat 83 lb. Gas Dryer $3,675
Ipso 60 lb. Hard Mount Washer $7,995
Ipso 55 lb. Soft Mount Washer $10,500 
Electrolux 62 lb. Washer $8,195
Forenta 53” Laundry Legger $6,695
Miele 30 lb. Soft Mount Washer $7,900
Fagor               60 lb. Washer $7,895  

NEW**
EQUIPMENT

√ New Listing •  * Used equipment subject to prior sale FOB San Antonio •  ** New Equipment FOB Factory

866-734-3644 • www.MustangEnterprises.com
info@mustangenterprises.com • San Antonio, TX

√

√

√

√

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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OUR HISTORY

Our Founder, Mitsuyuki Uchikoshi began as a Dry Cleaner.
Running a cleaning store, his eyes always went toward

one thing – the pressing machines. Eventually, he decided to
become a finishing equipment press manufacturer. This was
the beginning of Sankosha Manufacturing over 40 years ago.

Our State-of-the-Art manufacturing facility incorporates the
latest in manufacturing technology for making the most reliable
finishing equipment.

The Sankosha Dry Cleaning Store provided
the inspiration to create new and innovative
pressing equipment for future generations
of our Industry.
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EASY TO OPERATE • OUTSTANDING RELIABILITY • SAVES LABOR

SANKOSHAUSA
1901 Landmeier Rd., Elk Grove Village, IL 60007

TOLL FREE: (888) 427-9120 • TEL: (847) 427-9120 • FAX: (847) 427-9634

http://www.sankosha-inc.com

SHIRT FINISHING EQUIPMENT

MF-300U
Multi Garment Finisher

LP-190U
Double Buck Shirt Press

LP-685U
Double Collar Cuff

LP-690U-V3
Single Collar Cuff Press

LP-1300U
Quadruple Collar and Cuff

LP-590U
Single Buck Shirt Press

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads



into a branded, logoed credit card
sized card that you could keep in your
wallet.

2011

A couple of years later, Unipress
upped the ante (seems appropriate in
Las Vegas) on its shirt units by adding
a passive shirt-back pull down.

Sankosha presented the LP685u
which remains the best collar/cuff
press ever. It has every feature, includ-
ing double production — pressing two
shirts at once.

A Korean company called Othis
claimed that their new unit produced a
shirt that needs — they were adamant
about this — no touch-up whatsoever.

Weishi, a Chinese shirt unit manu-
facturer, famously kicked me out of
their booth, because I write for a trade
publication.

Itsumi offered their BT500 shirt unit.
It has a unique and attractive curved,
semi-circle design.

One product that really attracted my
attention was something called Touch-
Stain. It is software that will guide a
novice through stain removal at the
spotting board. Nice.

I was packing folding shirts in my
travels back then and I wanted them to
be a bit better protected. Liberty-Pitts-
burgh marketed a clear molded plastic
“clamshell” to protect a folded shirt.

I never saw this product again. Too
bad.

2013

Back in Lousiana for Clean 2013.
Fimas demonstrated its model 296

v2 which featured an oversized steam
chest and a touch-screen control panel.

Sankosha’s new model LP590u fea-
tured an ergonomic control panel and
a joystick to tweak the angle at which
the body press extends the sleeves.

PONY introduced a shirt unit that
won’t harm thick buttons, fragile but-

tons or snaps. They proved it by press-
ing my shirts that have these particular
features. 

As for products, Tailwind Systems
introduced its EasyScheduler Em-
ployee work schedule software and
Wesvic displayed a PieceCounter with
a whole new look and new features.

And then there was a product called
“Coffee Wipes” imported by Larry Fish
of Pier Cleaners in Rhode Island. This
is a terrific product that I personally
use all the time. If you spill coffee on
your shirt, use this little towelette, rub
the stain and its gone. And it works for
all types of stains.

Some drycleaners think that this is a
bad product because it allows for stain
removal at home. Hmmm. Not really.
It is an attractive product for someone

that has pride in their appearance. Peo-
ple that have pride in their appearance
are perfect drycleaning customers. You
want this product in the purses and the
pockets of your customers.

2015

So, four years ago, the Clean Show
was in Atlanta for the first time since
1987. Cleaners Supply rebranded a full
line of eco-friendly packaging products
called Eco-2-Go. EZ Products made a
dream of mine come true with a ma-
chine that makes hangers and DLI in-
troduced its Stain Removal App for
your smart phone!

Unipress featured the latest reincar-
nation of its shirt unit and called it the
Hurricane. The unit now featured muf-
fler-type pipe instead of those pesky

hoses.
I loved Trevil’s shirt damp box that

fits under their collar/cuff machine and
features a spring board base that keeps
the shirts within easy reach.

2017

Last time we were back in Sin City
and that show certainly didn’t disap-
point. Unipress updated the features
on its beautiful full-color screen on
their Hurricane shirt units, PONY in-
troduced two great shirt units. Tailwind
Systems introduced ground-breaking
plant management software called
FlightPlan for Profits PRO-flex III. 

2019

We rushed to press just hours after
the show closed here in New Orleans.
It was great to see all my friends in this
industry. I can’t believe that it has been
over 40 years now.

Unipress has continued to be the pi-
oneer in the industry. They have, once
again, introduced a new shirt unit. I’ll
tell you all about it in the coming
months as I present my in-depth Clean
Show coverage.

Sankosha has a bunch of new equip-
ment to tell you about. And Cleaner’s
Supply… can you believe what they
are offering drycleaners now?! Wow!
They are really something else huh? If
you missed it, I’ll tell you all about it
later. Stay tuned!
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Continued from page 8

Don Desrosiers
The things we have seen at Clean

Don Desrosiers has been in the dryclean-
ing and shirt laundering business since
1978. He is a work-flow engineer and a
management consultant who provides
services to shirt launderers and dryclean-
ers through Tailwind Systems. He is a
member of the Society of Professional
Consultants and winner of DLI’s Commit-
ment to Professionalism award. He can
be reached at 186 Narrow Ave., West-
port, MA  02790 or at his office by fax
(508) 636-8839; by cell (508) 965-3163;
or e-mail at tailwindsystems@charter.net.
The Tailwind web site is www.tailwind -
systems.com.

Don Desrosiers at Clean ’19, doing what he has done at every Clean Show
since 2003 — examining the current finishing equipment on the show floor.
He will report on his finding in the next issue of NATIONAL CLOTHESLINE.

On the scene at Clean…
Eager to begin their journey

through the exhibition hall, atten-
dees streamed though the entrance
(photo at left) when the opening bell
rang on Thursday morning. There
was plenty to see and hear, includ-
ing seminars presented by DLI. Ja-
son Loeb of Sudsies (right) told how
he has built a company-wide culture
in his business during his Saturday
morning talk. In the photo below,
attendees lined up to speak to Bobby
Patel (at left in the photo) after he
told how he purchased and revived
a sagging cleaning business  by im-
proving and updating all of its as-
pects.
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PRESTIGE CLEANERS in Columbus, NE purchased a Colum-
bia IpuraN through Dynamic Equipment and Consulting. Pic-
tured from left are Eldon Engle, owner of Prestige, Chris
Hogard of Columbia/ILSA and Michael McKernan of Dy-
namic.

While the annual convention
for the Midwest Drycleaning and
Laundry Institute will take place
in early August, the deadline for
discounted early registration and
reservations for the host hotel is
much closer: July 11.

Those who sign up prior to that
date will avoid the $20 late regis-
tration fee. They will also be able
to take advantage of the special
$175 nightly room rate at the Hy-
att Regency Cincinnati Hotel at
151 W. 5th St. downtown if they
mention their affiliation with

MWDLI’s convention.
The event will take place about

a month later as the convention
runs in Ohio from Aug. 2 to 4.

On Friday morning, there will
be an opportunity to play a round
of golf at the Devou Park Golf
Course. 

The cost to take part is $50
(which is not included with regis-
tration).

Later in the evening, the asso-
ciation will offer registration from
5 to 6 p.m. followed by a cocktail
reception.

On Satur-
day, it’s time to
get down to
business. Fol-
lowing wel-
coming re-
marks and the
installation of
officers, the
first educa-
tional program
of the day will feature Jeff Jordan,
the vice president of business de-
velopment at Fabritec Interna-
tional.

He is going to discuss “Love
’em or Lose ’em! Know What
Your Employees Want” from 9 to
10 a.m.

Mary Miller will be up next at
10:30 a.m. with a program on
“How Creating Value Drives Re-
sults.”

She is the CEO of JANCOA
Janitorial Service and author of
Changing Direction: Ten Choices
That Impact Your Dreams as well
as the recipient of the 2017 EY
Ohio Valley Entrepreneur of the
Year Lifetime Achievement
Award.

After lunch, Brian Rashid,
CEO and creator of “A Life in
Shorts,” a modern day branding,
digital media and communications
company, will present “Helping
You Tell Stories That Sell” from
1:30 to 2:30 p.m.

On Sunday, speaker Trudy
Adams will do double duty with a
program at 9 a.m. on “Delivering
on a Constant Customer Service
Promise” and “The Importance of
the Customer Service Experience”
at noon.

Adams is a familiar speaker to
the industry and worked at
Cleaner’s Supply for many years.
Now, she is the principal of Blue
Egg Consulting, a sales, market-
ing and customer service consult-
ing practice.

In addition to the educational
programs, MWDLI will also offer
vendor exhibits and a silent auc-
tion.

The cost for the full conference
registration (prior to the July 11th
early deadline) is $175 per person,
which includes the Friday night
cocktail reception and all Saturday
and Sunday functions. Additional
registrations cost $150 per person.

Attendees who wish to only at-
tend individual events have other
options. They can pay $135 per
person for Saturday only sessions,
and $25 per person for the Sunday
sessions.

To make reservations at the
Hyatt Regency Cincinnati Hotel,
call (800) 233-1234 and mention
MWDLI or use the direct link on-
line located at the association’s
website, www.mwdli.org. 

Just click on the “Events” link
at the top of the homepage.

For more information, call Jon
Meijer at (765) 969-5745 or send
email to Midwestdli@gmail.com.

Discounts offered for early
MWDLI reservations

Adams

POSEIDON
T E X T I L E  C A R E  S Y S T E M S®

Poseidon offers innovative programmability for complete control over 
every conditional aspect of the wet cleaning, drying and ironing process. 
That’s why professional fabricare operations rely on Poseidon equipment 
to perfectly wet clean the most delicate items including tailored wool 
suits, cashmere sweaters, silk wedding dresses, and so much more!

CALL 800-482-3400 FOR A COST ANALYSIS OF DRY CLEANING VS.  

WET CLEANING IN YOUR FABRICARE BUSINESS!

“Wet cleaning is better & faster than 

dry cleaning. We wet clean anything 

from wool suits to wedding gowns.

— Gary Heflin, Owner, Perfect Cleaners

Wet Cleaning is the 
New Dry Cleaning
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KEEP IT LEGAL
Beware the untrained supervisor

BY FRANK KOLLMAN

E
mployers sometimes for-
get that they are respon-
sible for the behavior of

their supervisors.
Even when prompt action is

taken to correct a supervisor's
mistake, it may be too late for
the employer to avoid liability
under a variety of laws, includ-
ing labor and employment.

For example, an OSHA fine
could turn on whether the per-
son violating a safety rule was
an employee or a supervisor.
Further, a stray remark by a su-
pervisor can be the difference
between winning and losing a
discrimination case.

Frequently, employees are
promoted based on their skills
as mechanics, production em-
ployees, salespeople, clerical
employees, or administrators.
Putting out product, doing
construction work, selling
service contracts, entering pay-
roll, and preparing budgets do
not train individuals to be

good supervisors.
The net result of a promo-

tion of a great employee can
often be (1) the loss of a great
employee and (2) the addition
of an inadequate supervisor.
Very few people are promoted
because of their apparent su-
pervisory skills.

While some people are not
suited to management (I still
hate my boss from a summer
job nearly 50 years ago), most
great employees, if properly
trained, can become good to
great supervisors. Promotion
without training, however, is
like giving a supervisor a dan-
gerous weapon to put you out
of business. Who needs wage
and hour problems, discrimi-
nation lawsuits, employee
grievances, lost productivity,
and constant turmoil?

How many experienced su-
pervisors, much less new ones,
would know what to do in the
following situations:

1. An employee insists that
he does not want to be paid
overtime for the extra time he
spends redoing work he per-
formed poorly. She is willing
to sign a waiver stating that it

is her idea not to get paid. As
an alternative, she asks if he
can work through lunch.
2. An opening in the service

department is created. An
African-American employee
asks to be transferred, but you
think a particular white em-
ployee has a better personality
for service. The white em-
ployee expresses no interest in
the transfer.
3. It snows on a Thursday,

and you close the store at 3
p.m. to allow employees to get
home before the roads are im-
passable. You decide to pay
employees for the day. Three
of your employees normally
leave at 4:30, rather than 5.
They ask to leave at 2:30, or be
paid a half hour of overtime.
4. An employee puts a sign

on the bulletin board that says:
“Age Discrimination is
Against the Law.”
5. A new counter employee

dresses provocatively. She
hears from one employee that
some employees in the plant
have been talking about how
“hot” she is. She tells you it

bothers her knowing that they
talk about her, but she does not
want you to do anything. She
says she quit her last job be-
cause she had problems with
the way the manager “glared”

at her. That’s why she filed a
lawsuit against him.
6. A new employee an-

nounces that she is pregnant
and is due in four months. She
wants to know whether her job
will be open when she returns
from maternity leave.
7. John tells his coworkers

that he has received a raise,
and it causes morale problems.
You need to prevent this kind
of fallout in the future.
8. Sally tells you that she has

three disabilities: depression,
diabetes, and kleptomania. She
says she will need to report to
work late several days a week,
has to have three breaks a day
to administer insulin and eat
some carbohydrates, and prob-
ably will steal worthless trin-
kets from people’s lockers now
and again.
9. An exempt (from over-

time), salaried employee starts
coming in late every day, and
leaves early two days a week.
He says he has a drug addic-
tion under treatment that will
require him to keep this sched-
ule for the next 18 weeks.

All of these are real prob-
lems, and there are real, prac-
tical solutions. But would a
typical new supervisor know
what to do?

There are five areas that

need to be covered in supervi-
sor training. A training pro-
gram, regardless of its length,
should cover these topics:

Federal, state, and local
laws. State and local laws can
be even more important that
federal law.

Company policies, espe-
cially if there is a union con-
tract.

How to interact with, super-
vise, and motivate employees.

Writing human resources
documents.

Problem solving, such as
solving the problems detailed
above.

At a bare minimum, two to
four hours would be needed to
touch on these topics. 

Of course, training supervi-
sors costs money and time.
That is the main reason why
employers take the “sink or
swim” approach for supervi-
sors, rather than give them
training. Nevertheless, man-
agers or company officials can
be “trained to train” new su-
pervisors, drastically reducing
the expense.

Labor and employment
laws get more complicated
each year. Further, employees
are more and more inclined to
sue, where in the past they
merely looked for other work.

If a supervisor mishandles
a promotion, termination,
salary issue, or leave request,
it could cost thousands of dol-
lars to defend, even if the su-
pervisor was not motivated by
illegal reasons. Labor and em-
ployment laws are too compli-
cated for the average supervi-
sor to administer without
some help.

If it is worthwhile to have
“orientation” for new hires, it
is worthwhile to orient new
managers. In the long run, the
cost will be far exceeded by the
benefit.

Promotion without training is like giving 
a supervisor a dangerous weapon 

to put you out of business. 

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads

Frank Kollman is a partner in the
law firm of Kollman & Saucier,
PA, in Baltimore, MD. He can be
reached by phone at (410) 727-
4300 or fax (410) 727-4391. His
firm’s web site can be found at
www.kollmanlaw.com. It has ar-
ticles, sample policies, news and
other information on em-
ployee/employer relations.

RIVER ROAD CLEANERS in Keizer, OR, purchased a Unisec
MS-402NE cleaning machine through J. Park Inc. Plant
owner Mr. Park is pictured with Mr. Park of J. Park Inc.
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Please contact us soon to learn more about intense®!
SEITZ, Inc. • 5101 Tampa West Blvd., Suite 300 • Tampa, FL 33634 • phone: 813-886-2700 • mail: seitz_inc.office@seitz24.com • www.seitz24.com

A highly effective solvent 
for state-of-the-art textile
cleaning. 
intense®

• is intensive, efficient and effective

• has a high cleaning effect

• ensures smooth goods and reduces the 

ironing effort 

• ensures exceptional cleanliness

• is odorless and pleasant to handle 

• is excellent in removing water soluble stains

• is gentle to fabrics

• reduces the need for pre-spotting

• can be used in any multi-solvent machine 

• can be disposed of the same as any hydrocarbon

• does not contain CMR substances

• reduces the effort when finishing

This new Solution is a real alternative in Textile Cleaning. 

intense® has an outstanding cleaning effect, but is also suitable

for sensitive, high-quality textiles with delicate, decorative trim.

READ WHAT OUR SATISFIED CUSTOMERS HAVE TO SAY:

When I found out I had to change from perc after 14 years, I was very
concerned that I would have to deal with the “alternative solvent”
headaches I had heard so much about. To my surprise, since switching
to intense® I have had none of the issues I was worried about. My
cleaning results have been nothing short of amazing. My customers
have noticed that there is no chemical smell on their garments any-
more and are pleased with the feel and cleanliness of their clothes,
as well as the idea that we are more environmentally responsible
now. intense® was the right move for us. 

Bob Hamila (Lighthouse Cleaners  |  Palm Beach Gardens, FL)

Finally, a solvent that is comparable to perc in cleaning strength, but
gentle enough to handle all of the beads, sequins and faux finishes
that adorn today's clothing. intense® is clean smelling, incredibly 
reclaimable and easy to use. We are 10 weeks+ in a new Union hy-
drocarbon machine with intense® solvent and extremely satisfied
with the results. We still haven't had to change the filters or have the
waste picked up because there is so little of it, but we look forward
to the savings there as well. Probably the wisest decision we've
made yet. Thanks Ken for all your help. 

Stephanie Barrero (Door2Door Drycleaners  |  Bluffton, SC) 

I've been waiting for a solvent alternative to PERC. I look for companies
that have a proven track record of longevity. What's important to me
is to partner with a company that believes in constant innovation,
technology advances and unparalleled support. I have always found
this with SEITZ, which gave me the confidence to embrace and convert
to their new solvent. It is performing fabulously and will allow me to
make the necessary changes to continue to improve my service and
my business. 

Bill Wright (Royal Fine Cleaners  |  Northport, AL) 

For as long as I've been in dry cleaning, I've been using Seitz products.
From their spotting chemicals to dry cleaning detergents, all performed
beyond my expectations. So when it came time to make the switch
from Perc to an environmentally friendly solvent, I turned to SEITZ.
Their answer was intense®. It's cleaning and grease cutting ability
made my transition from Perc very easy. I'm glad I chose SEITZ.
Thank you for another quality product! 

Julian Bulsara (Prestige Cleaners  | Lauderhill, FL)

EXCEPTIONAL

SOLVENT

MILEAGE!!!

UP TO

100,000 LBS/DRUM!!!

NEW YORK STATEAPPROVED!!!

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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WHITE SWAN CLEANERS in Florence, SC, purchased a
Union HL860 cleaning machine through Consolidated Laun-
dry Equipment. Pictured from left are Wells Sturgeon of
White Swan, Kevin Sturgeon, owner of White Swan, Cary
Becknell of Consolidated and Greyson Sturgeon of White
Swan.

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads

Earlier this year, North Car-
olina Representative Chuck Mc-
Grady (R) introduced House Bill
246 which, among other things,
seeks to extend the Drycleaning
Solvent Cleanup Act (DSCA) of
1997 another ten years to 2032.

The DSCA program was cre-
ated 22 years ago to protect
human health and the environ-
ment by cleaning up sites sus-
pected of perc contamination and
in need of remediation.

In addition to providing an ex-
tension to the program, the new

bill proposes to revise various fees
and funds of the Department of
Environmental Quality (DEQ), in-
cluding increasing the allocation
of the Fund balance that the
agency can utilize in order to in-
vestigate inactive hazardous waste
disposable sites. 

It will also increase the civil
penalties levied against those who
incur various hazardous waste vi-
olations.

The North Carolina Associa-
tion of Launderers and Cleaners
supports the bill.

In the association’s Winter
2019 newsletter Carolina Clean,
figures for the 2018-19 fiscal year
revealed close to $4.3 million in
sales tax revenue and another
$74,583.98 in solvent tax rev-
enues.

To date, that means the pro-
gram has now raised over $145
million in total receipts, including
over $12 million in solvent tax
revenues and another $124 mil-
lion in sales tax revenues.

As of Jan. 14 of this year, the
fund balance was just over $8 mil-
lion with $5,899,375.85 commit-
ted to outstanding remediation
contracts.

During the last fiscal year, over
$4 million was disbursed by the
fund, including $3,264,675.18 in
contracts, $71,050 in hazardous
waste fees, $15,420 in county well
permit fees and $759,809.16 allo-
cated to DEQ administration.

However, total disbursements
have exceeded over $137 million
to date, most of which paid con-
tracts exceeding $107 million al-
together.

There is an estimated number
of 1,500 contaminated sites alto-
gether, including 494 that are cur-
rently operational.

The DSCA has identified 488
contaminated sites to date and has
certified 427 and another 29 pend-
ing closure.

North Carolina House Bill 246
would extend DSCA 10 years

SEFA to host
2020 show in
Orlando

The South Eastern Fabricare
Association’s board of directors
has voted and approved on mov-
ing its Southern Drycleaners &
Launderers Show to Orlando, FL,
next year. The event will be
hosted at the Gaylord Palms Hotel
from June 12 to 14.

“This is a great opportunity for
SEFA,” explained Rhonda Eysel,
the association’s president. “The
hotel is gorgeous, the event space
is terrific and I think we will have
a tremendous show. I think having
the hotel and convention center
under one roof is a great change.”

SEFA Executive Director Pe-
ter Blake agreed. “The Gaylord
Hotel has a great space and will
be able to handle the unique chal-
lenges a live equipment show
poses. We have been trying to se-
cure a spot in Central Florida for
years, and we have finally found
a space that is both feasible and
relatively affordable. I feel ex-
tremely confident that location
will translate into some of our
biggest attendance numbers in
years.”

Visit www.sefa.org for more
information in the future.

SOUTH
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T
he professional dry-
cleaner who knows how
to test fabrics along with

drycleaning and wetcleaning
procedures will avoid prob-
lems and damages from ru-
ined fabrics.

Although there are some
tests that require laboratory
analysis, many tests can be
performed by the knowledge-
able drycleaner.

These tests are used to en-
sure drycleaning, spotting and
wetcleaning procedures are
done correctly. It is also used
to test fabrics for serviceability,
drycleaning, spotting and wet-
cleaning.

Drycleaning

The visual condition of your
solvent is important but it is
also important to see the re-

sults of fabrics after dryclean-
ing.
Swatch test. Cut a white

fabric and attach it to a gar-
ment in a light load that is
drycleaned.
Testing colors. Saturate a

cloth with solvent and rub an
unexposed area of fabric with
suspected color problems. You
may encounter these problems
on black and white garments

blended with spandex.
Trimming problems. Test

plastic-coated trimming with
amyl acetate.You must always
test with a solvent stronger
than the one you are using. To
test color of trimming and se-
quins, saturate a Q-tip with
solvent and rub trimming.

Spotting

Place a white cloth under
fabric to be tested. Test dye
transfer to cloth when spotting
with steam gun and neutral lu-
bricant. Test stronger chemi-
cals on an unexposed seam.

Wetcleaning

1. Test the suspected fabrics
for dye serviceability by using
a steam gun and neutral lubri-
cant on unexposed area.
2. Test for dye crocking by

rubbing a white cloth with
neutral lubricant on an unex-
posed area of garment.

Bleach testing

Use pool testing strips to
check bleaching.
1.When bleaching with

sodium perborate or sodium
percarbonate, test water solu-
tion with pool strips. It should
show an alkaline concentra-
tion.
2. Test effectiveness of hy-

drogen peroxide by saturating
a Q-tip with titanium sulphate
and then contacting the perox-
ide. The Q-tip should turn or-
ange if the peroxide is effec-
tive.
Identifying fabrics 

and fibers

Burn test. It is very easy to

identify fabrics using the burn
test. This is used when there is
no labeling or indication that
lists the fiber content. Take a
small sample of fabric from an
unexposed area and apply a
lite match.
Silk fries and sizzles and

ceases to burn after match is
removed. It smells like burning
burning feathers or hair and
leaves a black bead that can be
crushed between your fingers.
Polyester is difficult to burn

and shrinks from a flame while
melting. It has a pungent odor
and the bead it leaves can not
be easily crushed between
your fingers.
Wool fries and sizzles and

does not support a flame. It
smells like burning hair or
feathers and leaves a bead that
can be easily crushed.
Acrylic burns readily with

a yellow, purple and orange
flame. It leaves a bead that can-
not be easily crushed.

Caution: To avoid burns, do
not attempt to crush a fiber im-
mediately after burning until
it has time to sufficiently cool.
Polyurethane and leather.

To tell the difference between
these two fabrics, saturate a Q-
tip with paint remover. Rub a
sample and check if dye trans-
fers to Q-tip. Dye on leather
will transfer to Q-tip while dye
on polyurethane will not.
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THE SPOTTING BOARD

Dan Eisen, former chief garment
analyst for the National Cleaners
Association, can be reached at
(772) 340-0909 or (772) 579-
5044, by e-mail at
cleandan@comcast.net or
through his website is www.gar-
mentanalysis.com.

BY DAN EISEN

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads

Testing and examination procedures

Dan Eisen conducted a training program for customer service representatives at Oceanside
Cleaners in Jacksonville, FL recently. A customer service representative, he told the 25 at-
tendees, is the face of the organization and as such must be courteous, friendly and have a
working knowledge of the service offered. They also need to know the feel of fabrics  — stiff,
soft, smooth or rough — and have some rudimentary understanding of stain identification.

FASHION CLEANERS in Fayetteville, AR, installed a second
Columbia Ipura cleaning machine. Chris Hogard of Colum-
bia/ILSA is flanked by Tim and Vickie Brannon of Fashion
Cleaners.
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NAB makes it easy to offset your credit card processing 
fees with our non-cash adjustment.

ELIMINATE UP TO 100%
OF YOUR CREDIT CARD PROCESSING FEES!
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REDUCE YOUR CREDIT CARD 
PROCESSING FEES

Accept EMV/NFC
(Apple Pay, ETC.), 
Checks and more

Process credit cards on 
your smartphone

Next Day funding with 
weekend settlement

Rates as low as .05%*

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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STERLING FINE DRYCLEANING in Los Angeles, CA, in-
stalled two Union HL880 cleaning machine, David Geoola of
Sterling is pictured with Kelly Kelleher of Kelleher Equip-
ment Supply.

From the golf course to the
boardroom, with a few stops in
between, the Textile Care Allied
Trades Association will be hosting
its 2019 Annual Management and
Education Conference from July
31 to Aug. 3 at the Ojai Valley Inn
and Spa in Ojai, CA.

TCATA will hold a board
meeting from 1 to 4:30 p.m. on
Wednesday, July 31, before pre-
senting an opening reception later
in the evening at 7 p.m. at the Or-
chard Pergola.

Thursday promises to be a re-

laxing day with golf being the
main focus. The association’s golf
tournament will begin at 8 a.m.
and run until about 1 p.m. When
the round of golf is done, it will
be time for a luncheon in the De-
maret Room until 3 p.m.

Additionally, two social out-
ings punctuate the eventing: a
Young Executives Reception from
5 to 6 p.m. and dinner at the Farm-
house Kitchen & Library after.

On the following morning, the
educational sessions start. A four-
hour morning program is set to

begin at 8 a.m. and will be called
“Every Sales YES Begins with a
Know.”

Guest speaker Sam Richter
will reveal web search secrets to
help you find the right prospects
at the right time with the right
message. 

He is considered one of the
world’s foremost experts on sales
intelligence and digital reputation
management and is a member of
the Minnesota Speakers Hall of
Fame. He has won numerous
awards, including a Codie Award,
considered the “Oscars” of the
software industry.

For those who wish to take part
in one-on-one consultations with
Richter will have a chance be-
tween 1 and 4 p.m. that afternoon.

TCATA also has scheduled
events for spouses to attend, in-
cluding an Artist Cottage program
from 10 a.m. to 12:30 p.m. and a
luncheon in the Olivella Main din-
ing room from 12:30 to 2 p.m.

On Saturday morning, the first
program of the day kicks off at 9
a.m. and is called “What is Hap-
pening in Washington... and Why”
by Jade West, senior vice presi-
dent of government relations for
the National Association of
Wholesaler-Distributors (NAW).
She also serves as executive di-
rector of the NAW Political Ac-
tion Committee.

West will outline some of the
recent legislative changes from
Washington, DC, that will have
an impact on business, as well as
what to expect to happen in the
coming year.

Following her 90-minute ses-
sion will be another presented by
Richard Hadden, author of the
popular Contented Cows leader-
ship book series (Contented Cows
Give Better Milk, Contented
Cows Moove Faster, Contented
Cows Still Give Better Milk) and
who has delivered presentations
and training programs for more
than 850 audiences on five conti-
nents.

His program will be called
“Contented Cows Give Better
Milk: Your People... Your Profit.”
He will explore themes of em-
ployee engagement, recruiting and
retention. Hadden will also be
available for individual consulta-
tions between 1 to 4 p.m.

The evening will conclude
with a closing reception and din-
ner from 6 to 10 p.m. at the
Anacapa Terrace and Ballroom.

The cost for a full registration
package is $825 for TCATA mem-
bers and $400 for spouses. How-
ever, those who sign up by July 5
can enjoy a $50 discount off each
registration.

For more information on
TCATA’s the conference includ-
ing hotel information, visit them
online at www.tcata.org or contact
the office directly by calling (813)
348-0075.

TCATA sets busy schedule
for its annual conference

The ONE and ONLY 
Original EM Natura 
Cartridge Filters

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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• Best Italian Machines
• Multi-Solvent System
• Cooking & No-Cooking
• The Name You Trust

• Best in Business
• Highest Efficiency
• Highest Reliability
• New VSRT Model!

DryClean101.com  704-281-7185
Email: info@dryclean101.com

DryClean 101.com • 705 Long Point Road • Mount Pleasant, SC 29464

New Equipment Best Price On-Time Delivery
Finance Arrangement

THE BEST EQUIPMENT at THE BEST PRICE

We can find you ANY EQUIPMENT!!

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads



ZIPS DRY CLEANERS in Fredericksburg, VA, installed a
Quicksort garment management system. The owners, Anne
Marie and Angel Ramos, are pictured with Brett McLeod of
Garment Management Systems.

MIDATLANTIC
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Five offerings of its signature
Introduction to Drycleaning and
Advanced Drycleaning courses
remain on the 2019 schedule for
the Drycleaning and Laundry In-
stitute.

In fact, the next round is set to
begin soon as the association will
host its one-week introductory
course from July 15 to 19 at its
School of Drycleaning Technol-
ogy in Laurel, MD.

The course instruction is ideal
for those who are new to the in-
dustry or who have less than one

year of production experience. 
It covers a lot of ground, from

sorting cleaning loads to cleaning
silk, satins and other fabrics and
operating a drycleaning machine.
Students will also learn about re-
moving coffee, ink, grease and
other stains from clothing, press-
ing pants, coats and skirts, and us-
ing tensioning equipment to im-
prove finishing quality.

Those who complete the
course, or who have a few years
of production experience, can im-
prove their skills with DLI’s two-

weeks Advanced Drycleaning
class, which runs from July 22 to
Aug. 2.

The ten-day course covers
some of the topics of the intro-
ductory class, though more in-
depth, plus a lot of other subjects
like: identifying cotton, silk, poly-
ester and other fabrics, using
bleaches without damaging color,
pressing blouses, dresses, ties,
pleated garments, silks, velvets
and corduroy, wetcleaning wool,
silk and more, maintaining and
changing filters, troubleshooting
drycleaning machine problems
and current regulations facing the
drycleaning industry.

Customer service techniques,
designing a plant work flow and
getting clean white laundry will
also be emphasized, along with
cleaning and preserving wedding
gowns, pressing laundered shirts
and understanding the differences
between the different cleaning sol-
vent options including perc, hy-
drocarbon, GreenEarth and
SOLVON K4.

Both courses can be taken con-
currently — known as the 15-day
General Drycleaning Course —
which is free to all Premier Mem-
bers.

Premier Membership includes
five free in-person class registra-
tions, four free self-studies, three
free certifications, a stain removal
app, an Encyclopedia of
Drycleaning app, 20 free garment
analyses and more. With an an-
nual commitment, membership is
$255 per month.

The cost for non-members to
attend the classes is $1,149 for the
introductory class, $2,049 for the
advanced, and $2,795 for those
who take both together.

Course fees cover lunch, class-
room instruction, a notebook and
other materials.

In addition to having the option
to take both classes in July, DLI
will have another opportunity later
this year.

The Introductory Drycleaning
course will be held again on Oct.
21 to 25, followed by the Ad-
vanced Drycleaning course from
Oct. 28 to Nov. 8.

There will also be a special
solo offering of the introductory
course in August (19 to 23) for
those who are interested.

Classes typically meet at the
DLI School of Drycleaning Tech-
nology from 9 a.m. until 4:30 p.m.

Those who can’t make it to
Laurel for the classes can still fur-
ther their industry education by
taking part in DLI’s Self-Study
courses which costs $139 for
members and $249 for non-mem-
bers.

Offerings include: Drycleaning
Fundamentals, Fibers & Fabrics,
Wetcleaning and Stain Removal.

For more information, visit
www.dlionline.org or call (800)
638-2627.

DLI offers five more dates
for ’19 drycleaning classes

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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Since 2003, CBS has given me consistent updates
and easy to understand tech support, all at a price
that our industry can afford. I would recommend
CBS, and I have, to anyone who is still wasting their
time and money on those over priced POS systems.

Dan Loesher
Sunshine Cleaners

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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NORTHEAST

PLAZA CLEANERS AND TAILORS in Weymouth, MA, pur-
chased a Union HL-860 heated hydrocarbon cleaning ma-
chine through M&R Machinery. Pictured rom left are
Michael and Konstantinos Blathras, owners of Plaza Clean-
ers, and Bob Carozza of M&M Machinery.

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads

DEC certification, training for
CSRs highlight NCA classes

A multitude of drycleaning
courses covering a variety of top-
ics will be available from the Na-
tional Cleaners Association in the
coming months.

First up will be a one-day, eight
hour offering on “Basic Spotting
101 with Alternative Solvents” on
July 14 in the Bronx. The class
meets from 8:30 a.m. until 4 p.m.

This class, like most of NCA’s
one-day courses, is free for Plat-
inum Members and costs $250 for
other members or $350 for non-
members.

For those unable to attend, but
interested, the class will be taught
again on Nov. 24.

NCA will offer a second class
on July 14: the first half of a two-
day DEC Certification course re-
quired by New York State.

Overall, the course convenes
from 9 a.m. to 6 p.m. on consecu-
tive Sundays. In addition to one
that meets on July 14 and 21,
NCA will host another installment
on Oct. 6 and 13, both in New
York City.

The cost is $809 for members

and $1,309 for non-members.
Another two-day course, this

one focusing on pressing and fin-
ishing, is set to take place on Aug.
3 and 4 in the Bronx, running
from 8:30 a.m. to 5 p.m. 

Tuition is $455 for members
and $1,309 for non-members.
Platinum Members may enjoy
free admission.

Also in August, NCA has
planned a one-day “Advanced
Stain Removal and Bleaching”
course, meeting from 8:30 a.m. to
5 p.m. in the Bronx. The date is
Aug. 18. For those who cannot at-
tend, there will be an additional
offering on Dec. 15.

In September, the association’s
lone offering will be a one-day
course on “Technical Training at
the Counter for Customer Service
Representatives” in New York
City. The class meets on Sept. 22
from 8:30 a.m. until 4 p.m.

Two other events can be found
on NCA’s upcoming calendar. The
association will host its Texcare
2019 convention on Oct. 19 and
20  in Secaucus, NJ, then in early
next year will co-host Brainstorm-
ing 2020 with the Drycleaning
and Laundry Institute from Jan.
17 to 19.

For more information or to reg-
ister for any of NCA’s upcoming
events, visit www.nca-i.com or
call (212) 967-3002.

The North East Fabricare As-
sociation will be teeing off soon
for its 24th Annual Brad Friel Me-
morial Clean Classic.

This year, the event will be
moving to the Cyprian Keyes Golf
Club in Boylston, MA. The event
will begin at 9:45 a.m. with a shot-
gun start on Wednesday, July 17.

The association will utilize a
popular 2-score, Bramble format
this year where all golfers on each
four-person team will start their
second stroke for every hole from
the spot of the best initial drive
and then play through.

The cost to play is $660 per
team of four, or $165 per individ-
ual, which includes green fees for
18 holes of golf, a cart, participa-
tion in the Longest Drive, Closest
to the Pin and other contests, as
well as the admission to the
awards dinner at 3 p.m.

Additionally, NEFA is offering
Tee Sponsorship and Golf Pack-
ages for $330 each.

For more information on the
event, or to register, visit NEFA at
www.nefabricare.com or contact
them directly at (603) 635-0322.

NEFA hits
the fairways
for annual
Clean Classic

To learn more, visit
ALWilson.com

or call 800-526-1188
 A. L. WILSON CHEMICAL CO.

Become a STAIN WIZARD at ALWilson.com

PPORTUNITY
every ink stain is an

Since stain removal matters to your customers,
each stain is an opportunity to impress them.  

InkGo is the effective and safe way to remove ink 
stains from all types of fabric - including acetates. 

Use it to remove adhesives, too.

It's eco-friendly... California compliant, 
chlorinated-solvent and NPE free, biodegradable 

and non-combustible.  And since InkGo is 
user-friendly and odor-free, it's pleasant to work with.

Use InkGo to deliver stain-free cleaning.               
You'll build your reputation for quality 

 – and keep customers coming back.

every ink stain is anevery ink stain is anevery ink stain is anevery ink stain is an
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Keep Business on Track

Orders of 200 units or more will be discounted an additional 20%. 

SARATOGA / WHITE / RAILEX 
“Trolley” Bearing

Manufacturer’s Price $2.72
Our price $2.15

SPEEDCHECK
“Trolley” Bearing

Manufacturer’s Price $7.00
Our price $5.50

WHITE / OLD STYLE
“Trolley” Bearing

Manufacturer’s Price $4.60
our price $2.50

In Stock – Immediate Delivery! 
Call Today! 
1-800-392-1769

www.trolleybearingcompany.com

The Tuchman Advisory Group held a successful
meeting on March 27-29, hosted by Bill Munro and
Rick Kirksey of Munro Cleaners in Beaumont,
TX.

Highlights of the meeting included a tour of
Munro Cleaners, Munro’s Uniform Rental and
Munro’s Safety Division, a review of YTD finan-
cials, critique of Munro Cleaners operations, and
hearing member presentations.

The group welcomed Mark Porter of Porter’s
Cleaners as a new member.

Informative and interesting guest speakers in-

cluded: Vinay Bachireddy, CEO at HRO Resources
whose company offers employee payroll options,
tax filing, 401K plans, and employee benefit cost
saving plans; Ray Cheshire, sales manager, and
Toran Brown, development director at SPOT, who
reviewed current and new features and Dru Shields,
director of sales at EnviroForensics, who explained
how they use historical insurance data to help pay
for environmental clean-up. 

For more information about the Tuchman Advi-
sory Group, contact Ellen Rothmann, ellenroth-
mann@yahoo.com.
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The Press of Washington DC has joined the ranks of America’s
Best Cleaners after meeting the requirements of the organization’s
certification process.

The Press is a family owned and operated drycleaning and laundry
brand with three locations in Washington DC, and one in Fairfax, VA. 

The Press has more than 40 years of industry experience, providing
drycleaning and laundry services to the nation’s capital and surrounding
areas. They also care about the environment and offer complimentary
laundry bags to their delivery customers, and garment bags to all cus-
tomers at cost, in an effort to reduce their plastic waste products.

“Ever since I first entered the drycleaning industry, I strived to be a
part of America’s Best Cleaners,” said Je Kang of The Press. “When I
was starting out, I read about the best cleaners and saw one common
factor: they were all a part of ABC. I knew if I strived to be a part of
ABC it would only improve myself, and if I ever became an affiliate, I
knew I had made it as the top of the top.” 

Diane Lee, also of The Press, echoed his enthusiasm. “Everyone I
have met from ABC has inspired me to step back from the day-to-day
operations and strategically look at the bigger picture. ABC’s knowl-
edge and support is priceless and it is an honor to converse and collab-
orate with such a successful group of individuals.”

America’s Best Cleaners is a certification agency and team of con-
sultants who assist owners, managers and team members to realize
their full potential while striving for continued personal and profes-
sional success.

For more information, visit www.americasbestcleaners.com.
For more information about The Press, visit www.thepressdc.com.

NEWSMAKERS
Kassidy Blount of Greenville, NC, is the recipient of the Textile

Care Allied Trades Association 2019/2020 college scholarship.
She will receive $2,000 per

year for the four years of college.
Kassidy plans to attend the Uni-
versity of North Carolina –
Asheville.

She has an impressive list of
academic and extracurricular ac-
complishments. Her grades, SAT
and ACT scores are at the top of
the scale as measured both
statewide and nationally. From
her sophomore to senior year, she
competed in two business-ori-
ented competitions (DECA and
FBLA) that take place locally, re-
gionally and nationally. She also competed regionally in both and
continued to the national competition in Atlanta.

She also competed in the Quiz Bowl and is a member of the Na-
tional Honor Society and the Rho Kappa Honors Society. 

She has been active in multiple clubs and organizations through-
out high school, serves as senior class vice-president, led the
cleanup of her school, and served as president of the Beta Club.
Her main passion is music — jazz in particular — in which she
plans to pursue a degree in at UNC. She started with jazz in middle
school, taking saxophone lessons and singing. She went on to per-
form at several local venues, and is passionate about getting younger
musicians to appreciate and perform jazz.

“TCATA is most pleased to assist students like Kassidy achieve
their goals in college,” noted TCATA president Leslie
Schaeffer. “She is the kind of person that the scholarship was set
up to help, and we all wish her the very best in her college career
and beyond.”  

Her mother, Laurie, is employed at UNX in Greenville.Tuchman Advisory Group members meeting in Beaumont, TX, included, in back from left,
Richard Thum of Five Star Cleaners, Rick Kirksey of Munro Cleaners, Gary Futterman of
Flair Cleaners, Ben Combs of Judi’s Cleaners, Mark Porter of Porter’s Cleaners, Bill Munro
of Munro Cleaners, Bruce Frankel, TAG Financial Consultant, and Drew Singer of Flair
Cleaners. In the middle row are Mike Poeschl of Revolution Cleaners, Paul Billoni of Colvin
Cleaners, Jana Janssen of Martinizing GreenEarth, Cyndee Billoni of Colvin Cleaners, Je-
remy Huebel of Munro Cleaners, and Tiffany Horton of Munro Cleaners. In front are Chris
Billoni of Colvin Cleaners, Tiffany Slaughter of Munro Cleaners, Grant Carson of Martiniz-
ing-Alameda, Ellen Rothmann of the Tuchman Advisory Group, and David Makepeace of
Medlin-Davis/North.

ZIPS Dry Cleaners has named franchise industry veteran Sam
Wong as its new vice president of franchise sales and development.

With nearly 20 years of experience in the franchise space, Wong
will be responsible for implementing new strategies and campaigns
to further accelerate the brand's expansion momentum across key
U.S. markets.

“Sam not only brings great franchise development experience and
expertise to our leadership team, but has a proven track record of
growth and success in each of his past roles,” said ZIPS CEO Drew
Ritger. “As we continue to execute our most aggressive franchise
growth strategy to date, Sam’s broad experience and wealth of knowl-
edge will play an integral role in helping lead our brand into the next
phase of its strategic growth and performance.”

Before joining ZIPS, Wong worked as the senior director of fran-
chise development at Sonic Drive-In where he led the more than
3,600-unit brand’s expansion efforts in various new and existing
markets nationwide. He also previously managed franchise develop-
ment for such brands as Dairy Queen and Popeyes Louisiana Chicken.

“The opportunity to work with ZIPS at this stage of its growing
franchise program is energizing,” said Wong. 

Currently there are nearly 60 ZIPS stores open and operating in
eight states, with a total active franchise pipeline that stands at more
than 250 stores, all of which are slated to open over the next several
years.
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WRENCH WORKS BY BRUCE GROSSMAN

Stop energy-wasting steam loss
T

he article for this month
will be the first of two
dealing with locating

two of the largest sources of
wasted boiler energy.
Visualize a small leak of wa-

ter under pressure. It won’t
take long for a slight flow of
water to fill a five-gallon
bucket — let’s say 30 minutes,
or another way of calculating
the volume would be 10 gal-
lons/hour. 
If this same volume of su-

perheated water was leaking
from your boiler under 80 PSI,
you wold be wasting about
120,400 BTUs/HR, which is
approximately 3.5 boiler horse-
power dribbled away every
hour your boiler is running at
pressure.
What’s really aggravating

about this type of loss is, un-
like faulty steam traps, the
source of this type of loss is
easily found and relatively in-
expensive to fix.
Ever give any thought as to

why elbows in the blowdown
lines seem to spring “pin hole”
leaks more than the other fit-

ting in the blowdown piping?
When you observe the

faulty elbow it almost seems
like that pin hole was drilled
because the area is so small
and well defined. The cause of
this problem is the same
process that created the Grand
Canyon, erosion. In the case of
the boiler piping this erosion
takes on the properties of
“sandblasting.”
When you blow down the

boiler, hard particles of scale,
rust and other detritus are ex-
iting the boiler at high speed
and keep moving in a straight
line (see Newton’s first law of
motion) slamming into the el-
bow near the 90 degree bend.
This impact blasts away the
metal, drilling that well-de-
fined hole.
Now let’s take a look the

valves used in the blowdown
piping. In most boiler installa-
tions there are at least two ball
valves — one sealing the water
column the other sealing the
bottom of the boiler pressure
vessel.
On boilers operating above

80 PSI, there should also be a
third. This would be a globe-
type, slow opening valve mas-
ter blowdown valve.
Let’s take a careful look at a

ball valve, It’s really a marvel
of machining and chemical en-
gineering.
The ball itself is usually pol-

ished stainless steel or chrome
plated brass rotating inside a
Teflon seat. In order for these
valves to seal properly, tight
tolerances must be maintained
between that rotating ball and
the Teflon seat.
When the valves are being

open or closed, the sandblast-
ing effect erodes away the
sharp edges of the passageway
through the ball as well as
scouring the Teflon valve seat.
As the spacing between the

ball and seat increases, small
abrasive particles enter, rap-
idly adding to the degrading
of the ability to contain the wa-
ter and steam inside the boiler.
Unlike the testing for faulty

steam traps, the test for faulty
blowdown valves is a slam
dunk. Place a one-inch black

pipe elbow on the floor of your
boiler room away from the
burners or other hot spots and
give it about 30 minutes to heat

up to the ambient (back-
ground) temperature of the
boiler room.

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads
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Remember that useless laser
thermometer you bought to
test your steam traps to no
avail? Hooray! Go get it. We’re
going to use it.

First a note on obtaining ac-
curate measurements using the
laser thermometer. 
1. The surface of the target

should not be a highly reflec-
tive color like silver or white
or have a highly polished fin-
ish like chrome or stainless. If
it does, take a black Sharpie
marker and blacken an area
about the size of a quarter. Use
this blackened area as the tar-
get spot on the surface to be
tested. 
2. The laser pointer is nor-

mally used to select the target
area and illuminates the center
of the sensed area. Since the
sensor itself measures all of the
infrared energy entering the
lens, it becomes progressively
more accurate the closer you
place the sensor to the target
area.
When using the laser ther-

mometer to run these tests, be
sure to position the lens of the
thermometer slightly above
the surface of the area being
measured; don’t just aim it and
use the laser pointer to take the
temperature. 
With the water column and

boiler shell blowdown valves
shut, open the globe-type, slow
opening master blowdown
valve (if one is present it will
likely have a round handle un-
like the ball valves which have
a lever shaped handle) and al-
low the boiler to run at least
two hours.
Then use the laser ther-

mometer to obtain the temper-
ature of the one-inch black
pipe elbow on the floor men-
tioned earlier in the article.
Next, measure the tempera-

ture of the pipe right after the
blowdown valve under test. If
this reading is more than 30° F.
higher than the temperature of
the elbow on the boiler room
floor, the valve is likely leaking
some very expensive super-
heated water.
Keep in mind that there is a

blowdown valve for both the
water column and the boiler
pressure vessel (shell) and a
leak in one will interact with
measurements taken on either
valve. 
That’s no big deal because

once you determine there is a
leak, the temperature of the
piping closest to the leak will
be higher, so just trace back
looking for the point of highest
temperature and the valve
closest to that location will be
the one that’s faulty.
After having checked the

ball valves, if they’re OK, close
the slow opening master blow-
down valve and crack (slightly
open) the column blowdown
valve.
Wait about a half hour and

run the test on the master

blowdown valve. If this valve
leaks but the other two are OK,
you can get away with post-
poning a repair for a while.
Don’t forget to shut whatever
valves were opened during
testing.
A note on boiler valves 

Valves used on boilers
should be rated at next higher
level of the maximum rated
boiler operating pressure.
For example, if the rated op-

erating pressure (usually
found on the name plate at-
tached to the boiler) is 150 PSI,
then the valve would be steam
rated for at least 200 PSI. This
rating usually appears on the
body of the valve after the
SWP abbreviation for “steam
working pressure” (you won’t
find these valves at Home De-
pot or Lowe’s).

The numbers following the ab-
breviation WOG stands for the
pressure rated for use with wa-

ter-oil-gas and is not the rating
for steam service. In order to
comply with code, piping and
fittings between the boiler and
blowdown tank must be
Schedule 80. 
Well that’s about it for this

issue. We will be searching for
more easy find and repair, dol-
lar-wasting conditions in next
month’s issue.
Bruce Grossman is the chief of
R&D for EZtimers Manufactur-
ing, maker of the EZ Level return

tank water level control which
replaces the troublesome ball
float valve in the return tank. The
Sahara and Drop in the Bucket
line of high purity separator
water mister/evaporators and
the Tattler steam trap tester, an
accurate and easy to use device,
are also part of the EZtimer
product line. For more informa-
tion, visit www.eztimers.com.
Address any questions or com-
ments to bruce@eztimers.com
or call (702) 376-6693.

Continued from page 34

Bruce Grossman

Stop energy-wasting steam loss

Brent Padon: 561-644-5517
email: bpadon@renzacci-usa.com - info@renzacci-usa.com

Dry Cleaning Machines
IS ALL YOU NEED

EXCELLENCE 2.0

Huge range of machines hard & soft mounted with still and/or �ltration unit from 20 up to 90 Lb.

Washer Extractors Tumbling Dryers

High Spin Soft Mounted, Extra & Regular
Spin Hard Mounted from 20 up to 264 Lb.

Complete range from 20 up to 264 Lb.,
With exclusive range of closed circuit - vent-less dryers

 COMPLETE PARTS INVENTORY
 TECHNICAL SUPPORT

 US SCHOOLING AND TRAINING CENTER
ON DRYCLEANING AND WET CLEANING

MACHINES
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Keep in mind that there is a blowdown valve for both the
water column and the boiler pressure vessel and a leak in

one will interact with measurements on either valve.
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TAMPA FL — Intense solvent
from Seitz has been added to the
list of alternative solvents for use
in drycleaning machines by the
New York State Department of
Environmental Protection (NYS-

DEC).
Intense joins eight previously

approved products under new
rules adopted by NYSDEC for al-
ternative solvents and more strin-
gent regulations on the use of per-

chloroethylene. Only NYSDEC
approved alternative solvents may
be used in alternative solvent
drycleaning equipment in New
York State. 

Seitz, The Fresher Company

Inc, based in Tampa FL, has al-
ready delivered intense solvent to
many customers in New York
State.

The solvent was introduced to
the North American market four
years ago. The decision to add it
to the list of alternative solvents
in New York State speaks to the
momentum this solvent is gener-
ating, according to Alexander
Seitz, managing director of Seitz
GmbH. 

The solvent, developed by
Seitz GmbH, is based on hydro-
carbon solvent and has a KB value
of 76, providing increased clean-
ing effect as compared to hydro-
carbon solvents, according to the
company. It can save time and
money in pre- and post-spotting,
dissolving water-soluble stains
and it is also suitable for sensitive,
high-quality textiles with delicate,
decorative trim. 

The solvent can be used in any
multi-solvent cleaning machine.

In addition to effective cleaning
performance, it has demonstrating
outstanding efficiency with sol-
vent mileage at or exceeding
100,000 pound per drum. 

It is an environmentally neutral
solvent with no known harmful
influences on humans or the envi-
ronment, according to Seitz. The
higher flashpoint as compared to
hydrocarbon solvents also ensures
a safer workplace, pleasant oper-
ator handling and secure transport.
It is a non-hazardous substance. 

The solvent is available now in
200-liter drums and 20-liter con-
tainers.

The more stringent regulations
on the use of perc include the re-
quired removal of all perc
drycleaning machines from resi-
dential buildings by December 21,
2020. 

All third-generation perc ma-
chines will be phased-out by De-
cember 31, 2021.

To learn more, visit www.seitz24.com

INFORMATION CENTRAL
Products and Services for Drycleaners

SECAUCUS,NJ — Hi-Steam is introducing the Turbo-
440 shirt finisher that is fast, gives high production and
a beautiful, hand-finished look with few touch-ups.

Unlike traditional shirt finishers, this new machine
takes up much less space, uses much less steam and
gives a great finish every time.

With no hot metal buck, there are no broken buttons
and no shine or color loss. All sizes, from size XS to
3XL, can be finished along with all fabrics from silk,
linen, rayon, cotton, and microfiber.

Internally, the double heat exchangers shorten the
dry timing with more heat.

Other features include a solid buck, auto collar
clamp, auto shoulder expander, auto front paddles, and
rounded cuff clamps.

The new unit was demonstrated at the Clean Show.
To learn more, visit www.histeam.com.

NewYorkStateapprovalforalternativesolvent

Space-savingshirtfinisher

   

 

 

  

  

  

  

 DATELINE
S

2019
July12 Michigan Institute of

Laundering and Drycleaning,
annual membership meeting.
Amway Grand Plaza Hotel,
Grand Rapids, MI. Call (877)
390-6453.

July14 Basic Spotting 101 with
Alternative Solvents course
sponsored by the Neighbor-
hood Cleaners Association,
Bronx, NY. Call (800) 888-
1622.

July14DEC Class, two-day

course on consecutive Sundays,
sponsored by the Neighbor-
hood Cleaners Association,
New York, NY. Call (800) 888-
1622.

July15 Introduction to Dryclean-
ing one-week course at the
Drycleaning and Laundry Insti-
tute, Laurel, MD. Call (800)
638-2627.

July17 Brad Friel Memorial
Clean Classic, sponsored by the
North East Fabricare Associa-
tion. Cyprian Keyes Golf Club
in Boylston, MA. Call (603)

635-0322.
July22Advanced Drycleaning

two-week course at the
Drycleaning and Laundry Insti-
tute, Laurel, MD. Call (800)
638-2627.

July29-August2 Radical
Drycleaning/Stain Removal,
five-day course sponsored by
the Neighborhood Cleaners As-
sociation, Bronx, NY. Call
(800) 888-1622.

July31-August3 Textile Care
Allied Trades Association an-
nual conference. Ojai Valley

Inn & Spa, Ojai, CA. Call
(813) 348-0075.

August2-4 Midwest Drycleaning
and Laundry Institute annual
convention, Cincinnati, OH.
Call (765) 969-5745.

August3-4 Pressing and Finish-
ing, two-day course sponsored
by the Neighborhood Cleaners
Association, Bronx, NY. Call
(800) 888-1622.

August18Advanced Stain Re-
moval and Bleaching course
sponsored by the Neighbor-
hood Cleaners Association,

Bronx, NY. Call (800) 888-
1622.

August9 Minnesota Cleaners As-
sociation annual meeting,
Treasure Island Resort, Welch.
MN. Call (763) 213-3231.

August19 Introduction to
Drycleaning one-week course
at the Drycleaning and Laundry
Institute, Laurel, MD. Call
(800) 638-2627.

September14 Day of Education
sponsored by the Illinois Pro-
fessional Drycleaners and
Launderers Association, 1901
Landmeier Rd, Elk Grove Vil-
lage, IL. Call (800) 462-4732.

September17-19Textile Rental
Services Association annual
conference, Hyatt Regency
Boston Harbor, Boston. MA.
Call (703) 519-0029.

September19-20 Wisconsin Fab-
ricare Institute Dry Cleaning
Expo. WFI offices, Milwaukee,
WI. Call (414) 78-0640.

September21-22, 2019Green-
Earth Workshop, Kansas City,
MO. Call (816) 944-3431.

September22 Technical Training
at the Counter for Customer
Service Representatives course
sponsored by the Neighbor-
hood Cleaners Association,
New York NY. Call (800) 888-
1622.

September22-25 Independent
Textile Rental Association an-
nual convention. Hyatt Re-
gency Tamaya Resort & Spa,
Santa Ana Pueblo, NM. Call
(706) 637-6552.

September25-27 Texcare Asia,
Shanghai New International
Expo Centre, Shanghai, China.

October5Rocky Mountain Fab-
ricare Association, Fall Confer-
ence, Marriott Hotel in the
Denver Tech Center. Call (970)
330-0124.

CONTACT DON DESROSIERS
Over 40 years of experience in dry clean operations, 

617.207.5218  I  TAILWINDSYSTEMS.COM

WANT TO IMPROVE 
YOUR PLANT’S 
PRODUCTIVITY?
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(816)  739-2066
To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads

Text Label Printer
Permanent Clothing 
Label Cartridges 
Eliminate paper tags 

Scanner/barcode
Pre-printed sequentially numbered 
heat seal barcode 
labels in one 
day, Four sizes 
with or without 
a side stripe

Heat Seal Presses
You Deserve the Best! The Ultimate Heat Seal Machine
  Choose from 3 models, 7 interchangeable   
   lower platens, single or dual heat
        115V or 230V    2 Year Warranty
           Proudly Made in the USA • Built to OSHA Standards

Save Time, Labor 
and Money 

with EzProducts

Stop Shaking Out Shirts 
Genuine MBH Rope-Ties 
& Zip-Ties
Five Colors available for special handling, 
finishing or routes

Molly the 
HangerDolly 
Easily store 
and transport 
500 hangers

EzLabelOff 
Removes heat 
sealed labels from 
most fabrics

Toll Free

877.906.1818
www.ezpi.us

GreenEarth Cleaning helped mark its
20th anniversary and Earth Day in the form
of a clothing drive benefiting Big Brothers
Big Sisters as well as other regional non-
profits.

“Celebrating all that our planet provides
us has been a fixture of GreenEarth Clean-
ing since the formation of our company 20
years ago,” said Tim Maxwell, president of
GreenEarth Cleaning. “With the growing
issues surrounding the disposal of waste
associated with fast fashion, we felt that
collecting clothing for charities fit our net-
work’s focus on sustainable garment care.”

From Connecticut to Colorado to Cali-
fornia, 140 affiliated retail locations opted
in to the GreenEarth Cleaning 20th An-
niversary Earth Day Clothes Drive for the
month of April, racking up a combined do-
nation of 20,000 pounds and counting —
an average of 150 pounds per store.

At the GreenEarth home office in
Kansas City, MO, the team partnered with
Big Brothers Big Sisters of Kansas City as
well as local taproom Bier Station for a
one-day clothes drive event of their own
on April 20 to make up their contribution.

Patricia Shaffer, owner of Shaffer Dry
Cleaning & Laundry in Tucson, AZ, works
with Big Brothers Big Sisters of Southern
Arizona year-round already, so she didn’t

think twice about holding a clothes drive at
her stores.

“Every day is Earth Day when you re-
cycle your clothing at any of our nine loca-
tions,” Shaffer said. “Good for the Earth
and good for the kids — what could be bet-
ter than that?”

Jim Gilligan of Snedicor’s Cleaners in
Howell and Brighton, MI, has the same
philanthropic mentality as Shaffer. He col-
laborates with the LACASA Center every
spring and fall to host Cinderella’s Closet,
which is set up as a boutique to offer low
cost, gently worn gowns to high school
girls, all proceeds benefiting the local non-
profit’s initiatives to protect and advocate
for survivors of child abuse, domestic vio-
lence and sexual assault.

Jumping on board the collective effort
for the Earth Day Clothes Drive and sup-
porting LACASA again he viewed as a no-
brainer.

“Participating in the GreenEarth Clean-
ing 20th Anniversary Earth Day Clothes
Drive and collecting clothing for LACASA
clients merged beautifully with our core
values of helping the less fortunate in our
community and caring for planet Earth,”
Gilligan said.

OXXO Care Cleaners, which has 45
franchises all exclusively using GreenEarth

and has been a GreenEarth Member since
2001, was among the participants. 

“Together we care for human beings and
for the environment,” he said. “Also similar
to GreenEarth®, OXXO is very active in
the local communities in which we operate
to help promote sustainability, so our par-
ticipation in the recent clothing drive was

logical.”
Other participants included Bridgestone

Cleaners, Brooklyn, NY; Colonial Cleaners,
Minneapolis, MN; Dry Cleaning Central,
Winston-Salem, NC; Dry Cleaning Station,
Owasso, OK; Dutch Girl Cleaners, Red-
lands, CA; Eagle Cleaners, Rochester, NY;
El Dorado Cleaners, National City, CA;
Fashion Cleaners, Omaha, NE; GreenEarth
Cleaners, Castle Pines, CO; Greenest
Cleaners 4U, San Jose, CA; Jones Cleaning
Center, Fresno, CA; Lapels Dry Cleaning,
AZ, CT, MA (42 locations); Martinizing
Dry Cleaning, Royal Oak, MI; Martinizing
Dry Cleaning, Santa Fe, NM; Martinizing
Dry Cleaning, Wichita, KS; Oakwood
Cleaners, Nashville and Hermitage, TN;
Pratt Abbott Garment Care, Greater Port-
land, ME; Ray’s Custom Cleaners, Fort
Worth, TX; Revolution Cleaners, Denver,
CO; Summit Cleaners, Briargate, CO;
Swiss the Greener Dry Cleaners, Dallas,
TX; and Veribest Cleaners, San Diego, CA.

Lapels clothing drive backs Big Brothers Big Sisters
Lapels Dry Cleaning annual clothing drive to benefit the Big

Brothers Big Sisters Foundation collected nearly 15,000 pounds
of garments this year.

For 16 years, Lapels Dry Cleaning has held an annual cloth-
ing drive to benefit the Big Brothers Big Sisters Foundation in
April.

“We really can never say enough about the generosity of our
customers and the effort Lapels Dry Cleaning franchise owners
put into this drive each year to make it a success. This drive is
such a rewarding event in which we really demonstrate the
power of being part of the local neighborhoods that we operate
in,” said Kevin Dubois, CEO of Lapels Dry Cleaning. “It’s

really become a pride thing with our owners and it’s great to see
one of our newer franchise owners, Lan Nguyen of Lapels Dry
Cleaning of Wilmington on Main Street, collect the most.”

In addition to Wilmington, Nguyen also has Lapels locations
in Concord and North Andover. Nearly four dozen Lapels Dry
Cleaning locations collected clothing for the drive.

The clothing donated to Big Brothers Big Sisters Foundation
is then sold in bulk online, at auctions, at high-end thrift stores,
consignment stores and at universities. The net proceeds from
these sales go to support Bigs Brothers Big Sister Foundation’s
mentoring programs for girls and boys across this year’s partic-
ipating states of Massachusetts, Connecticut and Arizona.

At the GreenEarth home office in Kansas City, the team partnered with Big
Brothers Big Sisters of Kansas City as well as local taproom Bier Station for
a one-day clothes drive event on April 20.

GreenEarth collects clothes for Earth Day
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Newhouse Specialty
Company, Inc.

Call 877-435-3859 for a
Newhouse Catalog or go to

www.newhouseco.com
to download and print a page.

High quality products for Drycleaners
and Garment Manufacturers.

Serving our customers since 1946.

Equipment and Supplies 

Without-A-Trace: Chosen the best in
the U.S. by the Robb Report. Over 50
years experience. Experts in silk, knits,
French weaving and piece weaving.
For more information, please view our
web site: www.withoutatrace.com.
3344 West Bryn Mawr, Chicago, IL,
60659. 1-800-475-4922                      

Reweaving
Services

Market Place

QuALITy REBuILT 
EQuIPMEnT

BUILT TO ThE hIGhEST
STANDARD AT

AFFORDABLE PRICES
Phone: 757/562-7033.  

Mosena Enterprises Inc.
PO Box 175

26460 Smith’s Ferry Rd.
Franklin, VA 23851

richardm@mosena.com

www.mosena.com

Destroys
• SmokeOdors
• Pet Odors
• Food Odors
• Mildew
Removes
Odors From:
• Clothes
• Rugs
• Drapes
• Furniture

Dry Cleaner’s Special!
www.sonozaire.com
Call 800-323-2115
for nearest
distributor

Business Opportunities
Sell Your Drycleaner

New Jersey
Pennsylvania
Delaware

Patriot Business Advisors
Phone: 267-391-7642 • Fax: 800-903-0613

broker@patriotbusinessadvisors.com
patriotbusinessadvisors.com

Turn your assets into cash! Sell your
drycleaning business or your unused
equipment with National Cothesline’s
classified ads  for just $1.70 per word.

Catalogs

Plant
Design

Expanding? Consolidating? Reno-
vating? Relocating? We provide cost-
saving plant layouts. Visit
www.drycleandesign.com. Email: bill-
stork@drycleandesign.com. Phone
618/531-1214.
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Links to all are listed at www.natclo.com/ads

July 2019

A.L. Wilson.......................30
Blue Ocean ........................3
Cleaner Business System29
Cleaner’s Supply..............38
Columbia/ILSA ...................7
DC101.com ......................25
Diamond Computer..........38
Ehrenreich & Associates..38
European Finishing....18, 28
EZ Timers.........................22
EZProducts ......................37
Fabricare Systems.....14, 15
Firbimatic .........................31
Forenta.............................13
Frankford Machinery ..........3

Fulton Boiler.....................17
Garment Management .....26
Iowa Techniques ................8
Itsumi ...............................21
Mosena Enterprises .........38
Mustang Enterprises ..........9
Newhouse Specialties......38
NIE Insurance ....................5
North American Bancard..23
Parker Boiler ....................39
Patriot Business Advisors 38
Permac Parts Depot ........38
Poseidon Textile Care

System.........................16
PROS Parts .....................38

Realstar............................20
Renzacci USA..................35
Route Pro.........................37
Sankosha ...................10, 11
Seitz 

The Fresher Company.19
Sonozaire.........................38
Steiner Atlantic ...................3
Tailwind Systems .............36
Trevil America ..................40
Trolley Bearing.................32
Union ...............................27
Unipress.......................2, 33
Unisec ........................12, 24
Yamamoto of N.A.............34

Index of Advertisers

To place your classified ad, download the pdf form 
at www.natclo.com/adform 

or e-mail info@natclo.com or call (215) 830-8467.

Leather
Cleaning

Leather Master is a nationwide whole-
sale leather cleaner located in Chicago
but providing mail-in service for
drycleaners from the West Coast to the
East Coast, from leather and suede
jackets to Ugg boots, purses and even
wedding gowns. For more information,
please visit our website at www.suede-
cleaners.com, call 800/240-0107 or
email us at JohnConway@suede-
cleaners.com.

Miss an issue?
Looking for an article?

Want to connect to the industry?
Point your web browser to
www.natclo.com

• Complete text of the current issue.
• Back issues to 2014 with search
capabilities

• Links to hundreds of industry web sites

Find the right person for the job.
Don’t limit yourself to the “usual sus-
pects.” National Clothesline classified
ads are read by thousands of industry
professionals and reach a nationwide
audience for just $1.70 per word.

Diamond Cleaners 
Computer from

$39/mos
800-298-5968

Attn: Drycleaners  & Allied Trades
SAVE SERIOUS $$$$

• Business Exit Strategy & Sale
• Business Fair Market Value
• Business Environmental Issue
• Business Strategic Thinking

We have the unique experience of Drycleaning
Hands-on Management, Business Brokerage &

Management Consulting to HELP YOU!

Contact Richard at 301-924-9247
or Richard@EhrenAssoc.com



JULY, 2017 / NATIONAL CLOTHESLINE / PAGE 39

To learn more, see the Index of Advertisers on page 38 or visit www.natclo.com/ads



Tensioning Blouse/Shirt/Jacket/Form Finisher
• Sizes From 0 Petite To 3 XL and larger
• Blouses, Shirts, Jackets, Labcoats
–Wet or Dry

• Dual, Rotating Front Clamps
(Patented System)

• One Heated For Wet Shirts/Blouses
• One Unheated For Drycleaned
Shirts/Blouses

• Front Clamps Pivot & Rotate

P.O. Box 127 - Mamaroneck, NY 10543
Telephone (973) 535-8305
E-Mail: info@trevilamerica.com

Toll Free (877) TREVIL 1
www.TrevilAmerica.com

The Future Is Here!

The Venice Wetcleaning System by Imesa gives
you complete control over the washing and drying
cycles providing superior results.

When paired with Trevil tensioning equipment you
will have everything you need to e<ectively clean and
press virtually every type of garment.

PRINCESS
ULTRA

The =rst machine that can =nish the entire pair of pants
INCLUDING THE CREASE with one operator at a level of
quality superior to conventional equipment.
• For All Types Of Pants;
– Creased Or Uncreased
– Pleated Or Unpleated
– Men’s Or Ladies

• No Experienced Operator Needed
• Requires Less Floor Space Than Conventional Equipment
• Rotating Cu< Clamps For Creased/Uncreased/Flat Front Finish

PANTASTAR

No Need To Disconnect & Store Unused ClampNo Need To Disconnect & Store Unused Clamp
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