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Huge banners hang on the back wall of Hilltop Cleaners, designed to draw customers of the upscale Gelson’s Market in Encino, CA. Owner Ben Kohan
had long pondered how to get the market’s customers to come to his cleaners and this was his answer.

For a long time, Ben Kohan, owners of Hilltop Cleaners in Encin, CA, had pondered how to get customers of
upscale supermarket Gelson’s, to drive half a block further to his cleaners.
The answer, he decided, was to get right into the faces
of the customers of the market, which has a reputation
for celebrity clientele and pricey imported foods.
He commissioned four huge banners to hang on the
back of the cleaner’s building adjacent to Gelson’s parking lot.
“We use lots of posters and banners inside our plant
to promote our services and some of them are up to five
feet tall since we have high ceilings,” said Kohan. “But
filling a 95-foot long wall is on a whole different scale…
literally.”

Turning to his marketing consultant/graphic designer,
Larry Siegel, who has helped Hilltop with branding since
2010, it was determined that “playful” illustrations would
convey Hilltop’s core messaging: name recognition; environmentally-friendly; tailoring; and being open
24/7/365.
“Then Ben said to add some ballet graphics, too, since
the cleaners leases part of its building to a ballet studio,”
Siegel said, noting that what could have been a hurdle
turned into a visual thread that tied the first banner to the
last.
Anchoring the first 20' x18' banner with an illustration
of a “retro” woman hanging clothes on a clothesline that
Hilltop had used in promotions eight years ago, the banners had elements that linked them together: the clothes-

line started in the first banner ended in the second; running dogs and clouds appear in the second banner and
continue into the third; and ballet figures in the first banner are the focal point in the last.
A huge red directional arrow on the fourth banner
leaves no doubt as to where Hilltop Cleaners is located
and that it is open 24 hours a day.
The banners were installed in late May and they are
definitely having an impact, according to Raquel Toledo,
Hilltop’s office manager. “Nearly every day CSRs tell
me comments from customers relating how the banners
are attention-getting and cute. Definitely the desired result,” she said.
Kohan has advice for any cleaner with a big space to
fill: “Be bold. Be creative. But, mainly, do something!”

Making the best out of the worst
As a man who regularly moves back and
forth between three very different lives,
Chuck Horst still isn’t quite content. Instead, he continues to look for new challenges to occupy his time.
At times, he’s a professor of Astronomy
at San Diego State University, and at other

times, he develops apps and software for
his software company or oversees his family’s 61-year-old business, Margaret’s
Cleaners of San Diego, CA.
Now, he is trying to expand the scope of
his drycleaning company by helping cleaners from all over handle specialty items.

“Now we are starting to do a fair amount
more with other drycleaners, about 20
drycleaners now send us predominantly
handbags, leathers, some of the real, real
high end wedding gowns and some of their
problem garments, but the bulk of it is
handbags and leathers that make up proba-

A mold-encrusted leather jacket was made like new by the restorationists at Margaret’s Cleaners.

bly a little over 50 percent of what comes
in from other drycleaners,” noted Horst.
“That’s been our whole purpose in life
is to differentiate ourselves and not try to
take away the work from the more typical
drycleaner, not trying to compete with the
typical drycleaner, just do the other stuff,”
he added. “Everything is done here by people who are highly trained.”
Margaret’s has about 100 employees altogether with five locations including a
23,000 sq. ft. processing facility. They have
a full-time re-beading specialist, multiple
seamstresses, a full-time cobbler and several leather cleaning experts on staff.
However, having the right employees to
handle special garments is not enough;
Horst also insists on using the right equipment... and not just being able to process
several solvent options such as GreenEarth,
Continued on page 8
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Another marketing method to consider

As the old cliche goes… a picture is worth a thousand words. With inflation and a changing culture, it may be worth
much more than that these days. Prehistoric humans once communicated via cave paintings long before the first form of
written symbols as language began to surface. Today, humans still foster their love of communicative imagery; they are far
more likely to watch TV than read a book. After all, there are hundreds of channels available and watching a television
program doesn’t require as much effort or attention span. We have become more and more image-oriented, which explains the
extreme popularity of emojis, selfies, memes, SnapChat, YouTube and Instagram.
While drycleaners are starting to catch up on social media technology like web sites and Facebook, they are still lagging
considerably when it comes to faster image-sharing programs like Instagram, for example, that are embraced more by younger
Americans. This is a mistake. As communication tools go, it has incredible potential. According to Omnicore Agency, statistics
updated last year indicated that there were 77.6 million Instagram users in the U.S. and 59 percent of internet users between
the ages of 18 and 29 and 33 percent of the users between 30 and 49 use it.
Other industries and businesses have capitalized on this market already as there are over 25 million business profiles on
Instagram (according to the company) and over 200 million users visit a business profile at least once a day. When you factor
in that drycleaners have had difficulty connecting with Millennials (who are now the largest generation that comprise the U.S.
workforce according to Pew Research Center), it is certainly worth exploring.
It’s time to create a business Instagram account. Use the platform to showcase your expertise from stain removal tips to a
picture or video of an expensive wedding dress or difficult cosplay costume or mascot head — whatever interesting item has
come through your plant lately. In other words, show your services in action in a quick, concise format. Post customer
testimonials and inspire followers with brief success stories. Use the technology to connect with potential customers and build
a relationship... even if it is largely a visual one. At least you know that visual communication is more popular than ever and it
is more unforgettable, especially to those who comprise the largest percentage of your potential marketplace now and in the
future.

Changing times means time to move

Much has changed in the technology of drycleaning over the past 20-some years: many new cleaning solvents, advanced
wetcleaning systems, widespread use of point-of-sale computers, better and more efficient finishing systems, new chemical
formulations to meet environmental requirements, automated sorting and bagging equipment… the list goes on. And, of course,
the ubiquitous Internet, which has profoundly changed the way businesses and customers interact.
Still, if Rip Van Winkle had been working in a drycleaning plant when he fell asleep in 1995, he’d probably pretty much
recognize the business for what it is upon awakening in 2018. Plant layout is basically the same, the machinery, though more
advanced, looks like it did when he fell asleep and, after an updating tutorial, he’d feel pretty much at home and be ready to
get to work.
NATIONAL CLOTHESLINE has chronicled all these changes over the years. During that same time, the other business we are
involved in — printing and publishing — has undergone even more extreme changes. Gone are the typesetting machines,
darkroom cameras, paste-up easels and layout boards, waxers, opaquing tools, and the small army of people it took to put all
the parts and pieces together for what would become a printed newspaper.
If Rip Van Winkle’s brother had been working for NATIONAL CLOTHESLINE and fell asleep in 1995, he’d look around after
waking today, rub his eyes and ask, “What happened to everything and everybody?” All that equipment has been replaced by
computers and the software that lets one or two people do the work done by many in the past. That makes it possible for us to
do our work in much less space than what have been using since 1995.
So it occurred to us that we don’t really need all the space we have been renting over the years. In fact, it looks like we
need maybe only about a third of that space. As a result, we are moving — after we get rid of all the stuff we no longer use or
need. We’re only moving a couple of blocks down the street. Our telephone and fax numbers will remain the same as will our
email addresses, so nothing will change except our mailing address. And even that will still have the same zip code. But our
next issue will be produced at our new location and, if you want to send us mail or pay us a visit, that new address will be
1001 Easton Rd., Suite 107, Willow Grove, PA 19090.
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Controlled chaos

t’s always wise to set good goals and
FabriCoach Jim Groshans certainly
aims high with his plans for the future: “I want to coach one of my teams
to a national championship,” he said,
laughing.
Of course, his “teams” are his clients
and there might not be a drycleaning
national championship, but there is
definitely success that can be measured
and he hopes to lead as many drycleaning companies as he can up to the top
of that scale.
After spending a lifetime in
drycleaning, Jim certainly has the experience and knowledge to help cleaners improve, but he doesn’t consider
himself simply a trainer.
“It’s not about me transferring that
knowledge. It’s about interaction and
getting people involved and that’s really when people learn,” he explained.
“Everything I do is about coaching.”
He teaches and inspires, as well as
offers “plays” for the many situations
a business might face. He seeks to
transform employees of all different departments into one smoother running
team and, like any good coach, knows
when to sit on the sidelines and let
players do what they do best.
“You have to have a good buy-in,
just like a good coach does for a good
sports team. I’m a huge college football
fan so I’ve studied a lot of good coaches
and great coaches and that’s really the
difference. It’s getting the most out of
your players, the most out of your
team,” he added. “It’s collaborative. It’s
two-way interaction. I find that a whole
lot better because everything I do with
all of my programs is talking about
team building.”

verall, he worked for the company for 26 years, including special projects that took him all
over the U.S. and in Europe, South
America and the Caribbean. Last year,

O

He also maintains a strong relationship with DLI and serves as an educational instructor. He spends about ten
weeks out of the year at their headquarters in Laurel, MD.

n top of that, he has been a recent speaker addition to the regional drycleaning trade show
circuit. This suits him well as he is a big
proponent of the industry.
“Leading by example is a good
motto to follow,” he said. “Why would

O

www.fabricoach.com

I

North Carolina was very good to
Jim. After all, he met his wife-to-be,
Yancy, and enjoyed his job quite a bit,
but he later transferred to south Florida
where he eventually was part of
Streets’ management team for seven
years.

ong before his recent role as the
FabriCoach, Jim learned about all
things drycleaning growing up
around his family’s business, Sauk Valley Cleaners, in northern Illinois.
“So, I learned everything for the
BOH (back of the house) from my father and the service (front of the house)
from my mother,” he said. “I learned
every aspect of the family business,
everything from front to back. But my
stain removal education was through
IFI, which as you know now is called
DLI, and it was all on cassette tapes
and everything was mailed back and
forth.”
Jim worked at the family cleaners
until he was 26 when he was hired by
R.R. Street & Co., Inc. His first technical
services and sales territory was in
North Carolina.
“There’s nothing like a Yankee moving to the South,” he joked. “It was one
of the best moves I’ve ever made in my
life.”
Jim enjoyed working for a leading
manufacturer whose products were
proven to work and who was willing
to invest back into the industry that
supported them. It was a great learning
experience.
“When I was in sales, I really did
not know the price of the products. I
didn’t sell products based on price,” he
recalled. “I didn’t even look at myself
as being a salesman. I understood the
value of building and maintaining relationships and the products, basically
at that point, sold themselves.”

L

that all changed.
“I was ready for a new challenge. It
was something I had thought about,
but I wasn’t sure what that new challenge was going to be,” he recalled.
He thought of leaving the industry
but didn’t want to leave all of his contacts and relationships behind. “It just
didn’t feel right,” he added.
While mulling over his options, Jim
kept going back to something he had
read in a book called Good to Great by
author Jim Collins.
In it, Collins uses an analogy for success that says the company you work
for is a bus and you need the right people in the right seats to move forward.
Business leaders are the bus drivers
who get things rolling and steer its direction.
“I wanted to take a bus that was
moving in a direction that I am passionate about,” he noted. “I decided
that I wanted to start my own company.
I wanted a coaching role and I wanted
it to be team-based. The end result that
came out of this is that I ended up driving my own bus.”
As Jim remembers it, the decision itself might not have been easy, but the
transition to make it happen was.
“All due to great support from my
wife, family, friends and industry associates,” he explained. “It all goes back
to managing and respecting relationships. It’s always about people.”

s the FabriCoach, Jim’s two most
popular coaching programs are
Technical SOILutionsSM (engineering and operator coaching and focussing on equipment processes) and
Customer Service (a team-based approach to achieving excellence).
He often coaches for the hospitality
industry, such as high end resorts and
cruise ships, to help them upkeep their
drycleaning equipment and clean more
effectively and odor-free.

A

FabriCoach
Jim
Groshans

you suggest clients or customers to invest in their education through industry schools or certifications if you don’t
do it yourself?
True to his word, Jim has obtained
all three DLI certifications: CPD (Certified Professional Drycleaner), CPW
(Certified Professional Wetcleaner and
CED
(Certified
Environmental
Drycleaner).
One strength that helps him reach a
wider range of clients is that he tries to
remain product neutral.
“I have reached out to all of my former competitor companies and let
them know that I’m working with DLI,
we are updating training materials or I
will work with them to collaborate on
different kind of spotting events and
different kind of coaching events,” Jim
said. “It’s amazing the results I’ve gotten back from all these different companies who were my competitors in the
past.”

ike any good coach, Jim has a playbook on hand — a plant flow chart
— that helps operators control the
chaos of the complicated cleaning
process, from check-in to production
and then back to the customer.
“The plant flow is about where you
are on the team. So, if we’re talking customer service we’re at the front, or the
driver with routes. I show how they
will impact the rest of the team in the
back,” he emphasized. “If we’re talking
about stain removal or drycleaning, I
show you your position in the team
and how you impact the finishing, how
you impact the front counter if you
don’t press the garments properly. The
flow chart is kind of a cornerstone to
all the training programs because that’s
how I train the team — by showing
how everybody communicates here.”
As an example, Jim noted that you
can have a well-trained customer service staff and the best POS computer sys-

L

tem available, but it still boils down to
properly exchanging vital information.
A customer may inform the CSR there
is a coffee stain on a shirt, but are they
asking the right follow-up question: Do
you put anything in your coffee? If they
add cream, that’s two different stains,
he explained.
“I call it being disruptive. It doesn’t
allow the garments to flow through the
plant. You know every time we touch a
garment, there’s a cost associated with
that,” he said. “ So, if we touch the gar-

ment up front. We check it in. We put a
tag on there saying there’s coffee and
cream on the shirt. It gets sorted properly. The stain gets removed properly.
We process it. We finish it. We do inspection, assembly and bagging and
out it goes. If it’s the right flow — if it
isn’t disruptive — we make money.”

haos can happen at any time in
the cleaning process, but Jim
coaches teams to be united in an
effort to sidestep any avoidable problems. That way, cleaners can focus on
what their customers need the most.
“We need to be absolutely certain
that we are providing a product, garments in this case, in a like new, readyto-wear condition on a consistent basis,” he asserted. “We need to provide
a product that the consumer cannot get
at home and I can’t stress that enough
because our biggest competition isn’t
necessarily the cleaners down the
street. It’s the home washing machine.
The average consumer, in a lot of cases,
can do as good of a job as a professional, a fabric care specialist. We need
to make sure that we are doing our absolute best.”
While the overall volume of
drycleaning isn’t what it used to be,
Jim is still confident that the industry
has a strong future.
“There’s a reason why drycleaning
has changed, but the service will be
there. It’s a matter of: Is it going to be
the same? It will never come back. I
don’t care what anyone says,” he said.
“It’s just not coming back to where it
was in the heyday, but it will always be
there.
“The thing about it is, we’re not
drycleaners anymore. We’re stressing
the fact that we are first and foremost
in the people business and we just have
to clean things. Everybody’s diversifying and that’s exactly what needs to be
done.”

C
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The Evolution of Clean
Join these satisfied customers...
Hear what they have to say...
“This is my third Columbia, they never cease to amaze me.
Each generation
gets better and
better with their
engineering design
and maintenance. It
puts this end of my
business on cruise
control!”

~Kurt and Drew Skasik, Skasik’s Quality Dry Cleaners
“Ten days ago we made the transition from a Columbia perc
machine to a Columbia
SENSENE machine.
Having been a perc
operator for so long, I
was very nervous about
making the move.
Fast forward 10 days,
I can honestly say I am
very happy with the
purchase! The learning
curve is minimal, the
solvent does the job as
advertised, we are down
to 4 spotting chemicals, the running cycle is just a little bit longer
than perc, the clothes come out soft and the colors are vibrant. And
when you open the door at the end of the cycle, instead of getting
a blast of perc, you get a pleasant and refreshing smell.”
~Craig Ford, Owner/Operator, SeaBreeze Cleaners

“I’ve been in the drycleaning
business for 28 years, always using
perc. I have been searching for an
alternative solvent for the past two
years. After researching Sensene,
visiting plants running with
Sensene for the past few months, it
has been beyond my wildest
expectations. It’s better than perc!
As the owner of Ruthie’s Cleaners,
Owasso, MI, I am a hands-on
operator and the one that has
always done the cleaning. This
solvent is just phenomenal. This is my second Columbia machine. In
23 years Columbia has always been the leading company in
technology and my new Columbia is a testament to that fact.”
~Robert Marks, Ruthy’s Cleaners

“Having finally bought my
Columbia I can honestly
say I’ve entered the 21st
Century. This machine
produces
exceptional
cleaning and is efficient,
whites are white and I
don’t have to worry about
anything after I hit Start.
My only regret is having
waited so long!”
~Mike Ingalls, Iron Mike’s Cleaners

Visit us at CCA’s Fabricare
in Long Beach • Booth 217
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modified alcohols
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IDC takes annual convention to Jakarta
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Jakarta, Indonesia, will host the International Drycleaners Congress for its convention Sept. 21-24.
The convention will open with a Welcome Reception from 7:30 to 10 p.m. on
Friday, Sept. 21 at Alila Hotel SBCD, the
host hotel for the convention. A buffet dinner will be provided and there will be a violin music performance from Mia Ismi, a
woman who describes herself as “big
dreamer, art lover, and music junkie. “
The convention will have its formal
opening the following day at 9 a.m. by the
IDC President Marcus Taslim and the IDC
Executive Director Chris Tebbs.
Following this delegates will leave by
bus for an all-day Jeeves Factory and Valet
Shop Tour.
After returning to the hotel for a short
break, delegates will leave for the cultural
dinner at Tugu Knstring Paleis, a center of
art exhibitions and other events. It also
houses a gallery/shop that features art
works, jewels, lifestyle products and other
design items, a fine restaurant, a grand elegant lounge as well as a teahouse.
“Meeting the Challenges of the Emerg-

ing Market Environment” will be the theme
for Sunday’s program.
The first speaker will be David Bingei,
managing director of Fidelitas Capital Pte
Ltd. He has been a director at PT Intanwijaya Internasional Tbk since June 2011. A
seasoned business executive, his accomplishments spanning 23 years have included
key strategic and executive roles in structured finance, project finance, mergers and
acquisitions, debt capital markets, and business advisory services in emerging market
environments.
The second speaker will be Bobby Patel
of Kona Cleaners, BeCreative360 and
CRDN California. He was born in India
and emigrated to the United States during
his formative years. A graduate of California State University in Long Beach with a
degree in engineering, he purchased Kona
Cleaners, a drycleaning business based in
California.
Kona Cleaners has grown under his
leadership and now has 14 different locations throughout Southern California.
In 2013, he founded BeCreative360 with
Dave Troemel and Bryon Eser and cur-

rently serves as its marketing director.
Next to speak will be Musa Widyatmodjo, fashion designer of PT Musa Atelier. He graduated from Drexel University
with a Bachelor of Science degree in 1989,
majoring in Fashion Design and started in
the local fashion industry after he was
named a finalist in the 1990 fashion designers competitions.
Musa then set up his own company, PT
Musa Atelier, which houses three units:
Musa Widyatmodjo, an exclusive for custom-made collection; M by Musa, a readyto-wear line; and Musa Co. for a collection
that features exclusive uniform designs.
The final speaker will be Chris Halim,
owner of Style Theory Jakarta, a company
that rents designer dresses and provides a
subscription-based clothing rental service.
Following these speakers, reports will
be presented from around the world on the
latest developments in the textile care industry, including a report on global trends
and the future perspective of a fast-changing industry from CINET, the International
Trade Association for the Textile Care Industry, which is supporting and promoting

this convention to its members.
The conference will close by 5:30 pm
for delegates to have a break before the
gala dinner in the Master Studio at the Alila
Hotel. The opening ceremony will be at 7
p.m. followed by dinner at 7:30 p.m. Following the dinner there will be musical entertainment.
On Monday there will be a Jakarta city
tour that will include the Jakarta Textile
Museum.
An optional four-day tour of Bali will
be offered on Tuesday, September 24.
The convention registration fee is $630
per person. The optional tour on Monday
is $165 and the post-convention tour to Bali
is $800.
Hotel room rates range from $63 to $195
per night.
Japan Tour Services is handling all registrations from its office. Copies of the registration form can be obtained through IDC
Secretariat, (403) 685 4755 or by e-mail at
interdryclean@shaw.ca, or on-line at
www.idcgroup.org. Completed forms
should be sent to either JTS or IDC as
shown on the registration form.

Making the best out of the worst
Continued from page 1

Greenjet, DF-2000, K4 and wetcleaning on site. Sometimes he
has to be a little more creative.
Horst, who holds B.S. degrees
in Physics and Mathematics from
Westminster College in Pennsylvania and a Master’s in Astronomy from San Diego State University, once worked with General
Dynamics as a materials tester and
researcher. He participated on
some amazing projects in his
younger days, including space

shuttle work and the Hubble telescope.
So, whenever he discovers that
the machinery available cannot do
everything he wants it to, he simply designs new equipment.
“We make a lot of our own
equipment, particularly the treatment cabinets. We even make our
own spray booths, equipment like
that,” he said. “We have modified
sweater boards so they have automated timers so they have the
right amount of steam and such.
We make our own drying cabi-

nets.”
Horst has also designed his
own software that takes pictures
of every step in the cleaning
process so everything is documented thoroughly.
“Everything is photographed in
our plant numerous times. I have
a patent on how we do the photography,” he explained. “We photograph everything many times so
we have the incoming condition,
we have after it’s cleaned, as it
going through inspection. I
haven’t had a claim on a handbag

rite-temp Water Chillers ®
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or a bridal gown in like eight
years. Everything typically gets
photographed about 25 times before we even touch it. So, it really
just takes care of a lot of those
types of issues.”
Horst also makes it easier for
drycleaners who are reluctant to
send difficult cleaning jobs in by
offering Facetime and video conferencing so they don’t have to
wait long for a price estimate of
the work involved.
“If something is in really bad
shape they can show it to us to
see if they should bother to send
it or not,” he explained.
Being meticulous and always
looking for new ways to be more
streamlined and efficient are just
a couple of the reasons many of
the best dryleaners in the industry
wouldn’t hesitate to recommend
Margaret’s for its impeccable results.
Richard Aviles of King Garment Care in New York considers
Horst a good friend and tutor and
speculated on why he is so good
at his job: “What’s interesting
about Chuck Horst is he’s not
your typical cleaner. He approaches the drycleaning business
in a very analytical way, in a way
that doesn’t cut corners and in a
way that epitomizes your quality
cleaner.
“Chuck servicing other cleaners in the industry is a testament
to his vision of his own business.
I think it’s super smart of him. I
think it’s responsible and a benefit
to the industry. So many cleaners
would close their doors to a guy
down the block.”
Closing doors is just not
Horst’s style; he prefers to open
new ones (or even build them
himself).
Though he has been in the
drycleaning industry for over 30
years, his tenure began as simply
a way for him to keep busy when
he was temporarily unemployed.
He had grown frustrated with the
inefficient nature of working on
top secret defense projects slowed
way down by stringent security
measures.
Instead, he worked at Mar-

garet’s, owned by his father at the
time, though the business was not
started in the family
The business was originally
founded as Margaret’s Knit
Blocking in 1953 by Margaret
Clutter, a widow who tried to keep
her mind off her son’s capture. He
was a POW in the Korean War.
Eventually, they were reunited,
but that didn’t stop Clutter from
striving for quality and excellence
for 35 years as the head of the
business. In fact, Horst’s father offered to work for free for her for
six months in an effort to prove
that he would take extra care of
the business if she sold it to him.
It’s been in good hands ever
since. The business has unusual,
difficult and cherished items
shipped to them on a regular basis
— all because of its stellar reputation.
“Right now, in house we have
a wedding dress that was
$170,000 and the same customer
brought in another dress that was
worth $125,000,” Horst noted.
“We had one a couple of months
ago… all they would tell us what
that it was well in excess of
$250,000, but they wouldn’t tell
us how much it was.”
With so much on the line,
Horst believes many drycleaners
simply do not have the resources
and experience to handle such
items.
“Any city is going to have
some of these things and it doesn’t
make sense for cleaners in midmarkets to get used to handling
those types of things. There is
some of it everywhere. They may
have a fine beaded cashmere
sweater, things like that. Just feel
free to reach out to us and we’ll
be glad to help out and please customers and they typically don’t
need to worry that we’re going to
steal their customers,” he said.
“We’re not looking for them to
send their suits, their workwear to
us through the mail. It’s just those
odd, one-off pieces. It literally
took us 12 years — we’ve been
doing handbags for 12 years. It’s
taken a long time to get it all down
to a science, but we’re there.”
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SDP-880U Double Legger Press

• Quality creases for both legs of pants

• Can also be used for touch up work and skirt finishing
• Easy to Set Pants
• Has a true middle press with vacuum

USED*

√

Hoyt
Marvel
Columbia
Forenta
Forenta
Hoffman
Ajax

√

√

Unimac
Milnor
Dexter
Forenta
Unipress
Fujistar
Forenta
Ajax
Unipress
Unipress
Fimas
Superstarch
Ingersoll Rand

DF-740UV3 Pants Topper

• Easy garment setting for greater productivity
• Automatic pants cuff clamp unit to insure proper finish
quality
• Manual pre-steam feature to minimize wrinkles

All Equipment Tested Prior to Shipping
Your Satisfaction Assured

DRYCLEANING EQUIPMENT
100 lb. Petroleum Reclaimer
30 lb. Transfer Washer/Extractor
40 lb. Dry to Dry

DRYCLEANING PRESSES
Triple Puff Iron
Utility Press
Mushroom Topper
Legger

LAUNDRY WASHERS & DRYERS
75 lb. Reversing Gas Dryer
45 lb. Washer
55 lb. Washer

LAUNDRY PRESSES

32VB Body Press
3TZ Collar and Cuff
Double Buck w/unloader
54” Apparel Press
CBS Sleever
TD2 Double Buck
NT2 Double Buck

OTHER

Finishing Board
Starch Cooker
5 HP 120 Gal. Compressor

PRICE

$11,000
$3,995
$12,995
$1,100
$2,950
$3,600
$3,200
$2,200
$2,995
$3,800
$3,200
$3,800
$14,000
$3,300
$3,995
$12,995
$18,000

NEW**
EQUIPMENT

Easysec
Forenta
Hoffman
√ Lattner
Forenta
Forenta
Ipso
Bantam
Forenta
Wascomat
LG
Ipso
Electrolux
Forenta
Fagor

DRY CLEANING

50 lb. Hydrocarbon Dry to Dry
Triple Puff Iron
Dry Cleaning Mushroom Topper
15 H.P. Boiler

LAUNDRY

Single Topper
19VS Topper
50 lb. Gas Dryer
Body Press
51” Single Legger
83 lb. Gas Dryer
35 lb. Soft Mount Washer
55 lb. Soft Mount Washer
62 lb. Washer
53” Laundry Legger
60 lb. Washer

PRICE

$30,900
$1,849
$5,795
$11,495
$5,999
$4,450
$3,195
$3,995
$6,300
$3,525
$2,395
$9,995
$7,995
$6,695
$7,295

$1,695
$2,995
$995

√ New Listing • * Used equipment subject to prior sale FOB San Antonio • ** New Equipment FOB Factory

866-734-3644 • www.MustangEnterprises.com
info@mustangenterprises.com • San Antonio, TX

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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Mulberrys entering Dallas market

SOUTHWEST

Mulberrys Garment Care announced last month its entry into
Dallas, TX, the company’s third
market expansion after Minneapolis and San Francisco.

Mulberrys currently operates
ten locations in San Francisco and
Silicon Valley, California, and six
in Minnesota’s Twin Cities of
Minneapolis and St. Paul.

TIP TOP CLEANERS in Ada, OK, purchased a new Columbia
Model HCS Compact 255C3 drycleaning machine through the
GoHard Group. The owners, Janice and Jerald Taylor, are
pictured with Chris Hogard (right), factory representative
for Columbia.

In Dallas, Mulberrys will offer
on-demand service via its mobile
app, including options of one-hour
pick-up and 48-hour return delivery.
Customers can also track their
garments’ cleaning progress and
monitor its location via the app.
Additional services include tailoring and alterations, leather
cleaning and wedding dress
restoration.
Mulberrys’ coverage area in
Dallas will include the neighborhoods of Downtown, Uptown,
Oak Lawn, University Park, North
Dallas, Preston Hollow, and Highland Park and will expand to the
greater Dallas area in coming
months.
In addition, Mulberrys plans to
open four new retail locations in
Dallas over the next 18 months.
Mulberrys storefronts feature
bright and modern decor, free coffee and snacks, and 24-hour drop
boxes.
“Mulberrys is on a mission to
establish the first truly national
garment care brand. Now with locations in the south, north and
west regions of the U.S., we feel
we are well on our way. We look
further to increased expansion

throughout Texas and the country,” said Dan Miller, Mulberrys
founder & CEO.
“Our ability to combine speed,
sustainability and service is unmatched in the garment care industry,” he added. “We are confident that Dallas’s discerning
consumers will embrace our high

quality, eco-friendly, and affordable service.”
The company said it uses
“toxin-free” drycleaning, environmentally-friendly laundry detergents, biodegradable and recycled
packaging and wood hangers.
The company’s website is
www.mulberryscleaners.com.

DRY CLEAN SUPER CENTER in Murphy, TX, installed Innoclean AC600 60-lb. and AC900 90-lb. cleaning machines. KTE’s
Kim Cheol (left) is pictured with Mr. Andy, president of Dry
Clean Super Center.

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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“

T

he beneﬁt of Sankosha equipment is the quality of the
product it produces; never a broken button or touch up.
The most important feature of their equipment is the ease of
operation. We can take a person oﬀ the front counter and put
them on the press. Within a few minutes their ﬁnishing looks
as good as an experienced presser. It’s a one time investment
that pays dividends daily.
Switching my company to Sankosha allowed us to change
our niche. The quality we produce permitted our price structure
to move to the high end of the dry-cleaning spectrum.
~ Steven Toltz
President of Dependable Cleaners
Denver, CO

DF-100U
Rotary Form Finisher

DP-420TU
Utility Legger Press

SDP-880U
Double Legger Press

• Handles various sized garments

• Surface area evenly pressed

• Higher Productivity

• Soft Tensioning Body 2-Step Up Function

• Dual Press Pressure (Hard or Soft)

• Quality creases for both legs of pants

• Body Rotation

• Self Contatined Vacuum

• Easy to Set Pants

• Blower Motor Power Increased by 50%

• Adjustable Dial for Vacuum & Blower

• Has a true middle press with vacuum

DP-610TU
Utility Legger Press

DF-050U
Form Finisher

DF-740U
Tensioning Pants Topper
• New Inverter Option

• Maximum Productivity

• Smaller Body

• New Steam Injection Design

• Flexibility

• Compact Footprint

• Tensioning Cuff Function

• Adjustable Blower/Vacuum

• Operator Friendly Control Panel

• Radiator Upgrade

• Buck Press Steam Switch

• Sleever Pocket

1901 Landmeier Rd., Elk Grove Village, IL 60007
TOLL FREE: (888) 427-9120 • TEL: (847) 427-9120

Visit us at CCA’s Fabricare in Long Beach • Booth 307
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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WRENCH WORKS

Dealing with return pump problems

iving and servicing equipment during the summer
in Las Vegas gives one the
opportunity to deal with heatrelated failures to machinery in
general, and boiler room machinery in particular.
The leading A list celeb on
the hit parade of failure is the
condensate return pump.
Vapor lock or “pump cavitation” (the more scientific
name) is when bubbles of
steam vapor form between the
impellor (rotating part of
pump) and raceway (stationary part of pump) of the return
pump.
This condition prevents the
pump from pushing water under pressure into the boiler.
The most frequent cause of this
condition is probably faulty
check valves.
Check valves allow fluids
(water in this case) to flow in
only one direction. The direction in this case would be from
the return pump into the
boiler.
The boiler water inlet piping as well as the check valves
are subject to both rapid pipe
corrosion and accumulations
of scale.
The reasons for this corrosion and scale are high oxygen
content and elevated levels of
dissolved solids present in the
untreated water.
Untreated or “city water” is
water added to maintain the
proper water level in the condensate return tank. This untreated water is high in dis-

L

solved oxygen content. Oxygen in the water combines
with carbon dioxide to form
carbonic acid which corrodes
and clogs your piping.
Elevated levels of dissolved
solids present in untreated water form scale, contributing to
the clogging of pipes, valves
and boiler tubes.
Soft water and boiler compound are essential in controlling these twin bogeys.
A condition I frequently see
is leaking ball float vales used
to add make-up water valves.
This is often the root cause of
rapidly developing piping failure.
This family of valve uses a
ball-shaped float (similar in
operation to the valve in your
toilet tank) to control the addition of new untreated water to
the condensate return tank.
When these valves leak, and
most do, untreated oxygen rich
water, usually containing high
levels of dissolved solids, continuously bleeds into the return tank, diluting boiler compound and wasting energy by
cooling the condensate return
tank.
Back to the problem check
valves. Scale and debris in the
piping and return tank often
break off and prevent these
valves from shutting completely.
When this occurs, water under high pressure in the boiler
(remember this water is above
the normal boiling point because it is under pressure) is

Visit us at CCA’s Fabricare in Long Beach • Booth 106

forced back through the piping
into the pump.
As the pressure on the
heated water is reduced, the
water flashes (boils) into steam
inside the pump which prevents the pump from pushing
more water (condensate) into
the boiler. Hence, vapor lock.
You can often identify this
problem by the “knocking”
sound coming from the return
tank and very hot piping from
the boiler to the pump. (If the
check valves are faulty, spit
will evaporate in a second or
two on these pipes).
In order to repair this problem, you must shut off the boiler
and blow down until there is no
boiler pressure! Do not do any repairs on a boiler under pressure
under any circumstance!
When the boiler has no
pressure, disassemble the
check valves (you might as
well do them all), clean out any
debris from the valve and any
scale from the valve parts using a wire brush and/or emery
cloth or, even better, soak them
in a commercially available
scale dissolving liquid.
Be prepared for discovering
a lot of damaged piping when
you start repairs in this area.
While you’re knee deep in alligators you might as well clean
the Y strainer between the return tank and condensate
pump.
Another cause of vapor lock
is excessive temperature in the
return tank.
This is generally the result

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

BY BRUCE GROSSMAN

of steam traps sticking open
(blowing through) and allowing a continuous flow of steam
back into the return tank,
thereby raising the water temperature to a point where the
pump becomes ineffective.
The mechanical action of
the pump and extra heat supplied by the pump motor are
enough to heat the water inside the pump to the boiling
point.
Voila! Vapor lock by another
route.

If there are several traps
blowing through, there will be
a continuous stream of steam
from the return tank vent on
the roof.
An easy way to troubleshoot this problem from the
pump point of view is to get a
bag of ice and place it on the
pump (not the pump motor
but the pump where the piping is).
Also, if you have access to
the make-up water valve you
can add cold water to the tank
itself. Within a minute or two
the pump will begin to move
water into the boiler.
Obviously, if this is the
problem you need to find and
repair/replace the faulty steam
traps.
Well dear reader that’s it for
this month. Contact me with
any suggestions for future articles of service questions.
Bruce Grossman is the chief of
R&D for EZtimers Manufacturing, maker of the new EZ Level
return tank water level control.
To prevent boiler scaling and
other damage, the EZ Level return tank water level control replaces that troublesome ball
float valve in the condensate return tank. For saving money on
handling waste, the Sahara and
Drop in the Bucket line of high
purity
separator
water
mister/evaporators provide a
thrifty, legal method to get rid of
the separator water generated
by your drycleaning machine.
For more information, visit
www.eztimers.com.
Address
questions or comments to
bruce@eztimers.com or call
(702) 376-6693.
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SOUTH
Waite’s Cleaners in Mobie, AL, installed an 18-ft. Quicksort
conveyor from Garment Management Systems. Brett McCleod of Garment Management Systems is pictured with Leland Waite of Waite’s Cleaners.

New SEFA program could
cash in unclaimed clothes
A new program that could help
cleaners recover some costs of
dead inventory was presented at
the South Eastern Fabricare Association’s trade show in Birmingham, AL, in June.
Clothing
that
customers
haven’t picked up and is past the
cleaner’s holding period policy
and bailment period for the state
could be turned into cash by program participants.
The program, operated by Unclaimed Baggage Center, will pay
for these clothes to help offset the
lost revenue.

SEFA members who signed up
for the program at the show received bags and shipping labels
to get started as soon as they got
home. Unclaimed Baggage Center
is buying these clothes to sell at
its 40,000-sq.-ft. retail store in
Scottsboro, AL.
The company has been in business since 1970 selling salvaged
items lost in the travel and transportation industries. Unclaimed
Baggage is working with SEFA to
find more diverse sources of unclaimed items.
The program is designed to be

Exhibit at the

8
NEW
LOCAT
ION
CONVENTION AND EXHIBIT
Baltimore Convention Center  Baltimore, Maryland

November 9-11, 2018
Exciting Seminars
Baltimore’s Inner Harbor

 15

minutes from BWI
Aquarium
 Home of the USS Constellation
 Oriole Park at Camden Yards
 Sightseeing hub
 National

Learn About...
Keynote Speaker:
Brian Rashid, Ceo of A Life in Shorts

Smart Social Media Marketing
Digital Marketing on a Shoestring Budget
and How Easy it can be

James Peuster, The Route Pro

Breaking the “I can’t find
good people” Myth

Frank Kollman, Kollman & Saucier, PA

Keeping on the Right Side of
Employment Laws

Jim Groshans, FabricCoach, LLC

The Team Approach to Building
Customer Service Excellence

Download the Prospectus at
www.pdclean.org
Early Bird Pricing Available
Sponsored by the Pennsylvania and Delaware Cleaners Association
For more information: leslie@pdclean.org  www.pdclean.org  800-822-7352
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

SEFA show attendees check
out the new offering from
Unclaimed Baggage Center
as a means to recover costs
from dead inventory.

simple. When a cleaners has more
than 25 acceptable items available, a bag of items is sent to Unclaimed Baggage along with a
form to ensure payment is sent to
the right location. The shipping is
free.
Unclaimed Baggage will open
the bag and pay for any items they
can sell in their store. Any items
that cannot be sold will be donated
to charity or recycled if possible.
The cleaner will not be paid for
items that cannot be sold nor will
the items be returned.
Payment will be made within
90 days of the day the bag is received.
Accepted sellable items are
paid at the following set prices:
• $1 for children’s items,
gloves, scarves, hats, ties, and
other miscellaneous accessories.
• $2 for men’s and women’s
shirts, pants, or skirts.
• $5 for men’s and women’s
coats, jackets, dresses, pairs of
shoes, and handbags.
• $10 for formalwear and wedding dresses.
Bedding, linens, and underwear are not accepted.
The program is just launching
and SEFA will provide more news
and changes to the program over
the next few months. SEFA is piloting this program with DLI and
Unclaimed Baggage Center.
SEFA advises that questions
and comments can be directed to
the company at drycleaning@unclaimedbaggage.com.
The company’s website is
www.unclaimedbaggage.com.

NCALC plans
fall convention
in Raleigh

The North Carolina Association of Launderers and Cleaners
will hold its 2018 annual convention from Oct. 19-21 at the State
View Hotel, Autograph Collection, in Raleigh, NC.
Events will include a Friday
evening dinner social, a Saturday
morning annual membership and
board meeting and a Saturday
evening recognition banquet.
For more information check
NCALC’s
website
at
www.ncalc.org or call (919) 3134542.
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MIDWEST

Zengelers marks anniversaries for stores
Even though Zengeler Cleaners has survived through five generations of the same family and

has been in business for 161 years,
it still works hard to stay modern
and at the very cutting edge.

One priority of the company is
to invest in new technology that
places a high priority on environ-

mental friendliness and its two
newest locations in Long Grove
and Northbrook, IL, are prime ex-

MILD makes plans for Nov. Spot Right offering

The drycleaning duo of Dennis Schmitt
and Tom Swink have been tasked with presenting a two-day advanced spotting course.
Both men hail from Lindeman’s Cleaning
and together have amassed over 60 years of
industry experience and have spent years
traveling around the country offering their
“Spot Right” clinics.
The sessions will cover fabric identification techniques, chemical dryside spot removal and acid and alkali pH tests.

It will be a hands-on program for spotting
board techniques and maintenance.
The course will be held on Nov. 10 and
11 at Jan’s Professional Dry Cleaners &
Laundromat, located at 130 Griffes St. in
Clio, MI.
Class begins on Saturday morning at 9
a.m. and runs until 4:30 p.m.
The second day begins on the following
morning at 8:30 a.m. and is set to conclude
around noon.

The class is limited to a class size of 20
so early registration is highly recommended.
The cost to register for the two-day advanced spotting class is $75 for MILD members; a single registration allows for up to
three students from the same plant to attend.
Non-member plants must pay $150 each for
registration.
Register by either calling the MILD office, (877) 390-6453, or visit them at
www.mildmi.org.
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OST OF INSTALLING
INSTALLING A POSEIDON
POSEIDON WET CLEANING SYSTEM
SYSTEM
VS.
MACHINE
VS. AN ALTERNATIVE
ALTERNA
ALTERNA
TERNATIVE
TIVE SOLVENT
SOLVENT DRY
DRY CLEANING MACHINE
60 lb. Capacity Poseidon
Wet Cleaning System

Wet Cleaning Saves $68,000

60 lb. Capacity Alternative
Solvent Dry Cleaning Machine
80 lb. Capacity Poseidon
Wet Cleaning System

Wet Cleaning Saves $72,200

80 lb. Capacity Alternative
Solvent Dry Cleaning Machine
0

$10K

POSEIDON

$20K

$30K

$40K

$50K

$60K

$70K

$80K
List Price
Freight

poseidonwetcleaning.com
800-482-3400
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$90K

$100K

$110K

Chemistry Pump/Solvent
Basic Install

amples of that commitment.
That’s why the cleaners recently celebrated those locations
anniversaries — the Long Grove
location just hit its 7th anniversary
and the Northbrook store which
opened three years ago.
In fact, Zengelers’ Long Grove
location was one of the first in the
nation to feature a fully-automated
kiosk with 24/7/365 pickup and
dropoff.
The automatic handling, sorting, bagging and invoicing of each
order is a technology that customers have been quick to embrace since then.
“Zengeler Cleaners is proud of
the success of our Long Grove
and Northbrook locations,” said
Tom Zengeler, president of the
family-owned drycleaner. “Our
customers love our friendly service, they appreciate our concern
for the environment and their
communities, and they enjoy the
ability to pick up orders 24 x 7
using the stores’ self-serve kiosks.
This combination of service, technology and sensitivity to the environment are very important to
all the stakeholders: our customers, our employees and to the
Zengeler family.”
In addition to the Long Grove
and Northbrook stores, the company has six other locations:
Deerfield, Hubbard Woods,
Northfield, Winnetka and two
stores in Libertyville, along with
eight home pick-up and delivery
routes.
Recently, the company once
again partnered with the Glass
Slipper Project that helps junior
and senior girls afford attending
their proms in style.
The 2018 drive resulted in collecting over 6,300 gowns to end
up helping 500 Chicago teens altogether.
It was the 16th year of the
Glass Slipper Project. Since 1999,
it has worked to assist over 20,000
young women attend their prom
in fashion.
The company also is known for
running an annual Coats for Veterans drive every winter.
In their 2017 effort, they collected over 5,200 garments valued
at over a half a million dollars.
For more information, visit
www.zengelercleaners.com.

Fall conference
plans in the
works for WFI

The Wisconsin Fabricare Institute will be hosting its annual Fall
Conference in October later this
year.
The event is set to take place
at WFI’s new headquarters, located at 118081 W. Silver Spring
Drive in Milwaukee, WI.
Look for more information in
the future by visiting WFI’s website at www.wiscleaners.com or
contact the office directly by calling (414) 488-1692.
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SENSENE™ Modified Alcohol
Made to delight your senses…
™Trademark of SAFECHEM

„SENSENE continues to prove itself effective and efficient.
This is an amazing product with a high cleaning power
combined with excellent material compatibility. Finally,
it‘s what we all have been waiting for.“
Jan Barlow,
owner of Jan‘s Professional Dry Cleaners
and former president of DLI
(Dry Cleaning and Laundry Institute)

DISTRIBUTION PARTNER
FOR NORTH AMERICA:

www.safechem.com
www.sensene.com

SEITZ The fresher Company
5101 Tampa West Blvd. / Suite 300 /
Tampa, FL 33634 / Phone: 813.886.2700
Email: seitz_inc.office@seitz24.com

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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PDCA slates speakers for Expo

MIDATLANTIC

The Pennsylvania and Delaware Cleaner
Association is taking its Drycleaning and
Laundry Expo 2018 to Baltimore November 9-11 and in addition to a large and varied exhibit, there will be a wide range of
seminars and activities.

CARRIAGE TRADE CLEANERS in Feasterville, PA, purchased a Unipress
Hurricane HS single buck shirt unit through Frankford Machinery. Pictured
from left are Nick Kashkashian of Frankford, Mike Simmons of Carriage
Trade, Brett Sackarowitz, owner of Carriage Trade and Bill Kahan of Unipress.

day branding in the digital age and focusses
on helping his clients communicate their
story like it’s never been told before. His
clients range from the biggest brands in the
world to new solo entrepreneurs just getting
started.
Saturday’s program will center on employee problems.
“Stop Laboring Over Your Employees”
will feature James Peuster, who will break
the myth of “I Can’t Find Good People.”
Through his company The Route Pros,
Peuster has been advising cleaners on how
to start and build routes for a number of
years and knows the importance of having
the right people in place to foster growth.
Frank Kollman, a partner in the Kollman
and Saucier, law firm in Maryland, will
show how to keep on the right side of employment laws. He has been advising and

Brian Rashid

Frank Kollman

representing business owners in employment law and related matters for many
years.
To further increase your profits, Jim
Groshans, FabriCoach, LLC, will explain
how to achieve a team approach to building
customer service excellence.
The show’s convention center location
at the Inner Harbor gives attendees the opportunity to enjoy a family friendly funfilled weekend with lots to do.
The exhibit hall will be open from 11
a.m. until 7 p.m. on Saturday and from 10
a.m. until 4 p.m. on Sunday.
For updates on the exhibit, speakers and
activities, check the Expo 2018 section on
PDCA’s website, www.pdclean.org.
Companies interested in arranging for
exhibit space can contact Leslie Schaeffer,
the show manager, at (800) 822 7352.

Jim Groshans

James Peuster
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Pioneers in Air Vacuums Since 1947

DRI-VAC CORPORATION

www.remadrivac.com

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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On Sunday, the keynote speaker will be
Brian Rashid, CEO of A Life in Shorts,
whose talk, “Smart Digital Marketing,” will
explain digital marketing on a shoestring
and how easy it can be.
Rashid’s company emphasizes modern
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WEST

CCA ready for a weekend of fun,
education and a busy exhibit hall

FIREWEED CLEANERS in Anchorage, AK, installed a Union
HL-840 K4 system. Pictured from left are JT Hampton, the
owner, with Matt A. Lipman of Union Drycleaning Products
and Boyet Nery, the operator.

NEW

The long wait for the Long
Beach show is almost over; this
month the California Cleaners Association kicks off its Fabricare
2018 Show with a busy three-day
itinerary.
Starting on Friday, Aug. 17, the
association will present a special
Management Leadership Day that
includes registration separate from
the convention.
The themes of the day’s seminars will focus on branding, social
media marketing and business
succession.
First up is Krista Clive-Smith,

a nationally recognized expert in
the field of branding, will present
“Get Noticed. Be Remembered.”
covering the topics of how to create a personal brand, brand recognition and a strategy for success.
Her program runs from 10 a.m.
until noon.
Afterward, Riaz Chauthani will
deliver an hour-long address during lunch on “Business Valuation
and Preparing for Business Succession.”
Rounding out the day’s schedule will be a program on “Smart
Social Media Marketing” by

Premium Dry Cleaning Line
Choice of Gold or White

Our New Premium Dry Cleaning Line is available through your local distributor. These beautifully
crafted boxes are designed to hold wedding dresses and other fine clothing for years to come with
their acid-free chamber. Their glossy design makes them smudge and dirt proof. Your distributor will
not only offer personalized service but they will deliver in a timely fashion and put them where you
want them. Buy as many as you want when you want them as well. Your distributor offers payment
terms to qualified customers. Support your local sales rep as well as your local business community.
Made in the USA!

EMail us at info@foster-stephens.com
or call 1-800-279-8269 for a free sample

2 sizes in Gold
Fully Assembled
Includes: Viewing window, pH neutral
bust form, 12 sheets acid-free tissue
and shipping carton with plastic handle.

PREM-90GS
321/2"x 191/2"x 101/4"

PREM-80GS
321/2"x 191/2"x 7 1/4"
Also available knocked down in a carton of 6

2 sizes in White
Fully Assembled
Includes: Viewing window, pH neutral bust form,
12 sheets acid-free tissue and shipping carton
with plastic handle.

PREM-70WS
321/2"x 191/2"x 101/4"

PREM-60WS
321/2"x 191/2"x 7 1/4"
Also available knocked down in a carton of 6

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

Brian Rashid from 1 to 3 p.m. He
will explore how easy and effective marketing on a shoestring
budget can be.
The cost to take part in CCA’s
Management Leadership Day is
$160 for association members and
$250 for non-members.
The official Fabricare programming begins on Saturday at
9:30 a.m. when Chris Moreno of
Laundry Locker will offer ideas
on how to maximize your revenue
streams by using services and
technology like wash-n-fold, lockers and apps.
Next up will be attorney Jibit
Cinar who will give a critical update on California human resources and employment issues,
including minimum wage, sexual
harassment, hiring and firing and
much more.
On Sunday morning, Kyle
Nesbit of MW Cleaners will reveal tried-and-true strategies for
marketing for profit beginning at
10 a.m.
His seminar will be followed
by one by FabriCoach Jim
Groshans who will outline a team
approach to building excellent
customer service.
Also throughout the weekend,
there will be live clinics and
demonstrations for shirt finishing,
stain removal, pants finishing and
laundry on the show floor in the
exhibit hall.
The exhibit hall itself will feature over 120 booths from over
60 companies and will display all
the latest innovations and ideas
for the drycleaning industry.
The exhibit hall will be open
from 10 a.m.to 5:30 p.m. on Saturday and from 10 a.m. to 4 p.m.
on Sunday. Admission to the exhibit hall is free for attendees.
Hotel accommodations, naturally, are a different matter. CCA
has secured rooms at two nearby
places, including the Renaissance
Long Beach located nearby. The
rate is $189 per night for those
who call the hotel directly at (562)
437-5900 and mention their affiliation with Fabricare 2018.
“This is a first class property,”
noted Leslie Schaeffer, CCA’s
show managers, “and we are excited about all the amenities it has
available. The room rate was very
attractive and the hotel is beautiful.”
Also available are rooms at the
Hyatt Long Beach, located adjacent to the Long Beach Convention Center. The special show discount rate is $219 per night. To
make reservations, contact the hotel at (562) 491-1234 and mention
the CCA show.
For more information on the
show, call CCA at (916) 239-4070
or visit the association’s site at
www.calcleaners.com. The site
offers registration links, as well as
links to sign up for hotel reservations. There is also an updated
map of the exhibit hall and a list
of exhibitors.
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Since 1921

SHOW HOU

Saturday: 10am RS
- 5:
Sunday: 10am 30pm
- 4pm
LIVE Clinics
on the show
floor

™

August 18-19

Long Beach Convention Center • Long Beach, California

Event Schedule

Management Leadership Day

Saturday, August 18
Maximizing Revenue Streams -

Friday, August 17

How to get Wash N Fold, How to Attract New Customers
to New Services, Use of New Technology (Lockers/Apps)
Speaker: Chris Moreno
9:30am - 10:30am

Get Noticed. Be Remembered
Brand Recognition, Create a Personal Brand;
Strategy for Success

Show Hours: 10:00am - 5:30pm

Speaker: Krista Clive-Smith
10:00am - 12:00pm

Critical Update:
CA HR & Employment Issues - Explore Latest News on
Sexual Harassment in the Workplace, Minimum Wage
Issues, Hiring & Firing Issues and More

Business Valuation and
Preparing for Business Succession

Speaker: Jibit Cinar
10:30am - 11:30am

Lunch included
Speaker: Riaz Chauthani
12:00pm - 1:00pm

President’s Reception
Renaissance Long Beach Hotel
5:30 - 7:00pm

Sunday, August 19

Smart Social Media Marketing
Digital Marketing on a Shoestring Budget
and How Easy it can be

Marketing for Profit

Speaker: Brian Rashid
1:00pm - 3:00pm

Speaker: Kyle Nesbit
10:00am - 11:00am

CCA Members - $160 • Non Members - $250

Show Hours: 10:00am - 4:00pm

Hotel Information

The Team Approach to
Building Customer Service Excellence

Host Hotel:
Renaissance Long Beach, 562-437-5900 • Show Rate: $189

Speaker: Jim Groshans
11:00am - 12:00pm

Hyatt Regency Long Beach, 562-491-1234 • Show Rate: $210
Reserve roooms at www.calcleaners.org
Discount Hotel Rooms Available (Expires July 25)

Non-Members Full Registration
Early Bird Pricing - $55, $75 after August 1 • Individual Day - $40

Things To Do in Long Beach

LIVE Clinics on the Show Floor
Saturday, August 18

Sunday, August 19

Shirt Finishing Clinic
Presented by Unipress

Pants Finishing Clinic

12:30 pm

Stain Removal Clinic
Presented by A.L. Wilson
Pine Avenue Restaurants • Aquarium of the Pacific
The Queen Mary • Long Beach Museum of Art
Beach City Food Tours • Knott’s Berry Farm Theme Park

CCA Mem
b
No Charg ers
e

2:00 pm

Presented by Sankosha
12:00 pm

Stain Removal Clinic
Presented by R.R. Street & Co. Inc.
2:00 pm

Laundry Clinic
Presented by Faultless Starch
3:30 pm

Over 120 booths representing more than 60 companies. For the full list of exhibitors visit our website www.calcleaners.org

THANK YOU to our Sponsors!

Contact Leslie Schaeffer for more information Leslie@bpscommunications.com • 215-830-8467 • www.calcleaners.org
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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Safe. Effective.
Effective. Economical.

SPOL
Wet/Dry
Wet/Dry
Spotter
Makes a
good spotter
a GREAT
GREAT
spotter!

S.S.S.
S.S.S.

L.P.S.
L.P.S
L.P
.S.

Silk
Spotter

Laundry
Laundry
PreSpotter

P.O.G.
P
.O.G.

TRIK

Paint, Oil,
Grease
Remover

TTannin
annin
Spotter

SPOTSPOTBUSTER

PROTEEN
©

PreSpotter

Protein/
Blood
Remover

BRITELIFE

WETCLEEN

Dr
Drycleaning
ycleaning
Detergent

Detergent
for Fine
Washables
W
ashables

©

)

)

Order Online!

Stamford, a division of Fabritec
abritec International • 8145 Holton Drive, Suite 110, Florence, KY 41042 • (800) 543-0406

Visit us at CCA’s Fabricare in Long Beach • Booth 228
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THE ROUTE PRO

Thank you, Wally ‘Famous’ Amos

have had the pleasure to meet inspirational speakers, business individuals and colleagues that have
influenced my path for business as well
as life.
Some have overcome hurdles, obstacles while others have the Midas touch
for success.

I

WallyAmos

BY

JAMES PEUSTER

Anyone who has the desire to better
themselves and the world around them
should strive to learn from those who

For those who need positive, inspiring words; simply read any of his
books. For me, here are the top ten

baggage we carry, the easier the ride.
9. There are two reasons why people
fail. One is irresponsibility. The other is

look at life in a positive way. For me,
one individual stands out — Wally “Famous” Amos!
My wife and I had the privilege of
meeting Wally a few years ago on a trip
to Hawaii. He was continuing to make
cookies better than anyone out there.
While his journey may not have produced the financial gain he deserved,
the lives he touched and continues to
influence is priceless.
Our Route Pro members recently
had the privilege to have Wally on one
of our conference calls. It was one that
most will never forget. I personally will
not forget my conversations leading up
to the call as well as much more afterwards.

quotes I personally love from Wally.
1. Be positive, regardless.
2. You are the only obstacle in your
life.
3. Nothing is an obstacle unless you
say it is.
4. We are so focused on the material
aspects of life that we lose sight of
everything else.
5. Life is just like a mirror, of what
you see out there, you must first see inside of you
6. You may not be responsible for
getting knocked down, but you are certainly responsible for getting back up.
7. Commitment is the match that
starts the fire.
8. Life truly is a journey. The less

fear.
10. The thing is not to leave unfinished business. Make every day count.
No matter what your position is in
the company, most of the above should
speak to you. No matter where you are
in life, all of the above should speak to
you.

Anyone who has the desire to better themselves and
the world around them should strive to learn from
those who look at life in a positive way.

James Peuster is a consultant who specializes in route development, management
and maintenance. He offers onsite consulting as well as ongoing coaching across
the country. He also has cost groups to
monitor route efficiency. For more information, call him at (816) 739-2066 or
visit
his
website
at
www.theroutepro.com.

Lorem ipsum

THE NEW
BENCHMARK
MACHINES
The new Miele Benchmark washers for load capacities of
25 to 45 lbs deliver world class cleaning results with energy
savings of up to 40% on electricity and 35% on water!*


800.991.9380

proinfo@mieleusa.com

www.mieleusa.com/professional
*Miele Performance Plus PW 814 compared to same
capacity competitor model (1400F cotton program)
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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JIM GILLIGAN / SNEDICOR’S DRY CLEANING PRESIDENT
SIDENT

Visit us at CCA’s Fabricare in Long Beach • Booth 101
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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Visit us at CCA’s Fabricare
in Long Beach • Booth 411

READ WHAT OUR SATISFIED CUSTOMERS HAVE TO SAY:
When I found out I had to change from perc after 14 years, I was very
concerned that I would have to deal with the “alternative solvent”
headaches I had heard so much about. To my surprise, since switching
to intense® I have had none of the issues I was worried about. My
cleaning results have been nothing short of amazing. My customers
have noticed that there is no chemical smell on their garments anymore and are pleased with the feel and cleanliness of their clothes,
as well as the idea that we are more environmentally responsible
now. intense® was the right move for us.

A highly effective solvent
for state-of-the-art textile
cleaning.
intense®

Bob Hamila (Lighthouse Cleaners | Palm Beach Gardens, FL)

• is intensive, efficient and effective

Finally, a solvent that is comparable to perc in cleaning strength, but
gentle enough to handle all of the beads, sequins and faux finishes
that adorn today's clothing. intense® is clean smelling, incredibly
reclaimable and easy to use. We are 10 weeks+ in a new Union hydrocarbon machine with intense® solvent and extremely satisfied
with the results. We still haven't had to change the filters or have the
waste picked up because there is so little of it, but we look forward
to the savings there as well. Probably the wisest decision we've
made yet. Thanks Ken for all your help.

• has a high cleaning effect

Stephanie Barrero (Door2Door Drycleaners | Bluffton, SC)
I've been waiting for a solvent alternative to PERC. I look for companies
that have a proven track record of longevity. What's important to me
is to partner with a company that believes in constant innovation,
technology advances and unparalleled support. I have always found
this with SEITZ, which gave me the confidence to embrace and convert
to their new solvent. It is performing fabulously and will allow me to
make the necessary changes to continue to improve my service and
my business.
Bill Wright (Royal Fine Cleaners | Northport, AL)
For as long as I've been in dry cleaning, I've been using Seitz products.
From their spotting chemicals to dry cleaning detergents, all performed
beyond my expectations. So when it came time to make the switch
from Perc to an environmentally friendly solvent, I turned to SEITZ.
Their answer was intense®. It's cleaning and grease cutting ability
made my transition from Perc very easy. I'm glad I chose SEITZ.
Thank you for another quality product!
Julian Bulsara (Prestige Cleaners | Lauderhill, FL)

• ensures smooth goods and reduces the
ironing effort
• ensures exceptional cleanliness
• is odorless and pleasant to handle
• is excellent in removing water soluble stains
• is gentle to fabrics
• reduces the need for pre-spotting
• can be used in any multi-solvent machine
• can be disposed of the same as any hydrocarbon
• does not contain CMR substances
• reduces the effort when finishing
This new Solution is a real alternative in Textile Cleaning.
intense® has an outstanding cleaning effect, but is also suitable
for sensitive, high-quality textiles with delicate, decorative trim.

®

Please contact us soon to learn more about intense !
SEITZ, Inc. • 5101 Tampa West Blvd., Suite 300 • Tampa, FL 33634 • phone: 813-886-2700 • mail: seitz_inc.office@seitz24.com • www.seitz24.com

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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SHIRT TALES

Easy ways to improve shirt quality

ost plant operators
have some sort of an
idea of the quality of
the shirts that they produce.
My experience has shown
that they really are quite objective.
I don’t recall anyone proclaiming that their shirts are a
“ten.” Most say that their shirts
are a “seven.” They are about
right.
The problem is that they all
seem to be at a loss as to how
to raise them to even an
“eight.” They’re stuck at the
rating that they are at, with no
clue and perhaps no inclination to raise it.
Customers seem OK with it
too, so the plant staffers, as a
whole, collectively, have bigger
fish to fry and leave the shirt
quality where it is at.
Is it “good enough”? Evidently so. Our final inspectors,
the customers, aren’t particularly dissatisfied, so we move
on to something else. Complacency is the name of the game.
But this month, I want to
show you how easy it is to
raise that level of quality without putting much effort into it.
And best of all, it’ll be a picture

M

book!
Look at the circled “hole” in
Figure 1. This is a very common error and it contributes to
all sorts of quality issues on
every brand of shirt presses. If
blown air is allowed to escape
through the hole pictured here:
1. The sleeve can be dried in

BY

a distorted fashion.
2. The fabric may not dry
completely.
3. The timer may be set for
too long of a cycle so that the
fabric has time to dry.
4. Productivity may suffer
as an indirect result.
Doing this correctly, that is,

Figure 1.

DON DESROSIERS

avoiding the hole, doesn’t take
any additional time.
Look at Figure 2. This is a
result of simply not paying attention. A customer will notice
this error and every customer
will note this as carelessness.
It doesn’t take any longer to do
it right.

Figure 2.

Getting Steamed?

About Iowa Techniques
Figure 3.

(800) 727+1592 | w
www.iowatechniques.com
w w.iowatechniques.com
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

Figure 4.

Look at Figure 3. If you are
careless about how you lay the
sleeve gusset, you will end up
with a careless looking press
job like the one you see in Figure 4. There is no reason for it.
Careless in = careless out.
Yes, all of these things can
Continued on page 30
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Easy ways to improve shirt quality
Don Desrosiers
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Continued from page 28

be “touched up” but touch up
is to do the parts of the shirts
that your shirt press is incapable of pressing correctly. It

is not to fix the parts of the
shirts that the presser didn’t do
correctly. That is a manager’s
job… training employees.
And speaking of touch up,
Figure 5 shows the best press

for doing shirt touch up.
Yep, a hot head mushroom
press. It gives the best finish
and is very fast. Furthermore,
it can fix multiple defects on
the back of a shirt with one lay!

See Figure 6
Oh! And one more thing. I
love touching up shirts on a
hot head because of the speed
and finish that they provide,
but maybe you disagree.

Figure 6.

Figure 5.

Figure 7.

“My company, Classic Drycleaners,
completed a one million dollar
plant renovation in 2017. Our goal
was to purchase and install the
best equipment we could while
staying within our budget. We
chose QuickSort as our automated assembly system after much
research and plant visits to see
not only QuickSort, but two other
well-known assembly systems. I
highly recommend this system to
be reliable, employee friendly, and
affordable.”

Paula Kostick
Owner, Classic Drycleaners

Visit us at CCA’s Fabricare in Long Beach • Booth 424
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Very often I find that they
are misadjusted. There is a critical squeeze pressure adjustment on these machines. If this
is set incorrectly, the press will
not give the desired quality result.
As the steel mesh compresses, the squeeze pressure
needs to be tweaked to compensate. The brand of machine
that you have may look different but on this Forenta 19VS
(Figure 7), the space between
the roller and the end of the
track needs to be 3⁄4 of an inch.
If the roller “bottoms out,” the
steam chest may not be
squeezing to full pressure.
Don Desrosiers has been in the
drycleaning and shirt laundering
business since 1978. He is a
work-flow engineer and a management consultant who provides services to shirt launderers
and drycleaners through Tailwind Systems. He is a member of
the Society of Professional Consultants and winner of DLI’s
Commitment to Professionalism
award. He can be reached at
186 Narrow Ave., Westport, MA
02790 or at his office by fax
(508) 636-8839; by cell (508)
965-3163; or e-mail at tailwindsystems@charter.net. The
Tailwind
web
site
is
www.tailwindsystems.com.
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NORTHEAST

After successful golf outing,
NEFA turns to Fall Fest

GREEN VALUE CLEANERS in Parsippany, NJ, installed a
Pony Model DB360 rotary double buck shirt unit. Damiano
Castoldi, head technician for Pony, is pictured with two employees of Green Value Cleaners.

Now that its Brad Friel Memorial Clean Classic golf outing has
concluded successfully, the North
East Fabricare Association will focus on its next big event on the
schedule: Fall Fest 2018.
In June, more than 40 golfers
enjoyed ideal weather at the golf
course as first place honors for the
tournament went to John Dallas,
John Winters and the Makkas
brothers.
Alan Kushinsky, Bob Carozza,
John Winters and Peter Blake won

the Closest to the Pin contest.
Individual honors were given
to Kevin Dubois for the Longest
Drive of the day and Tim Avallone
who took first place in the putting
contest.
“This was really a great day,”
noted Peter Blake, executive director of NEFA, “and I really
loved seeing everyone enjoying
themselves and having fun. Sometimes I fear we have lost a little of
the camaraderie in the industry,
but after events like this — and

Drycleaning Stain Removal
Has Never Been So

Easy!

• More Effective
• Use as Spray Spotter
or On the Board
• Excellent Leveling Agent
• Flushes Freely in
ALL Solvents

Become a STAIN
STTAIN WIZARD at ALWilson.com
ALWilson.com

To learn more, visit
ALWilson.com
or call 800-526-1188
A. L. WILSON CHEMICAL CO.
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the recent NEFA Night at Fenway
— it reaffirms just how important
these types of events are. People
get the opportunity to share experiences, challenges, and have a
chance to know they are not alone
in the industry.
“I can’t express my gratitude
enough to the sponsors of the
event. These companies continually support our members — and
really the entire industry.”
Already, the association has
begun developing plans for the
2019 Clean Classic.
In the more immediate future,
however, the association will look
forward to its next big event, Fall
Fest 2018, which is scheduled to
take place from Oct. 26 to 28 at
the Hotel 1620 located in Plymouth, MA.
The conference and tabletop
exhibit will pair informational
seminars from various industry
experts with tabletop exhibits offering the latest and greatest products and services the industry has
to offer.
The final topics and speakers
have yet to be released, but NEFA
plans on hosting an interactive
luncheon with a panel, as well as
inviting an innovative drycleaning
company that will shine a “Spotlight on the Industry” by sharing
some of its memorable experiences.
The Allied Trades tabletop exhibits are also an excellent source
of information as they allow attendees ample time to speak to
vendors about their products and
services as well as a chance to network with many of their peers.
Speaking of networking,
NEFA will host several social
events such as its Silent Auction
and Cocktail Reception during the
event.
As for the headquarters hotel
for Fall Fest 2018, the 1620 Plymouth Harbor Hotel is located
across the street from the bay and
is only a 15-minute walk from
Mayflower II and Plymouth Rock.
It also features many amenities
for the business and leisure traveler, including an indoor swimming pool, fitness center, business
center and the 1620 Bistro.
It is the largest lodging and
event center in the area with
15,000 sq. ft. of well-equipped
meeting space overall. Go to
www.hotel1620.com for more details.
NEFA has arranged for a special rate during the weekend of its
Fall Fest.
Attendees pay $159 per night.
Conference registration details
will be made available by the association soon.
For more information on
NEFA’s Fall Fest, contact the association directly by calling (603)
635-0322 or the association’s
website at www.nefabricare.com.
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NEWSMAKERS

FabriClean Supply, based in Dallas,
TX, has announced several promotions
to its executive management team.
Trevor Hericks, who has served in
numerous operational and management
roles since joining the company in 1998
has been promoted to president.
Jeff Joyce has been named vice president-administration. He has extensive
distribution management experience
and currently serves as the company’s
controller.
Canessa Hericks has been promoted
to chief information officer, a role that
Trevor Hericks
includes managing computer and communication systems as well
as human resources and internal audit. She joined the company in
2001 and has broad experience managing administrative functions.
Joann Sheridan has been named director of purchasing. She
has been involved in the industry in purchasing for Dallas Tailor,
Phenix Supply and Fabriclean Supply for the past 24 years.
Other key members of the senior management team include
Hoppy Williams who has served as vice president operations for
more than 20 years, and Orville Johnson, a 30-year industry veteran
who serves as vice president sales and marketing.
According to Jim Hericks, FabriClean’s CEO, “These organizational changes are designed to support the company’s continued
growth by placing proven, experienced managers in more senior
roles.”
FabriClean Supply is America’s largest local source of operating
supplies, solvents, chemicals and janitorial supplies for professional
drycleaners and laundries. With distribution centers in 18 cities,
FabriClean provides customer friendly service from West Texas to
South Florida and from Kansas to Virginia and points in between.
The company’s website is www.fabricleansupply.com.

Chicago-based drycleaning
startup Pressbox is being acquired
by Procter & Gamble, the companies announced last month.
Pressbox, launched in 2013 by
University of Notre Dame graduates Vijen Patel and Drew
McKenna, allows customers to
drop off their dirty laundry at any

time in one of the company’s
lockers, mainly located in highrise apartment buildings and offices. Customers can use the
Pressbox app to track their laundry as it’s taken for cleaning and
are notified when it is ready for
pickup.
The companies declined to dis-

Faye’s Laundry & Dry Cleaning got help in
celebrating its 50th anniversary in business from
SPOT Business Systems, LLC, which provided
branded materials, including commemorative
“Faye’s 50th Anniversary” store signage and giveaways for customers at their three locations in Layton, Kaysville and Syracuse in Utah.
Faye’s Laundry & Dry Cleaning is the namesake
of the late Faye Cummings, who, along with her
husband, Russ, started the business in 1968 with
their first location in Layton.
In 1989, Faye’s daughter, Sharon Dutcher, and
her husband, Cliff, purchased Faye’s and ran the
business for another 25 years before selling the business to their oldest daughter, Coral Peterson and
her husband Alex. Faye’s remains a family affair,
with three generations of Cummings’ descendants in
the business.
Over the past 50 years, Faye’s grew from a single
drycleaning service to become a full-service fabric
care specialist, offering laundromat/do-it-yourself
and wetcleaning services, alterations and repairs,
wash-and-fold services and specialty-item cleaning
for everything from wedding dresses to window
treatments.
Today Faye’s serves more than 25,000 customers
at three locations, including laundromat and
drycleaning services in Layton and Kaysville, and
drycleaning-only services in Syracuse. Despite the
changes over the last 50 years, the family’s focus
has been consistent: to be the trusted hometown
cleaner in the communities they serve.
“One thing that my mother instilled in me, along
with every member of our family, is the importance
of going the extra mile for our customers,” said
close the terms of the deal.
With the acquisition, Cincinnati-based Procter & Gamble Co.
adds Pressbox to its existing laundry services, including Tide Spin
pickup service, Tide Dry Cleaners and Tide University Laundry.
Pressbox, which employs 60

What this industry has needed for decades…
Plant Management Software!
A program that walks a manager
through the day-to-day plant operations.

Major Features

 Labor Management – Daily Reports

 Productivity Reports – presser
production graphs

 Trending Reports – How does
today’s cost and productivity
compare to the past 30 days?

 Employee Hours Management –
How many hours? By employee,
department, day

 Comparison Reports – How does
volume, cost per piece and
productivity compare?

 Daily Cost per Piece – All
departments

 Fully Customizable

 Equipment Maintenance Logs

 Real-Time Management Reports –

 Vehicle Maintenance Logs

You’ll know how your costs are
trending every minute of the day!

 Employee Vacation Scheduling

 Employee Absenteeism Tracking
 Custom Dates Reporting – Costs

and Productivity over a specified
range (even exclude some dates!)

 Comprehensive User Guide

 Constant Real-Time PPH Reporting

What are the results?
Stunning labor savings!
Available as a software
download or
pre-installed on a laptop

Buy online! www.Tailwindsystems.Com

Questions? Call 508.965.3163
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Sharon Dutcher, who still works every day at Faye’s,
despite passing the business down to her daughter in
2014. “From preserving heirloom clothing in acidfree packaging to sewing on buttons as needed, we
strive daily to put out a product that we – and our
customers, can be proud of.”
In 1991, not long after taking over the business
from her mother, Dutcher sought a service to help
digitally track customer orders and monitor cashflow.
She chose a new company, SPOT Business Systems,
to handle these duties so she could focus on the business of cleaning.
Over the next 29 years, the relationship between
Faye’s and SPOT has grown to include a variety of
hosting services. All Faye’s stores are now digitally
linked, and SPOT backs up all of Faye’s information/transactions daily. Additionally, SPOT has automated several key processes, including barcoding,
texting for pick-up and delivery services and email
outreach to customers.
“SPOT has been a trusted partner for nearly 30
years, and they have consistently met our growing
needs,” added Dutcher. “SPOT made us a better
company — more efficient, more effective, and better able to keep in touch with our customers. We
couldn’t do what we do without them.”
“We’re proud of our long, successful relationship
with Faye’s, and we couldn’t be happier for the family as they celebrate such an important milestone,”
said Mark Jones, director of operations for SPOT
Business Systems, LLC. “We look forward to enjoying many more years of partnership, and we are
confident we can continue to meet their needs.”
Faye’s website is www.fayeslaundry.com. Spot’s
home on the web is www.spotpos.com.

people nationally will work
closely with Tide Spin.
Patel, CEO of Pressbox, and
McKenna, the chief operating officer, decided to start the company
because of typical drycleaners’
limited hours.
Pressbox has about 250 locker
locations in the Chicago area and
another 250 in Washington, D.C.,
Philadelphia, PA, and Nashville,
TN. The company plans to launch
in Dallas.
While the companies offer
similar services, Tide Spin users
place their laundry outside their
residences for pickup. Items are
washed or drycleaned and brought
back within two to three days, all
tracked on the Tide Spin app.
However, while Pressbox locations are open all the time, Tide
Spin charges an extra $5.99 for
pickups from 6 to 10 p.m.
“We feel like they’ve been
smart about figuring out how to

crack the urban pickup and delivery business, and it just fits well
with what we’ve been learning
with Tide Spin,” Tide Spin CEO
David VanHimbergen said.
“They’ve been successful in
multiple markets, and it just kind
of accelerates our learning and opportunities to scale,” he added.
Patel and McKenna will stay
on and lead Pressbox, focusing on
the urban delivery model, VanHimbergen said, although exact
plans for integrating the companies have not yet been decided.
“This will attract people to
Tide services and products
through Pressbox,” Patel said.
Pressbox owns 100 percent of
its operations, from pickup and
delivery logistics to the maintenance of pressing machines.
“The fact that we’re vertically
integrated only helps with us being able to have a seamless transition,” Patel said.

Xeros Cleaning Technologies, the developer of water-saving
commercial laundry solutions, changed its name to Hydrofinity
effective July 10.
The company previewed its new brand identity at the Hotel
Show Africa in Johannesburg South Africa in June and expects the
name change to be implemented in all the countries where it is
active by August
“Our choice of new company name represents our key objective
of helping to sustain the world’s water supplies for current and future generations. We must work to tackle global water crises now
and can no longer take water for granted,” said Mike Ferrand,
managing director at Hydrofinity.
Hydrofinity uses sustainable cleaning and fabric care technologies provided by Xeros Technology Group. Compared to traditional
machines, the near-waterless Hydrofinity wash process replaces up
to 85 percent of water with XOrbs, unique spheres that employ a
gentle yet effective mechanical wash action on linens, ensuring
powerful stain removal results for a visibly superior clean.
XOrbs can wash in ambient temperature water, eliminating the
need to heat water, thereby creating additional energy savings and
keeping linens looking newer for longer. XOrbs last for up to a
thousand washes before needing to be replaced, and are collected
by the company to be recycled.
Operating globally, with offices in the UK and the US, Hydrofinity is a division of the Xeros Technology Group plc. The
company website is www.hydrofinity.com.
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THE SPOTTING BOARD

Finishes to impart fabric quality
ome drycleaners have
heard from customers
stating “The garment
does not feel or look like new.”
They are making reference to
fabric finish.
Manufacturers impart fabric
finishes to give fabrics characteristics desirable for consumer
appeal. These include stain
and water repellency, luster
and sheen, fitness and body,
wrinkle or crease resistance,
and stabilizing against shrinking.
After drycleaning or wetcleaning, these finishes might

S

be lost. It is the drycleaner’s
responsibility to restore the finish. Sometimes the manufacturer’s finish may break down
causing problems.

Application of fabric
finish

Stain repellence. I have
been working with rental manufacturers of garments who
impart a finish to keep their
garments from being stain and
soiled during wear.
The new finishing agent I
have been working with does
not impart stiffness or streak-

ing. It does not change the
hand and feel of silk and other
delicate fabrics. These agents
are not solvent-based and are
easy to apply in a spray.
Some drycleaners I know
sell this process to customers
for furniture covers, pocketbooks and other items.
Garment feel and body.
There are agents used in the
drycleaning system that can
impart body and feel to fabrics.
They do not impart stiffness to
the fabric but also aids in a better pressed garment.
It is important not to use too

BY

DAN EISEN

much of this product since it
can cause sludge in the base
tank.
Luster and sheen (wetcleaning). There are agents
that work very well in imparting a luster to fabrics in wetcleaning. In studies, these
agents impart a luster and
sheen not achieved by softening agents. They work very
well for silks and cotton knit
shirts to improve the dull and
lusterless appearance of the
fabric.
Imparting sheen to silk.
There are products available

that impart sheen to silk. They
are normally solvents mixed
with mineral oil. I recommend
a less expensive and safer
method. Purchase from your
drug store a bottle of mineral
oil and use the following
method:
• Put in 15 ounces of mineral oil to 15 gallons of solvent
in drycleaning wheel.
• Batch two minutes.
• Short extraction.
• Dry.

Easier pressing

A properly finished garment is easier to press. Oceanside Cleaners in Jacksonville,
FL, has a method to make their
jeans softer and easier to press,
using a cationic detergent and
softening agent. This relaxes
the fabric, making pressing
easier.

Shirt stiffness

Customers often complain
that their shirts have not been
properly starched or are not
stiff enough The reason is that
the stiffening agent may not be
right for the job.
There are two types of stiffening agents used in laundering. Starch is one, which is a
natural water soluble product.
These agents work well on cottons but do not have much of
an effect on polyester.
Polyvinyl acetate is a
thermo plastic resin that attaches itself to all fabrics giving
more stiffness. It is more permanent than starch and cannot
be easily removed from the
fabric.

Rings from breakdown
of fabric finish
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Rayon and silk. These rings
are usually caused by water
soluble sizing. Use the fogging
method to correct. Hold steam
gun away from fabric while
steaming and then dry quickly.
Satin and taffeta. These
rings are caused from a plastic
resin sizing. Prespot with amyl
acetate and re-clean. If amyl
acetate can not be used, use an
oily-based ink remover.
Yellowing and odor. Soak
in sodium percarbonate for an
hour. Rinse, neutralize with
acetic acid and rinse again.

Dan Eisen, former chief garment
analyst for the National Cleaners
Association, can be reached at
(772) 340-0909 or (772) 5795044
or
by
e-mail
at
cleandan@comcast.net. He offers independent garment analysis and provides consulting
services.
His
website
is
www.garmentanalysis.com.
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KEEP IT LEGAL

When should you call your lawyer

N

o one likes to call a
lawyer unless there is
no choice. I understand

that.
Lawyers can be expensive,
and their answers are sometimes difficult to follow.
There’s a joke about two men
lost in a hot air balloon who
call down to a man on the
ground: “Where are we?” The
man on the ground responds:
“You are in a balloon.”
One man in the balloon says
to the other: “He must be a
lawyer. His answer was perfectly accurate and completely
useless.”
If that is your lawyer, lose
him in a hot air balloon. When
you call a lawyer, you want to
get good business advice in the
context of the law, not a legal
brief on what the law says.
Good legal advice is good
business advice.
But when are the times that
you need that good business
advice? Read on.
First, however, in the spirit
of full disclosure, you need a
good accountant more than a
good lawyer. Most accountants
have training in many areas of
business law, and many times,
a good accountant can give

BY FRANK KOLLMAN

you good business advice.
There are instances when a
good accountant is not enough
to keep you out of trouble, so
lawyers have their usefulness.

charge decisions are screwed
up by bad implementation.
Good business and legal advice would involve what to say
and what not to say to the em-

running it by a lawyer first.
You might find that there is
language in it that means
something different than what
you thought.

in another lawsuit. You may
end up in litigation yourself if
you disclose documents you
should not have produced, or
you fail to take out information

You should call a lawyer almost every time you have to
terminate an employee, or deal
with an employee who may
have protections under the
Civil Rights laws or disability
laws.
For the cost of a 15-minute
phone call, you may find out
that what you were about to
do would have cost you thousands of dollars under the
Americans With Disabilities
Act or the Family and Medical
Leave Act.
Leave laws are tricky. If you
are about to fire an employee,
you might need advice on exactly what to say to the employee to avoid discrimination
problems down the road.
So often, justifiable dis-

ployee being terminated.
You should call a lawyer
whenever you make a policy
change that could affect wages,
hours, or significant working
conditions. A change in employee handbook language
could violate the wage and
hour laws, or the National Labor Relations Act. A good
lawyer will tell you if the
change is problematic, but
more importantly, he or she
will tell you how to do it
legally and accomplish the
same result.
Any changes in overtime
practices should be reviewed,
regardless of your confidence
that the change is legal.
Never sign a lease, loan document, or contract without

For example, many contracts contain indemnification
clauses, which means that you
will pay all the costs the other
party incurs, including attorneys’ fees, arising out of that
indemnification agreement.
If you agree to indemnify
the other guy for your negligence, that’s one thing. If you
agree to indemnify the other
guy for claims arising out of
your work, you are agreeing to
pay him even if you’ve done
nothing wrong. Big difference,
right?
If you are worried about a
long contract and the cost of a
lawyer’s review, call him to
discuss the clauses you do not
understand. The judicial system, in any event, takes the position that commercial companies are not protected from
“lawyer language” in agreements, so you cannot later say
“I didn’t understand what I
was signing.”
If the government contacts
you in any way — in person
or by letter (or other communication) — call a lawyer.
I understand that you may
have nothing to hide, but
OSHA, for example, does not
make inspections in the hope
of not issuing citations. Government employees want to
find violations, and you need
to make sure you are not helping them do that.
You should call your lawyer
if you get a subpoena to produce witnesses or documents

required by law, like a person’s
social security number.
You should call a lawyer if
you plan to make any changes
in the business structure, including promising an employee an interest in the business.
Oral promises are frequently enforceable, regardless
of what you may think. If you
want to make someone sign a
non-compete agreement, call
your lawyer to make sure it is
legal and enforceable.
There are many other instances where calling a lawyer
may be appropriate. These,
however, are some of the key
reasons.
If you do not have a lawyer,
get one. You can start with a
legal directory like www.martindale.com.
Find a law firm with business lawyers, contact a couple,
and ask if you can come in to
interview them. When you
find one that seems to fit your
personality and needs, figure
out the best financial arrangement so you will use him or
her whenever you need to, as
outlined above.
Frank Kollman is a partner in the
law firm of Kollman & Saucier,
PA, in Baltimore, MD. He can be
reached by phone at (410) 7274300 or fax (410) 727-4391. His
firm’s web site can be found at
www.kollmanlaw.com has articles, sample policies, news and
other information on employee/employer relations.

Commercial companies are not protected from
“lawyer language” in agreements, so you cannot later
say “I didn’t understand what I was signing.”
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HANNAH’S CLEANERS AND ALTERATIONS in San Antonio,
TX, installed a union HXL-8018-C cleaning machine. Liz Larralde (left), the manager, is pictured with Matt A. Lipman of
Union Drycleaning Products.
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tion of Cleaners board meeting.
Indonesia. Call (403) 685-4755. October 4-6 Success 2018 conCharleston, WV. Call 800 235- September 30-October 3 Indeference sponsored by Methods
8360.
for Management, Hotel BoulAugust 11-19 Exam period for
pendent Textile Rental Associaderado, Boulder, CO. Call
DLI certification tests. Register
September 21-24 International
tion Annual Convention, Casa
(253) 851-6327.
on line in advance or call (800)
Drycleaners Congress annual
Marina Resort, Key West, FL.
638-2627.
convention, Alila hotel, Jakarta,
Call (706) 637-6552.
October 10 Midwest Drycleaning
Expo, sponsored by the Wisconsin Fabricare Institute, WFI
headquarters and training facility, Milwaukee, WI. Call (414)
EXPOdetergo International is planning its 18th international exCompetitiveness, efficiency and sustainability are the main themes
488-1692.
hibition dedicated to machinery, technology, products and services that will be the core of training seminars and informative programs
October 12-13 Canadian Fabrifor textile care services which will take place Oct. 19-22 in Fiera Mi- providing insights into technical aspects and market analysis.
care Association annual conferlano, Halls 1 and 3 in Milan, Italy.
Attendees can avoid waiting in line by booking a free ticket in adence, Holiday Inn Yorkdale,
The exhibition will be a showcase that brings together Italian vance.
Information
is
available
on
the
website,
Toronto, ON. Call (416) 573manufacturers and companies around the world with drycleaning and www.expodetergo.com.
1929.
wetcleaning technologies, ironing, textile supply, detergents, accesFor more information, email the management office at expo@exOctober 15-19 Introduction to
sories, and industrial automation systems.
podetergo.com.
Drycleaning course at the
Drycleaning and Laundry Institute, Laurel, MD. Call (800)
638-2627.
October 16-18 Annual conference of the Textile Rental Service Association, Napa, CA. Call
(877) 770-9274.
October 19 Southwest Drycleaners Association board and
members meeting. Courtyard
by Marriott Gulfport Beachfront, Gulfport, MS. Call (512)
873-8195.
October 19-21 North Carolina
Association of Launderers and
Cleaners annual convention.
Raleigh, NC. Call (919) 3134542.
October 19-22 Expo Detergo Inll our customers are partners in our business. Because of their ideas and suggestions, they
ternational trade show, Fiera
have provided us the ability to develop innovative equipment to help their businesses be
Milano, Italy. Call +39
024997.6214.
successful and more profitable.
October 22-November 2 Advanced Drycleaning course at
the Drycleaning and Laundry
Institute, Laurel, MD. Call
(800) 638-2627.
October 27-28 Fall Fest ’18,
sponsored by the North East
Fabricare Association, Plymouth, MA. Call (603) 6350322.
November 9-11 Drycleaning and
Laundry Expo, sponsored by
the Pennsylvania and Delaware
Cleaners Association, Baltimore, MD, Convention Center.
Call (215) 830-8495.
Nov. 10-11 Two-day advanced
spotting course sponsored by
the Michigan Institute of Laundering and Drycleaning. Jan's
Professional Dry Cleaners &
Laundromat, Clio, MI. Call
(877) 390-6453.
Visit us at CCA’s Fabricare in Long Beach • Booth 101
November 10-18 Exam period
for DLI certification tests. Register on line in advance or call
We would just like to say
(800) 638-2627.

Milan to host Expodetergo show in October
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thank you

for being a part of our family.

http://www.sankosha-inc.com

1901 Landmeier Rd., Elk Grove Village, IL 60007 • TOLL FREE: (888) 427-9120 • TEL: (847) 427-9120
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

2019

January 17-20 Brainstorming
and Five Stars conference,
sponsored by the National
Cleaners Association and the
Drycleaning and Laundry Institute. Sonesta Ocean Point Resort, St. Maarten. Call (800)
888-1622.
June 20-23 Clean Show, New
Orleans, LA. Call (404) 8761988.
July 31-August 3 Textile Care
Allied Trades Association annual conference. Ojai Valley
Inn & Spa, Ojai, CA. Call
(813) 348-0075.
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Visit us at CCA’s Fabricare in Long Beach • Booth 328
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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CREATE
BRAND
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ITION

Professional
Wet-Cleaning
The Best Choice
for Many Fabrics

!

It’s Made Right – It Works Right

The Original
&

"

®

Pariser Industries has advanced, cutting-edge technology
that provides the chemistry, formulas, and support to make
your wet-cleaning program a success.
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BY $60 LATE FEES?
AND P DO IT FOR
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%
EYE-LEVEL ADVERTISING NOW AVAILABLE!
TAKE ADVANTAGE OF CUSTOM PRINTING
1 & 2 COLOR

Great on Hangered or Folded Shirts

Call for Your Free Samples

(800) 558-4455

or E-mail: sales@ Collarite.com
"

!"
#

% " # & &!
! "

A safe-for-color powdered oxygen
bleaching agent blend designed
as a multi-function cleaning and
destaining specialty chemical item.

HYDROCON

$ˉQLVKLQJDJHQWIRUIDEULFV
that require a more relaxed and
softer hand.

LS-100

# %

(

ACTIVATE

!

An acid-based detergent (for
dye loss prevention on dry-clean
fabrics) combined with stain
removers and fabric conditioners.

A blend of synthetic liquid sizing
and natural corn starch that
leaves garments with excellent
body. It is intended for use on
synthetics, blends, and cottons.

CITRASOL

SHOT SPOT

A unique blend of surfactants
and solvents for removing heavy
hydrocarbon-based oils and greases
found in a broad range of textiles.

An all-purpose stain remover which
can be used both as a pre-spotting
agent for laundering and as an
additive during cold washing for
removing oil and grease.

Contact Pariser for a better solution for your chemical needs.

&
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AQUA VELVET

"!

'

!

"!

See our website for more info – www.Collarite.com
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

91 Michigan Avenue, Paterson, NJ 07503
(800) 370-SOAP • info@pariserchem.com • www.pariserchem.com
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

Save Time, Labor
and Money
with EzProducts
Visit us at CCA’s Fabricare
in Long Beach • Booth 102

Heat Seal Presses
You Deserve the Best! The Ultimate Heat Seal Machine
Choose from 3 models, 7 interchangeable
lower platens, single or dual heat
115V or 230V 2 Year Warranty
Proudly Made in the USA • Built to OSHA Standards

Scanner/barcode
Pre-printed sequentially numbered
heat seal barcode
labels in one
day, Four sizes
with or without
a side stripe

Text Label Printer
Permanent Clothing
Label Cartridges
Eliminate paper tags

Molly the
HangerDolly
Easily store
and transport
500 hangers

EzLabelOff
Removes heat
sealed labels from
most fabrics

Stop Shaking Out Shirts

Genuine MBH Rope-Ties
& Zip-Ties
Five Colors available for special handling,
finishing or routes

Toll Free

877.906.1818
www.ezpi.us

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

(816) 739-2066

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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Visit us at CCA’s Fabricare in Long Beach • Booth 236

To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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Rates: $1.70 per Word. $35 minimum
Deadline 10th of the Month
To place an ad, call (215) 830 8467
or download the form at
www.natclo.com/adform

Market Place

Business Opportunities

Sell Your Drycleaner
New Jersey
Pennsylvania
Delaware
Patriot Business Advisors

Catalogs

Newhouse Specialty
Company, Inc.

High quality products for Drycleaners
and Garment Manufacturers.
Serving our customers since 1946.

Equipment and Supplies
Diamond Cleaners
Computer from $888
Call now: 800-298-5968

S & W Equipment

We buy and sell used
and refurbished dry
cleaning equipment

Phone: 267-391-7642 • Fax: 800-903-0613
broker@patriotbusinessadvisors.com
patriotbusinessadvisors.com

Own Your Own Drycleaners: Managers, tailors, pressers, spotters.
100% financing. Plant or drop location
of your choice. 561/302-5031 or
888/275-6637.
tfc

Buy Sell Trade National Cothesline
classified ads connect sellers with buyers. Just $1.70 per word puts your ad
before a nationwide industry audience
for maximum results.

Expanding? Consolidating? Renovating? Relocating? We provide costsaving
plant
layouts.
Visit
www.drycleandesign.com. Email: billstork@drycleandesign.com. Phone
618/531-1214.

Without-A-Trace: Chosen the best in
the U.S. by the Robb Report. Over 50
years experience. Experts in silk, knits,
French weaving and piece weaving.
For more information, please view our
web site: www.withoutatrace.com.
3344 West Bryn Mawr, Chicago, IL,
60659. 1-800-475-4922

Plant
Design

Call 877-435-3859 for a
Newhouse Catalog or go to
www.newhouseco.com
to download and print a page.

Reweaving

Quality refurbishing
using OEM parts.
Please visit our website at
972/276-2794

Equipment for Sale

• Unipress
Compact
Rotary
Double Buck CRD
• (2) Unipress Compact Double
Buck CDB
• (2) Unipress ABS Sleever
• (2) Unipress Collar Cuff Press
3TZ
• Unipress Air Operated 42” Utility
Press
• Unipress 45” Hot Head Air
Operated Press
• Unipress Triple Puffers

Mi ss

an issue?
Looking for an article?
Then visit www.natclo.com
• Current issue and recent back issues
of National Clothesline
• On-line classified ads

Find it fast when you need it with
National Clothesline on-line.

BUILT TO THE HIGHEST
STANDARD AT
AFFORDABLE PRICES

Destroys
• SmokeOdors
• Pet Odors
• Food Odors
• Mildew
Removes
Odors From:
• Clothes
• Rugs
• Drapes
• Furniture

• Wascomat 670CL 67 Pound Soft
Mount Washer
• Milnor 3022 X8J 60 Pound Soft
Mount Washer
• Milnor 36021V5J 80 Pound
Washer
• (2) Milnor M170 Steam Heated
Dryers
• Milnor M3131 Stacked 30 LB.
Steam Dryers
Direct Machinery, Hicksville, NY
Call 800/572-5573 or 516-938-4300
www.DirectMachinery.com

QUALITY REBUILT
EQUIPMENT

www.swequipmenttx.com

Dry Cleaner’s Special!

www.sonozaire.com
Call 800-323-2115
for nearest
distributor

Phone: 757/562-7033.
Mosena Enterprises Inc.
PO Box 175
26460 Smith’s Ferry Rd.
Franklin, VA 23851
richardm@mosena.com

www.mosena.com

Turn your assets into cash! Sell your
business or turn your unused equipment into cash. National Cothesline
classified ads connect sellers with buyers throughout the industry. Just $1.70
per word puts your ad before a nationwide industry audience for maximum
results.

To place your classified ad, download the pdf form
at www.natclo.com/adform
or e-mail info@natclo.com or call (215) 830-8467.
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T H E PA R K E R B O I L E R FA C T O R Y

2018
FOOD

18

AND

BOILERS

AUG

COME AND SEE THE MYSTERIES OF HOW
BOILERS ARE MANUFACTURED. IT IS AN AMAZING PROCESS
AND IT IS DONE IN THE CITY OF COMMERCE!
REPRESENTATIVES WILL BE AVAILABLE TO ANSWER
ANY BOILER QUESTIONS YOU MAY HAVE.
V I S I T U S AT T H E S H O W I N B O O T H 11 3

• 5930

•

PARKER TOUR
B A N D I N I B LV D

7 AM - PICK UP AT RENAISSANCE HOTEL
7:30 - 8:45 AM - TOUR / CONTINENTAL BREAKFAST
9:00 AM - RETURN TO HOTEL
W W W. PA R K E R B O I L E R . C O M

PLEASE R.S.V.P. MIKE LEEMING BY AUGUST 10TH
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads

The Future Is Here!
INTRODUCING

PRESTO FC
Single Buck Hot Plate Shirt Finisher
• Full Length, PTFE Coated Plates
• No Shine Cuff Placket Presses
• Rear Tensioning With Vacuum & Pull Down
• Sleeve Angle Adjustment
• Top Hood Removes Heat From The Work Environment

NO MORE SHINE
PRINCESS
ULTRA

Tensioning Blouse/Shirt/Jacket/Form Finisher
• Sizes From 0 Petite To 3 XL and larger
• Blouses, Shirts, Jackets, Labcoats
– Wet or Dry
• Dual, Rotating Front Clamps
(Patented System)
• One Heated For Wet Shirts/Blouses
• One Unheated For Drycleaned
Shirts/Blouses
• Front Clamps Pivot & Rotate

No Need To Disconnect & Store Unused Clamp

PANTASTAR
The first machine that can finish the entire pair of pants
INCLUDING THE CREASE with one operator at a level of
quality superior to conventional equipment.
• For All Types Of Pants;
– Creased Or Uncreased
– Pleated Or Unpleated
– Men’s Or Ladies
• No Experienced Operator Needed
• Requires Less Floor Space Than Conventional Equipment
• Rotating Cuff Clamps For Creased/Uncreased/Flat Front Finish
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Visit us at CCA’s Fabricare in Long Beach • Booth 241
To learn more, see the Index of Advertisers on page 46 or visit www.natclo.com/ads
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